
 

 

 
 
 
 
 

 
 
 
 

STUDY OF POTENTIAL EU MARKETS 
 
 
 
 
 

Belgrade/Pirot, 2014



P a g e  | 2 

 
 

Table of Contents: 
 

FOREIGN TRADE BETWEEN SERBIA AND BULGARIA IN THE PERIOD 2009-2013 .................................... 5 

Serbia’s exports to Bulgaria in the period 2009-2013 by product ...................................................... 5 

Serbia’s exports to Bulgaria in 2009 ................................................................................................ 8 

Serbia’s exports to Bulgaria in 2010 ................................................................................................ 9 

Serbia’s exports to Bulgaria in 2011 .............................................................................................. 10 

Serbia’s exports to Bulgaria in 2012 .............................................................................................. 11 

Serbia’s imports from Bulgaria between 2009 and 2013 by product ............................................... 11 

Serbia’s imports from Bulgaria in 2009 ......................................................................................... 14 

Serbia’s imports from Bulgaria in 2010 ......................................................................................... 15 

Serbia’s imports from Bulgaria in 2011 ......................................................................................... 16 

Serbia’s imports from Bulgaria in 2012 ......................................................................................... 17 

Overview of top sectors generating surplus in Serbia’s trade with Bulgaria .................................... 17 

Trade surplus with Bulgaria in 2009 .............................................................................................. 19 

Trade surplus with Bulgaria in 2010 .............................................................................................. 20 

Trade surplus with Bulgaria in 2011 .............................................................................................. 21 

Trade surplus with Bulgaria in 2012 .............................................................................................. 22 

Overview of top sectors recording deficit in Serbia’s trade with Bulgaria ........................................ 23 

Trade deficit with Bulgaria in 2009 ............................................................................................... 25 

Trade deficit with Bulgaria in 2010 ............................................................................................... 25 

Trade deficit with Bulgaria in 2011 ............................................................................................... 26 

Trade deficit with Bulgaria in 2012 ............................................................................................... 27 

FOREIGN TRADE BALANCE OF THE MONTANA-PIROT REGION ............................................................ 28 

IN THE PERIOD 2009-2013 ..................................................................................................................... 28 

The Montana region .......................................................................................................................... 31 

The Pirot region ................................................................................................................................. 38 

Synergy of border regions ................................................................................................................. 41 

The border regions of Pirot and Montana ........................................................................................ 43 

Tourism .......................................................................................................................................... 44 

Agriculture ..................................................................................................................................... 44 

Production of honey ...................................................................................................................... 45 

Textile industry and old crafts ....................................................................................................... 48 

IMPORTS FROM BULGARIA TO THE PIROT REGION IN THE PERIOD 2009-2013 ................................... 50 



P a g e  | 3 

EXPORTS FROM SERBIA TO THE MONTANA REGION IN THE PERIOD 2009-2013 ................................. 62 

EXPORTS FROM SERBIA AND BULGARIA IN THE PERIOD 2009-2013 AND THEIR SHARE IN 

INTERNATIONAL IMPORTS .................................................................................................................... 73 

Serbia’s exports in the period 2009-2013 by top export market ...................................................... 73 

Serbia’s exports in 2009 ................................................................................................................ 76 

Serbia’s exports in 2010 ................................................................................................................ 77 

Serbia’s exports in 2011 ................................................................................................................ 78 

Serbia’s exports in 2012 ................................................................................................................ 79 

Bulgaria’s exports in the period 2009-2013 by export market ......................................................... 80 

Bulgaria’s exports in 2009 ............................................................................................................. 82 

Bulgaria’s exports in 2010 ............................................................................................................. 83 

Bulgaria’s exports in 2011 ............................................................................................................. 84 

Bulgaria’s exports in 2012 ............................................................................................................. 85 

Combined exports of Serbia and Bulgaria in the period 2009-2013 by top export market .............. 86 

Combined exports of Serbia and Bulgaria in 2009 ........................................................................ 89 

Combined exports of Serbia and Bulgaria in 2010 ........................................................................ 90 

Combined exports of Serbia and Bulgaria in 2011 ........................................................................ 91 

Combined exports of Serbia and Bulgaria in 2012 ........................................................................ 92 

COMPETITION ON TOP EXPORT MARKETS ............................................................................................ 94 

Competition on the Finnish market of waterproof footwear with outer soles and uppers of rubber 

or of plastics ...................................................................................................................................... 95 

Competition on the BiH market of new pneumatic tyres ................................................................. 96 

Competition on the French market of moulds for metal, glass, mineral substances, rubber and 

plastic ................................................................................................................................................ 97 

Competition on the Bulgarian market of copper waste and scrap ................................................... 98 

Competition on the Dutch market of other articles of rubber other than hard rubber ................... 99 

Competition on the South African market of prepared glues and other prepared adhesives ....... 100 

Competition on the Bulgarian market of ferrous waste and scrap; remelting ingots of iron and steel

 ......................................................................................................................................................... 101 

Competition on the BiH market of organic surface-active agents, other than soap ...................... 102 

Competition on the BiH market of waterproof footwear with outer soles and uppers of rubber or 

of plastics ......................................................................................................................................... 103 

Competition on the British market of yarn of carded wool ............................................................ 103 

Competition on the Turkish market of raw skins of sheep or lambs .............................................. 104 

Competition on the Italian market of waterproof footwear with outer soles and uppers of rubber 

or of plastics .................................................................................................................................... 105 

Competition on the Bulgarian market of taps, cocks, valves and similar appliances for pipes, boiler 

shells, tanks, vats or the like ........................................................................................................... 106 



P a g e  | 4 

Competition on the Austrian market of frozen fruits ..................................................................... 107 

Competition on the Bulgarian market of machinery for working rubber or plastics ...................... 108 

Competition on the German market of electric accumulators, including separators therefor ...... 109 

Competition on the German market of bicycles and other cycles, not motorised ......................... 110 

Competition on the Greek market of tubes, pipes and hollow profiles of cast iron....................... 111 

Competition on the Greek market of articles of natural stone ....................................................... 112 

Competition on the Turkish market of pallets and similar platforms for handling goods of iron or 

steel ................................................................................................................................................. 113 

IDENTIFYING POTENTIAL EUROPEAN MARKETS FOR PRODUCTS MANUFACTURED IN THE PIROT-

MONTANA REGION ............................................................................................................................. 115 

6401 – Waterproof footwear with outer soles and uppers of rubber or of plastics ...................... 116 

4011 – New pneumatic tyres .......................................................................................................... 119 

8480 – Moulds for metal, glass, mineral materials, rubber and plastics ........................................ 121 

4013 – Inner tubes .......................................................................................................................... 124 

4016 – Other articles of vulcanised rubber other than hard rubber .............................................. 127 

3506 – Prepared glues and other prepared adhesives ................................................................... 129 

7404 – Copper waste and scrap ...................................................................................................... 131 

7204 – Ferrous waste and scrap; remelting ingots of iron and steel .............................................. 133 

8507 – Electric accumulators, including separators thereof ........................................................... 136 

8712 – Bicycles and other cycles, not motorised ............................................................................ 139 

RECOMMENDATIONS FOR DEVELOPMENT – CONCLUSION ............................................................... 142 

Export background of the Pirot-Montana region ............................................................................ 142 

New export potential of the Pirot-Montana region ........................................................................ 146 

Tourism ........................................................................................................................................ 146 

Agriculture ................................................................................................................................... 147 

Production of honey .................................................................................................................... 147 

Textile industry and old crafts ..................................................................................................... 148 

 

 
 



P a g e  | 5 

 

FOREIGN TRADE BETWEEN SERBIA AND BULGARIA IN THE PERIOD 2009-2013 
 

Serbia runs a continuous foreign trade deficit with Bulgaria. Between 2009 and 2013, the total deficit 
amounted to EUR673,5m, averaging EUR168,4m a year. The total value of exports from Serbia to 
Bulgaria in the observed period was EUR783,4m, averaging EUR195,9m a year, whilst the total value 
of imports from Bulgaria was EUR1,46bn, averaging EUR364,2m a year. 
 
Table 1 Foreign trade between Serbia and Bulgaria between 2009 and 2013, in EUR’000s  

Year 2009 2010 2011 2012 20131 
Total  

2009-2013 
Average 

2009-2013 

Exports 142.470 181.612 233.576 225.797 - 783.455 195.864 

Imports 285.131 437.451 344.701 389.705 - 1.456.989 364.247 

Deficit -142.661 -255.839 -111.125 -163.908 - -673.534 -168.383 

Source: International Trade Centre, www.trademap.org 

 
 
 

Serbia’s exports to Bulgaria in the period 2009-2013 by product 

 
The average annual value of exports from Serbia to Bulgaria between 2009 and 2013 for top ten 
sectors was EUR128,5m, which is 65,61 % of Serbia’s average annual exports to Bulgaria in this 
period. The top sector is iron and steel, accounting for as much as 17,32 % of Serbia’s annual exports 
to Bulgaria. It was followed by ores, slag and ash accounting for 10,41 % of Serbia’s average annual 
exports to Bulgaria, copper and copper products accounting for 7,45 %, and mineral fuels, oils and 
similar articles accounting for 6,94 %. 
 
Table 2 Serbia’s exports to Bulgaria between 2009 and 2013 by sector 

Tariff 
code 

Sector  
Average annual export 

value between 2009 and 
2013, in EUR’000s  

Share in Serbia’s 
average annual 

exports to Bulgaria  

72 Iron and steel 33.920 17,32 % 

26 Ores, slag and ash 20.388 10,41 % 

74 Copper and copper products 14.585 7,45 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

13.585 6,94 % 

39 Plastics and articles thereof 12.011 6,13 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

8.650 4,42 % 

17 Sugars and sugar confectionery 7.324 3,74 % 

                                                           
1
 Relevant statistics databases do not provide complete data for 2013 yet.   
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Tariff 
code 

Sector  
Average annual export 

value between 2009 and 
2013, in EUR’000s  

Share in Serbia’s 
average annual 

exports to Bulgaria  

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances, and parts 
thereof 

7.143 3,65 % 

10 Cereals 5.493 2,80 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

5.402 2,76 % 

 TOTAL top 10 sectors 128.500 65,61 % 

Source: International Trade Centre, www.trademap.org 

 
In the iron and steel sector, flat-rolled products of iron or non-alloy steel, not clad, plated or coated 
had the highest share in the value of exports to Bulgaria in the observed period (33 %), followed by 
ferrous waste and scrap (28 %) and flat-rolled products of iron and steel, clad, plated or coated (24 
%). 
 
Lead ores and concentrates thereof account for about 69 % of the total value of ores, slag and ash 
exported to Bulgaria in the observed period, whilst zinc ores, copper ores and concentrates thereof 
account for the remaining 31 %. 

 
Figure 1 Composition of Serbia’s exports to Bulgaria (2009-2013) for iron and steel, and ores, slag and 
ash (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 
Copper waste and scrap had the most significant share in the total exports of copper and products 
thereof, accounting for 85 %, whilst copper tubes and refined copper and copper alloys accounted 
for 7 % of exports. 
 
Petroleum oils and oils obtained from bituminous minerals had the highest share in the export value 
of mineral fuels, mineral oils and products of their distillation, bituminous substances, mineral waxes, 
and electrical energy (accounting for 44 % of the total export value in this sector), then petroleum 
coke, petroleum bitumen and other residues of petroleum oils (accounting for 35 %), and electrical 
energy (accounting for 20 %).  
 

Figure 2 Composition of Serbia’s exports to Bulgaria (2009-2013) for copper and products thereof, and 
mineral fuels, mineral oils and similar articles (4-digit code) 
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Source: International Trade Centre, www.trademap.org 

 
As for plastics, top exported products are polymers of ethylene in primary forms (accounting for 53 % 
of the total exports of plastics), followed by plastic tubes, pipes and hoses (accounting for 11 %), and 
floor and wall or ceiling coverings of plastics (accounting for 10 %). 
 
Soya-bean oil and its fractions make almost entire Serbia’s exports to Bulgaria in the sector of animal 
or vegetable fats and oils, accounting for as much as 99 %. 
 
Figure 3 Composition of Serbia’s exports to Bulgaria (2009-2013) for plastics and articles thereof, and 
animal or vegetable fats and oils (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 
Cane or beet sugar and chemically pure sucrose in solid form accounts for 89 % of exports of sugars 
and sugar confectionery to Bulgaria, whilst molasses from the extraction or refining of sugar account 
for 10 %. 
 
Bearing in mind the wide range of products comprising nuclear reactors, boilers, machinery and 
mechanical appliances and parts thereof, air-conditioning machines account for 26 % of exports of 
these products to Bulgaria, machines for sorting, screening, separating, washing, crushing, grinding, 
mixing or kneading etc., refrigerators, freezers and other refrigerating or freezing equipment, and 
lifting, handling, loading and unloading machinery account for 28 %, whilst other machines account  
for 46 %.
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Figure 4 Composition of Serbia’s exports to Bulgaria (2009-2013) for sugars and sugar confectionery, 
and nuclear reactors, boilers, machinery and mechanical appliances and parts thereof (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 
Maize (corn) is the top product in the cereals sector, accounting for 92 % of Serbia’s exports of 
cereals to Bulgaria in the observed period. 
  
Paper, paperboard, cellulose wadding and webs of cellulose fibres, coated, impregnated, covered, 
surface-coloured, surface decorated or printed are the top products in the paper and paperboard 
sector (accounting for 39 % of total exports of paper and paperboard), followed by paper and 
paperboard coated with kaolin or other inorganic substances (accounting for 27 %), and toilet paper 
and similar paper for household use and for sanitary purposes (accounting for 20 %). 
 
Figure 5 Composition of Serbia’s exports to Bulgaria (2009-2013) for cereals, and paper and 
paperboard (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports to Bulgaria in 2009  
 
The value of Serbia’s exports to Bulgaria totalled EUR142,5m in 2009, with the top ten sectors 
accounting for 68,95 % of the total exports to Bulgaria. The highest export value was that of iron or 
steel articles (accounting for 16,90 % of the total export value to Bulgaria), then of products 
comprising the sector nuclear reactors, boilers, machinery and mechanical appliances and parts 
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thereof (accounting for 8,88 %), followed by ores, slag and ash (accounting for 7,75 %) and cereals 
(accounting for 6,95 %).   
 
Table 1 Serbia’s exports to Bulgaria in 2009 by sector  

Tariff 
code 

Sector Export value, in EUR’000s  
Accounting for % 

of Serbia’s total 
exports to Bulgaria  

72 Iron and steel 24.077 16,90 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

12.655 8,88 % 

26 Ores, slag and ash 11.044 7,75 % 

10 Cereals 9.905 6,95 % 

17 Sugars and sugar confectionery 9.603 6,74 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

8.429 5,92 % 

39 Plastics and articles thereof 7.588 5,33 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

5.790 4,06 % 

34 

Soap, organic surface-active agents, 
washing preparations, lubricating 
preparations, artificial waxes, prepared 
waxes, polishing or scouring 
preparations, candles and similar 
articles, modelling pastes, ‘dental 
waxes’ and dental preparations with a 
basis of plaster 

4.725 3,32 % 

40 Rubber and articles thereof 4.411 3,10 % 

 TOTAL top 10 sectors 98.227 68,95 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports to Bulgaria in 2010 
 
In 2010, the value of Serbia’s exports to Bulgaria went up by 27,5 % compared with the year before, 
having exported EUR181,6m worth of products. The biggest generator of export growth was the 
growth in iron and steel exports by as much as 74,6 %. In the observed year, the top ten exported 
groups of products accounted for 70,49 % of the total value of exports to Bulgaria. In addition to iron 
and steel, which accounted for 23,15 % of the total value of exports to Bulgaria, this year was marked 
by significant exports of ores, slag and ash (accounting for 10,19 %), plastics and articles thereof 
(accounting for 8,30 %), copper and articles thereof (accounting for 6,89 %), and mineral fuels, oils 
and similar articles (6,49 %). 
 
Table 2 Serbia’s exports to Bulgaria in 2010 by sector 

Tariff 
code 

Sector Export value, in EUR’000s  
Accounting for % 

of Serbia’s total 
exports to Bulgaria  

72 Iron and steel 42.043 23,15 % 

26 Ores, slag and ash 18.514 10,19 % 
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Tariff 
code 

Sector Export value, in EUR’000s  
Accounting for % 

of Serbia’s total 
exports to Bulgaria  

39 Plastics and articles thereof 15.079 8,30 % 

74 Copper and articles thereof 12.520 6,89 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

11.789 6,49 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

7.217 3,97 % 

10 Cereals 6.772 3,73 % 

17 Sugars and sugar confectionery 4.973 2,74 % 

76 Aluminium and articles thereof 4.589 2,53 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

4.516 2,49 % 

 TOTAL top 10 sectors 128.012 70,49 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports to Bulgaria in 2011  
 
The growing trend of Serbia’s exports to Bulgaria continued in 2011. The total value of exports to 
Bulgaria went up by 28,6 % compared with the year before, reaching the value of EUR233,6m. The 
top ten sectors in 2011 accounted for 69,65 % of the total exports to Bulgaria, the level similar to 
those in the previous years of the observed period. The export structure by top sector has did not 
change significantly compared with the year before, with iron and steel holding the top position 
(19,72 % of the total export value), followed by ores, slag and ash (10,70 %), copper and articles 
thereof (6,74 %), and plastics (6,58 %) and mineral fuels, mineral oils and similar articles (6,08 %). 
This year, for the first time in the observed period, pharmaceutical articles entered the list of top ten 
sectors, replacing cereals.  
 
Table 3 Serbia’s exports to Bulgaria in 2011 by sector 

Tariff 
code 

Sector Export value, in EUR’000s  
Share in Serbia’s 
total exports to 

Bulgaria  

72 Iron and steel 46.064 19,72 % 

26 Ores, slag and ash 24.983 10,70 % 

74 Copper and articles thereof 15.741 6,74 % 

39 Plastics and articles thereof 15.360 6,58 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

14.202 6,08 % 

30 Pharmaceutical products 11.682 5,00 % 

17 Sugars and sugar confectionery 10.994 4,71 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

9.191 3,94 % 

76 Aluminium and articles thereof 7.312 3,13 % 
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Tariff 
code 

Sector Export value, in EUR’000s  
Share in Serbia’s 
total exports to 

Bulgaria  

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

7.149 3,06 % 

 TOTAL top 10 sectors 162.678 69,65 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports to Bulgaria in 2012  
 
For the first time in the observed period, Serbia’s exports to Bulgaria dropped by 3,3 % in 2012 
compared with the year before. Thus, the total value of Serbia’s exports to Bulgaria was EUR225,8m 
in 2012. In the observed year, the top ten sectors accounted for 64,46 % of exports to Bulgaria. As in 
previous years of the observed period, the top export sectors were copper and articles thereof 
(accounting for 12,21 % of the total exports to Bulgaria), ores, slag and ash (accounting for 11,96 %), 
iron and steel (accounting for 10,41 %), and mineral fuels, mineral oils and similar articles 
(accounting for 8,82 %).   
 
Table 4 Serbia’s exports to Bulgaria in 2012 by sector  

Tariff 
code 

Sector Export value, in EUR’000s  
Share in Serbia’s 
total exports to 

Bulgaria  

74 Copper and articles thereof 27.566 12,21 % 

26 Ores, slag and ash 27.013 11,96 % 

72 Iron and steel 23.495 10,41 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

19.920 8,82 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

12.400 5,49 % 

39 Plastics and articles thereof 10.016 4,44 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

6.708 2,97 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

6.474 2,87 % 

31 Fertilisers 6.142 2,72 % 

22 Beverages, spirits and vinegar 5.813 2,57 % 

 TOTAL top 10 sectors 145.546 64,46 % 

Source: International Trade Centre, www.trademap.org 

 
 
 

Serbia’s imports from Bulgaria between 2009 and 2013 by product 

 
Bulgaria’s average value of exports to Serbia between 2009 and 2013 for the top ten sectors was 
EUR297m, or 81,53 % of Bulgaria’s average annual exports to Serbia in this period. The top sector 
was copper and articles thereof, accounting for as much as 31,97 % of Serbia’s average annual 
imports from Bulgaria. This sector is followed by mineral fuels, mineral oils and similar articles, 



P a g e  | 12 

accounting for 21,93 % of Serbia’s average annual imports from Bulgaria, and other goods not 
specified elsewhere in the customs tariffs accounting for 10,25 %. 

 
Table 5 Serbia’s imports from Bulgaria between 2009 and 2013 by sector 

Tariff 
code 

Sector 
Average annual import 

value between 2009 and 
2013, in EUR’000s  

Share in Serbia’s 
average annual 

imports from 
Bulgaria 

74 Copper and articles thereof 116.450 31,97 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

79.897 21,93 % 

99 Other goods, not elsewhere specified 37.350 10,25 % 

72 Iron and steel 12.959 3,56 % 

39 Plastics and articles thereof 12.739 3,50 % 

70 Glass and glassware 11.624 3,19 % 

26 Ores, slag and ash 7.604 2,09 % 

44 
Wood and articles of wood; wood 
charcoal 

6.330 1,74 % 

17 Sugars and sugar confectionery 6.027 1,65 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

5.992 1,65 % 

 TOTAL top 10 sectors 296.972 81,53 % 

Source: International Trade Centre, www.trademap.org 

 
Refined copper and copper alloys make almost entire imports of Serbia from Bulgaria in the sector 
copper and articles thereof, accounting for as much as 98 %. 
 
As regards mineral fuels, mineral oils and products of their distillation, bituminous substances, 
mineral waxes, and electrical energy, the highest import value from Bulgaria was that of oils obtained 
from petroleum and bituminous minerals (accounting for as much as 79 % of the total tariff group 
import value), and of electrical energy (accounting for 17 %).  
 
Figure 6 Composition of Bulgaria’s exports to Serbia (2009-2013) for copper and articles thereof, and 
mineral fuels, mineral oils and similar products (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 
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Iron and non-alloy steel bars and rods, not further worked than forged, hot-rolled, hot-drawn or hot-
extruded have the highest share in the imports from Bulgaria in the observed period in the iron and 
steel sector (55 %), followed by flat-rolled articles of iron or non-alloy steel, not clad, plated or 
coated (27 %) and iron and non-alloy steel profile shapes (10 %). 
 
Figure 7 Composition of Serbia’s imports from Bulgaria (2009-2013) for other goods, not elsewhere 
specified, and iron and steel (4-digit code) 

 
 

Source: International Trade Centre, www.trademap.org 

 
Polymers of propylene or of other olefins, in primary forms, accounting for 40 % of the total imports 
of plastics from Bulgaria, rods, sticks and profile shapes, accounting for 21 % and plastic articles for 
the conveyance or packing of goods, plastic stoppers, lids and caps, accounting for 8 % are the top 
products in the sector of plastics.  
 
As for glass and glassware, carboys, bottles, jars, phials, ampoules and other containers, stoppers, 
lids and other closures of glass were top imported articles (78 %), whilst float glass and surface 
ground or polished glass accounted for 15 % of Bulgaria’s total import value in the observed period.  
 

Figure 8 Composition of Serbia’s imports from Bulgaria (2009-2013) for plastics and articles thereof, 
and glass and glassware (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 
Copper ores and concentrates account for 80 % of the total import value of ores, slag and ash from 
Bulgaria, whilst iron ores containing manganese and concentrates account for 17 %. 
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The structure of exports of wood in the observed period was dominated by particle board, oriented 
standard board and similar board of wood or other ligneous materials (77 %), whilst plywood, 
veneered panels and similar laminated wood accounted for 12 %.  
 
Figure 9 Composition of Serbia’s imports from Bulgaria (2009-2013) for ores, slag and ash, and wood 
and articles of wood (4-digit code) 

  

Source: International Trade Centre, www.trademap.org 

 
As regards sugars and sugar confectionery, sugars, including chemically pure lactose, maltose, 
glucose and fructose, in solid form, and sugar syrups, artificial honey and caramel, account for 96 % 
of import value from Bulgaria. 
 
Bearing in mind the wide range of products comprising nuclear reactors, boilers, machinery and 
mechanical appliances and parts thereof, metal-rolling mills account for 16 % of the value of 
imported products from Bulgaria, office machines and equipment therefor accounted for 13 % and 
so did machinery for preparing or making plates, cylinders or other printing components (13 %), 
whilst other machinery accounted for the remaining 58 %. 
 
Figure 10 Composition of Serbia’s imports from Bulgaria (2009-2013) for sugars and sugar 
confectionery, and nuclear reactors, boilers, machinery and mechanical appliances (4-digit code) 

 
 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s imports from Bulgaria in 2009  
 
Serbia’s total import value from Bulgaria in 2009 was EUR285,1m. The top ten sectors that recorded 
the highest import value in the observed year accounted for 84,16 %, indicating a high level of import 
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concentration. Top imports in 2009 were copper and articles thereof (accounting for 27,29 % of total 
imports), mineral fuels, mineral oils and similar articles (accounting for 15,87 %), and ores, slag and 
ash (accounting for 9,06 %). In 2009, the segment of products not specified elsewhere in the customs 
tariff had a considerable share in imports, accounting for as much as 16,95 %.  
 
Table 6 Serbia’s imports from Bulgaria in 2009 by sector 

Tariff 
code 

Sector 
Import value,  

in EUR’000s  

Share in Serbia’s 
total imports from 

Bulgaria  

74 Copper and articles thereof 77.811 27,29 % 

99 Other goods, not elsewhere specified 48.332 16,95 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

45.244 15,87 % 

26 Ores, slag and ash 25.843 9,06 % 

31 Fertilisers 10.325 3,62 % 

70 Glass and glassware 7.783 2,73 % 

39 Plastics and articles thereof 7.355 2,58 % 

72 Iron and steel 6.525 2,29 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

5.565 1,95 % 

44 
Wood and articles of wood; wood 
charcoal 

5.171 1,81 % 

 TOTAL top 10 sectors 239.954 84,16 % 

Source: International Trade Centre, www.trademap.org 

Serbia’s imports from Bulgaria in 2010 
 
In 2010, foreign trade value between Serbia and Bulgaria recorded growth. Simultaneously with the 
growth in the value of exports from Serbia to Bulgaria, mentioned earlier, there was a significant 
jump in imports from Bulgaria in the same year, by as much as 53,4 % compared with the year 
before. The growth in import value in 2010 was driven by growth in the exports of copper and 
articles thereof, and by the imports of mineral fuels, mineral oils and similar articles, which doubled 
in 2010. The total import value of the top ten sectors was 89,20 % of the total imports from Bulgaria 
in the observed year, indicating growth in the import concentration from this country.  
 
Table 7 Serbia’s imports from Bulgaria in 2010 by sector 

Tariff 
code 

Sector 
Import value,  

in EUR’000s  

Share in Serbia’s 
total imports from 

Bulgaria  

74 Copper and articles thereof 161.117 36,83 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

98.779 22,58 % 

99 Other goods, not elsewhere specified 81.293 18,58 % 

70 Glass and glassware 11.245 2,57 % 

72 Iron and steel 8.232 1,88 % 

39 Plastics and articles thereof 7.245 1,66 % 
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Tariff 
code 

Sector 
Import value,  

in EUR’000s  

Share in Serbia’s 
total imports from 

Bulgaria  

44 
Wood and articles of wood; wood 
charcoal 

6.713 1,53 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

5.807 1,33 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

4.936 1,13 % 

85 

Electrical machinery and equipment and 
parts thereof; sound recorders and 
reproducers, television image and 
sound recorders and reproducers and 
parts and accessories of such articles 

4.857 1,11 % 

 TOTAL top 10 sectors 390.224 89,20 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s imports from Bulgaria in 2011  
 
In 2011, the value of imports from Bulgaria totalled EUR344,7m. The 21,20 % drop in the value 
compared with the year before was caused by the drop in the value of copper and articles thereof 
(by 14,6 %), of mineral fertilisers, mineral oils and similar articles (by 42,4 %), and of products 
belonging to the group of products not specified elsewhere in the customs tariff (by 89,9 %). There 
was a drop in the import concentration in 2011, with the top ten sectors accounting for 79,61 % of 
the total imports from Bulgaria. 
 

Table 8 Serbia’s imports from Bulgaria in 2011 by sectors 

Tariff 
code 

Sector 
Import value,  

in EUR’000s  

Share in Serbia’s 
total imports from 

Bulgaria  

74 Copper and articles thereof 137.523 39,90 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

56.888 16,50 % 

72 Iron and steel 15.465 4,49 % 

39 Plastics and articles thereof 15.341 4,45 % 

70 Glass and glassware 13.336 3,87 % 

99 Other goods, not elsewhere specified 8.218 2,38 % 

73 Articles of iron or steel 7.417 2,15 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

7.204 2,09 % 

44 
Wood and articles of wood; wood 
charcoal 

6.772 1,96 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

6.241 1,81 % 

 TOTAL top 10 sectors 274.404 79,61 % 

Source: International Trade Centre, www.trademap.org 
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Serbia’s imports from Bulgaria in 2012 
 
Bearing in mind the 13,1 % growth compared with the year before, Serbia’s imports from Bulgaria 
amounted to EUR389,7m in 2012. The growth was driven mainly by the doubled value of imports of 
mineral fuels, mineral oils and similar articles, which became the top import sector accounting for 
30,45 % of the total imports from Bulgaria in 2012. In addition, a considerable import value in 2012 
was realised through the purchase of copper and articles thereof (accounting for 22,93 %), iron and 
steel (accounting for 5,55 %), and plastics and articles thereof (accounting for 5,39 %). Of the total 
imports from Bulgaria, 78,77 % of the value was generated by the top ten sectors, which is a share 
similar to that in 2011. 
 
Table 9 Serbia’s imports from Bulgaria in 2012 by sector 

Tariff 
code 

Sector 
Import value,  

in EUR’000s  

Share in Serbia’s 
total imports from 

Bulgaria  

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

118.676 30,45 % 

74 Copper and articles thereof 89.348 22,93 % 

72 Iron and steel 21.615 5,55 % 

39 Plastics and articles thereof 21.013 5,39 % 

70 Glass and glassware 14.132 3,63 % 

99 Other goods, not elsewhere specified 11.558 2,97 % 

17 Sugars and sugar confectionery 9.001 2,31 % 

73 Articles of iron or steel 7.688 1,97 % 

48 
Paper and paperboard; articles of paper 
pulp, of paper or of paperboard 

6.995 1,79 % 

85 

Electrical machinery and equipment and 
parts thereof; sound recorders and 
reproducers, television image and 
sound recorders and reproducers and 
parts and accessories of such articles 

6.926 1,78 % 

 TOTAL top 10 sectors 306.952 78,77 % 

Source: International Trade Centre, www.trademap.org 

 
 
 

Overview of top sectors generating surplus in Serbia’s trade with Bulgaria  

 
Observing only the sectors generating surplus in Serbia’s foreign trade with Bulgaria, the average 
surplus in Serbia’s foreign trade with Bulgaria between 2009 and 2013 for the top ten sectors was 
EUR62,7m or 82,68 % of Serbia’s average annual foreign trade surplus with Bulgaria. The highest 
surplus was generated in trade in iron and steel (27,65 % of Serbia’s average annual foreign trade 
surplus with Bulgaria). Ores, slag and ash followed with 16,87 %, and  animal or vegetable fats and 
oils and their cleavage products with 11,21 %. 

 
Table 10 Serbia’s foreign trade surplus with Bulgaria between 2009 and 2013 by sector 



P a g e  | 18 

Tariff 
code 

Sector 
Average annual surplus 

between 2009 and 2013, 
in EUR’000s  

Share in Serbia’s 
average annual 

surplus with 
Bulgaria 

72 Iron and steel 20.960 27,65 % 

26 Ores, slag and ash 12.784 16,87 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared 
edible fats; animal or vegetable waxes 

8.500 11,21 % 

10 Cereals 5.165 6,81 % 

30 Pharmaceutical products 3.501 4,62 % 

34 

Soap, organic surface-active agents, 
washing preparations, lubricating 
preparations, artificial waxes, prepared 
waxes, polishing or scouring 
preparations, candles and similar 
articles, modelling pastes, ‘dental 
waxes’ and dental preparations with a 
basis of plaster 

3.369 4,45 % 

22 Beverages, spirits and vinegar 3.038 4,01 % 

40  Rubber and articles thereof 2.401 3,17 % 

76 Aluminium and articles thereof 1.504 1,98 % 

28 

Inorganic chemical products; organic or 
inorganic compounds of precious 
metals, of rare-earth metals, of 
radioactive elements or of isotopes 

1.444 1,90 % 

 TOTAL top 10 sectors 62.666 82,68 % 

Source: International Trade Centre, www.trademap.org 

 
In the iron and steel sector, the highest trade surplus with Bulgaria in the observed period was 
recorded in trade in ferrous waste and scrap; remelting ingots of iron and steel, and flat-rolled 
products of iron or non-alloy steel. Top products generating the highest surplus in the ores, slag and 
ash sector are lead and zinc ores and their concentrates. As regards cereals, trade in maize (corn) 
generated a high surplus, whilst soya-bean oil generated the entire surplus in the sector of animal or 
vegetable fats and oils and their cleavage products. 

 
Table 11 Serbia’s foreign trade surplus with Bulgaria between 2009 and 2013 by sector (up to 4-digit 
code) 

Tariff 
code 

Sector 

Average annual  
surplus between 
2009 and 2013,  

in EUR’000s 2 

72 Iron and steel 20.960 

7204 Ferrous waste and scrap 9.472 

7210 
Flat-rolled products of iron or non-alloy steel, of a 

width of less than 600mm or more, plated or 
coated 

8.147 

                                                           
2
 The sum of surpluses of sub-groups of products with four-digit tariff codes may be higher than the total 

surplus of the groups of products with two-digit tariff codes because within a two-digit tariff code there are 
also four-digit tariff codes that have generated foreign trade deficit with Bulgaria. 
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Tariff 
code 

Sector 

Average annual  
surplus between 
2009 and 2013,  

in EUR’000s 2 

7208 
Flat-rolled products of iron or non-alloy steel, of a 

width of 600mm or more, hot-rolled, not clad, 
plated or coated 

7.621 

26 Ores, slag and ash 12.784 

2607 Lead ores and concentrates 13.787 

2608 Zinc ores and concentrates 4.593 

15 
Animal or vegetable fats and oils and their cleavage 
products; prepared edible fats; animal or vegetable 
waxes 

8.500 

1507 
Soya-bean oil and its fractions, whether or not 

refined, but not chemically modified 
8.591 

10 Cereals 5.165 

1005 Maize (corn) 5.044 

30 Pharmaceutical products 3.501 

3004 

Medicaments consisting of mixed or unmixed 
products for therapeutic or prophylactic uses, put 
up in measured doses or in forms of packings for 

retail sale 

4.152 

34 

Soap, organic surface-active agents, washing 
preparations, lubricating preparations, artificial 
waxes, prepared waxes, polishing or scouring 
preparations, candles and similar articles, 
modelling pastes, ‘dental waxes’ and dental 
preparations with a basis of plaster 

3.369 

3402 
Organic surface-active agents other than soap and 

surface-active washing preparations 
3.650 

22 Beverages, spirits and vinegar 3.038 

2203 Beer made from malt 1.741 

2202 
Waters, including mineral waters and aerated 

waters and other non-alcoholic beverages, not 
including fruit or vegetable juices  

1.318 

40  Rubber and articles thereof 2.401 

4011 New pneumatic tyres 1.795 

4002 Synthetic rubber, styrene-butadiene rubber (SBR) 718 

76 Aluminium and articles thereof 1.504 

7612 
Aluminium casks, drums, cans, boxes and similar 

containers 
2.724 

7606 
Aluminium plates, sheets and strips, of thickness 

exceeding 0,20 mm  
965 

28 
Inorganic chemical products; organic or inorganic 
compounds of precious metals, of rare-earth 
metals, of radioactive elements or of isotopes 

1.444 

2804 Hydrogen, rare gases and other non-metals 2.016 

Source: International Trade Centre, www.trademap.org 

 

Trade surplus with Bulgaria in 2009 
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The top ten sectors with a positive trade balance in foreign trade with Bulgaria in 2009 recorded a 
surplus of EUR58,7m, accounting for 88,49 % of the total foreign trade surplus with Bulgaria. Over a 
quarter of the total surplus (26,45 %) was generated by the surplus in trade in iron and steel, whilst 
cereals contributed with 14,49 %. Surplus in trade in nuclear reactors, boilers, machinery and 
mechanical appliances and parts thereof in the observed year accounted for 10,86 %, whilst trade in 
animal or vegetable fats and oils and in sugars and sugar confectionery generated 8,57 % and 7,06 %  
of the total surplus, respectively. 
 

Table 12 Serbia’s foreign trade surplus with Bulgaria in 2009 by sector 

Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

72 Iron and steel 17.552 26,45 % 

10 Cereals 9.617 14,49 % 

84 
Nuclear reactors, boilers, machinery and 
mechanical appliances and parts thereof 

7.090 10,68 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared edible 
fats; animal or vegetable waxes 

5.690 8,57 % 

17 Sugars and sugar confectionery 4.688 7,06 % 

34 

Soap, organic surface-active agents, 
washing preparations, lubricating 
preparations, artificial waxes, prepared 
waxes, polishing or scouring 
preparations, candles and similar 
articles, modelling pastes, ‘dental 
waxes’ and dental preparations with a 
basis of plaster 

4.309 6,49 % 

40  Rubber and articles thereof 4.173 6,29 % 

69 Ceramic products 2.014 3,03 % 

22 Beverages, spirits and vinegar 1.935 2,92 % 

68 
Articles of stone, plaster, cement, 
asbestos, mica or similar materials 

1.661 2,50 % 

 TOTAL top 10 sectors 58.730 88,49 % 

Source: International Trade Centre, www.trademap.org 

 

Trade surplus with Bulgaria in 2010 
 
The top ten sectors that generated a positive trade balance in foreign trade with Bulgaria in  2010 
recorded a surplus of EUR85,3m, accounting for a 45,2 % growth compared with the year before. 
Bearing in mind the surplus growth in the iron and steel sector of around 90 % compared with the 
year before, this sector recorded a much greater share in total surplus of as much as 34,57 %. The 
second most important sector in 2010 includes ores, slag and ash, accounting for 17,12 % of the total 
surplus, which is a significant change compared with the previous year when this sector was not 
among the top ten sectors. The situation is similar with plastics and articles thereof – they ranked 
third among the top ten sectors with 8,01 % share in 2010 but were not among the top ten sectors in 
the following years. Another new sector among the top sectors is explosives, pyrotechnic products, 
matches, pyrophoric alloys and certain combustible preparations according to the surplus generated 
in trade with Bulgaria (accounting for 2,2 %). 
 

Table 13 Serbia’s foreign trade surplus with Bulgaria in 2010 by sector 
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Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

72 Iron and steel 33.811 34,57 % 

26 Ores, slag and ash 16.745 17,12 % 

39 Plastics and articles thereof 7.834 8,01 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared edible 
fats; animal or vegetable waxes 

7.187 7,35 % 

10 Cereals 6.709 6,86 % 

40  Rubber and articles thereof 3.663 3,74 % 

34 

Soap, organic surface-active agents, 
washing preparations, lubricating 
preparations, artificial waxes, prepared 
waxes, polishing or scouring 
preparations, candles and similar 
articles, modelling pastes, ‘dental 
waxes’ and dental preparations with a 
basis of plaster 

3.542 3,62 % 

36 
Explosives; pyrotechnic products; 
matches; pyrophoric alloys; certain 
combustible preparations 

2.147 2,20 % 

69 Ceramic products 1.839 1,88 % 

22 Beverages, spirits and vinegar 1.824 1,86 % 

 TOTAL top 10 sectors 85.299 87,21 % 

Source: International Trade Centre, www.trademap.org 

 

Trade surplus with Bulgaria in 2011 
 
Top ten sectors generated a positive foreign trade balance with Bulgaria of 10,9 % in 2011 compared 
with 2010, and the surplus amounted to EUR94,6m. Like in the previous two years, Serbia generated 
the highest trade surplus with Bulgaria in the iron and steel sector, which was somewhat lower in 
2011 than the previous year, amounting to EUR30,6m or 28,51 % of the total surplus. The second 
highest surplus was generated in the ores, slag and ash, amounting to EUR22,9m or 21,31 % of the 
total surplus. Following are the pharmaceutical products, a new sector on the list, contributing with 
9,11 % to the total surplus in 2011. In addition, for the first time, lead and articles thereof and 
aluminium and articles thereof entered the list of top ten sectors, generating a trade surplus with 
Bulgaria of 3,61 % each in the total trade surplus in 2011. 
 

Table 14 Serbia’s foreign trade surplus with Bulgaria in 2011 by sector 

Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

72 Iron and steel 30.599 28,51 % 

26 Ores, slag and ash 22.870 21,31 % 

30 Pharmaceutical products 9.776 9,11 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared edible 
fats; animal or vegetable waxes 

9.138 8,51 % 

17 Sugars and sugar confectionery 5.287 4,93 % 

78 Lead and articles thereof 3.877 3,61 % 
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Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

76 Aluminium and articles thereof 3.877 3,61 % 

10 Cereals 3.550 3,31 % 

22 Beverages, spirits and vinegar 2.863 2,67 % 

28 

Inorganic chemical products; organic or 
inorganic compounds of precious 
metals, of rare-earth metals, of 
radioactive elements or of isotopes 

2.756 2,57 % 

 TOTAL top 10 sectors 94.592 88 % 

Source: International Trade Centre, www.trademap.org 

 

Trade surplus with Bulgaria in 2012 
 
After the growth in surplus in the previous two years, a drop of 34,3 % in the surplus generated by 
top ten sectors was recorded in 2012. The total surplus generated by top ten sectors was EUR62,2m 
in 2012, or 83,73 % of Serbia’s total trade surplus with Bulgaria. The most significant change, 
compared with previous years, was a surplus drop of nearly 94 % in the iron and steel sector 
compared with that in 2011. Ranking first by the surplus generated in 2012 are ores, slag and ash 
with EUR26,3m or 35,45 % of Serbia’s total foreign trade surplus with Bulgaria. Animal or vegetable 
fats or oils accounted for 16,14 % of the total surplus, whilst beverages, spirits and vinegar accounted 
for 7,74 %. Tobacco and manufactured tobacco substitutes entered the list of top ten sectors, 
accounting for 7,03 % of total surplus, and ranking fourth. 
 
Table 15 Serbia’s foreign trade surplus with Bulgaria in 2012 by sector 

Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

26 Ores, slag and ash 26.321 35,45 % 

15 
Animal or vegetable fats and oils and 
their cleavage products; prepared edible 
fats; animal or vegetable waxes 

11.986 16,14 % 

22 Beverages, spirits and vinegar 5.531 7,45 % 

24 
Tobacco and manufactured tobacco 
substitutes 

5.221 7,03 % 

30 Pharmaceutical products 3.462 4,66 % 

34 

Soap, organic surface-active agents, 
washing preparations, lubricating 
preparations, artificial waxes, prepared 
waxes, polishing or scouring 
preparations, candles and similar 
articles, modelling pastes, ‘dental 
waxes’ and dental preparations with a 
basis of plaster 

3.039 4,09 % 

72 Iron and steel 1.879 2,53 % 

28 

Inorganic chemical products; organic or 
inorganic compounds of precious 
metals, of rare-earth metals, of 
radioactive elements or of isotopes 

1.678 2,26 % 

31 Fertilisers 1.665 2,24 % 
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Tariff 
code 

Sector Surplus, in EUR’000s  
Share in Serbia’s 

total surplus with 
Bulgaria  

11 
Products of the milling industry; malt; 
starches; insulin; wheat gluten 

1.393 1,88 % 

 TOTAL top 10 sectors 62.174 83,73 % 

Source: International Trade Centre, www.trademap.org 

 
 
 

Overview of top sectors recording deficit in Serbia’s trade with Bulgaria 

 
Observing only the sectors recording deficit in Serbia’s foreign trade with Bulgaria, the deficit in 
Serbia’s foreign trade with Bulgaria between 2009 and 2013 for top ten sectors averaged EUR231m 
or 94,66 % of Serbia’s average annual foreign trade deficit with Bulgaria. Trade in copper and articles 
thereof recorded the highest deficit (41,72 % of Serbia’s average annual foreign trade deficit with 
Bulgaria). This sector was followed by mineral fuels, mineral oils and similar articles with 41,72 %, 
and other products not specified elsewhere in the customs tariff with 13,67 %. 
 
Table 16 Serbia’s foreign trade deficit with Bulgaria between 2009 and 2013 by sector 

Tariff 
code 

Sector 
Average annual deficit 

between 2009 and 2013,  
in EUR’000s  

Share in Serbia’s 
average annual 

deficit with 
Bulgaria 

74 Copper and articles thereof -101.865 41,72 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

-66.312 27,16 % 

99 Other goods, not elsewhere specified -33.368 13,67 % 

70 Glass and glassware -10.465 4,29 % 

73 Articles of iron or steel -3.929 1,61 % 

18 Cocoa and cocoa preparations -3.591 1,47 % 

44 
Wood and articles of wood; wood 
charcoal 

-3.575 1,46 % 

19 
Preparations of cereals, flour, starch or 
milk; pastrycooks’ products 

-3.438 1,41 % 

31 Fertilisers -2.311 0,95 % 

47 

Pulp of wood or of other fibrous 
cellulosic material; recovered paper and 
paperboard (waste and scrap); paper 
and paperboard and articles thereof 

-2.250 0,92 % 

 TOTAL top 10 sectors -231.104 94,66 % 

Source: International Trade Centre, www.trademap.org 

 
As regards copper and articles thereof, the highest trade deficit with Bulgaria in the observed period 
was recorded in trade in refined copper and copper alloys. The products that recorded the highest 
deficit in the sector mineral fuels, mineral oils and similar products were petroleum oils and oils 
obtained from bituminous substances and electrical energy. As regards glass and glassware, the 
highest deficit was seen in the trade in carboys, bottles, flasks, jars, pots, phials, ampoules, 



P a g e  | 24 

containers, stoppers, lids and other closures of glass, whilst in the wood and articles of wood sector 
the entire deficit can be attributed to plywood. 
 
Table 17 Serbia’s foreign trade deficit with Bulgaria between 2009 and 2013 by sector (up to 4-digit 
code) 

Tariff 
code 

Sector 

Average annual 
deficit between 

2009 and 2013, in 
EUR’000s 3 

74 Copper and articles thereof -101.865 

7403 Refined copper and copper alloys, unwrought -113263 

27 
Mineral fuels, mineral oils and products of their 
distillation; bituminous substances; mineral waxes; 
electrical energy 

-66.312 

2710 
Petroleum oils and oils obtained from bituminous 

minerals 
-57222 

2716 Electrical energy -11115 

99 Other goods, not elsewhere specified -33.368 

9999 Other goods, not elsewhere specified -33368 

70 Glass and glassware -10.465 

7010 
Carboys, bottles, flasks, jars, pots, phials, ampoules 

and other containers, of glass; stoppers, lids and 
other closers, of glass 

-8546 

7005 Float glass and surface ground or polished glass -1717 

73 Articles of iron or steel -3.929 

7308 
Structures (excluding prefabricated buildings) and 

parts of structures of iron or steel 
-1693 

7310 
Tanks, casks, drums, cans, boxes and similar 
containers of iron or steel, of a capacity not 

exceeding 300 l 
-1439 

18 Cocoa and cocoa preparations -3.591 

1806 
Chocolate and other food preparations containing 

cocoa 
-2880 

44 Wood and articles of wood; wood charcoal -3.575 

4410 
Particle board, oriented strand board and similar 

board of wood or other ligneous materials 
-4379 

19 
Preparations of cereals, flour, starch or milk; 
pastrycooks’ products 

-3.438 

1905 
Bread, pastry, cakes, biscuits and other bakers’ 

wares; communion wafers, empty cachets of a kind 
suitable for pharmaceutical use, sealing wafers 

-3393 

31 Fertilisers -2.311 

3105 
Mineral or chemical fertilisers containing two or 

three of the fertilising elements nitrogen, 
phosphorus and potassium 

-3770 

47 
Pulp of wood or of other fibrous cellulosic material; 
recovered paper and paperboard (waste and 
scrap); paper and paperboard and articles thereof 

-2.250 

                                                           
3
 The sum of deficits of sub-groups of products with four-digit tariff codes may be higher than the total deficit 

of the groups of products with two-digit tariff codes because within a two-digit tariff code there are also four-
digit tariff codes that have generated foreign trade surplus with Bulgaria. 
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Tariff 
code 

Sector 

Average annual 
deficit between 

2009 and 2013, in 
EUR’000s 3 

4703 
Chemical wood pulp, soda or sulphate, other than 

dissolving grades 
-1952 

Source: International Trade Centre, www.trademap.org 

 

Trade deficit with Bulgaria in 2009 
 
Observing the sectors recording deficit in Serbia’s foreign trade with Bulgaria in 2009, the top ten 
sectors accounted for 94,82 % (EUR198m) of the total deficit. In 2009, copper and articles thereof 
had the highest deficit, amounting to EUR75,3m or 36,02 % of the total trade deficit with Bulgaria. 
Other goods not specified elsewhere in the customs tariff ranked second with 21,48 % of the total 
trade deficit with Bulgaria, whilst mineral fuels, mineral oils and similar articles ranked third, 
accounting for 17,61 %. 
 
Table 18 Serbia’s trade deficit with Bulgaria in 2009 by sector 

Tariff 
code 

Sector Deficit, in EUR’000s  
Share in Serbia’s 
total deficit with 

Bulgaria 

74 Copper and articles thereof -75.300 36,02 % 

99 Other goods, not elsewhere specified -44.895 21,48 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

-36.815 17,61 % 

26 Ores, slag and ash -14.800 7,08 % 

31 Fertilisers -10.325 4,94 % 

70 Glass and glassware -6.886 3,29 % 

44 
Wood and articles of wood; wood 
charcoal 

-4.583 2,19 % 

73 Articles of iron or steel -1.625 0,78 % 

19 
Preparations of cereals, flour, starch or 
milk; pastrycooks’ products 

-1.619 0,77 % 

79 Zinc and articles thereof -1.356 0,65 % 

 TOTAL top 10 sectors -198.204 94,82 % 

 Source: International Trade Centre, www.trademap.org 

 

Trade deficit with Bulgaria in 2010 
 

In 2010, the top ten sectors that recorded negative foreign trade balances with Bulgaria had a total 
trade deficit of EUR340m, which is an increase of 71,6 % compared with the year before. The 
increase in trade deficit in 2010 was mainly due to the increased deficit in trade in copper and 
articles thereof, mineral fuels, mineral oils and similar products, and in other goods not specified 
elsewhere in the customs tariff, which, combined, accounted for as much as 88,62 % of trade deficit 
with Bulgaria in the observed year.    

 
Table 19 Serbia’s trade deficit with Bulgaria in 2010 by sector 
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Tariff 
code 

Sector Deficit, in EUR’000s  
Share in Serbia’s 
total deficit with 

Bulgaria 

74 Copper and articles thereof -148.597 42,02 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

-86.990 24,60 % 

99 Other goods, not elsewhere specified -77.793 22,00 % 

70 Glass and glassware -9.684 2,74 % 

44 
Wood and articles of wood; wood 
charcoal 

-5.101 1,44 % 

18 Cocoa and cocoa preparations -3.870 1,09 % 

73 Articles of iron or steel -2.828 0,80 % 

84 
Nuclear reactors, boilers, machinery 
and mechanical appliances and parts 
thereof 

-1.980 0,56 % 

47 

Pulp of wood or other fibrous cellulosic 
material; recovered (waste and scrap) 
paper and paperboard; paper and 
paperboard and articles thereof 

-1.838 0,52 % 

19 
Preparations of cereals, flour, starch or 
milk; pastrycooks’ products 

-1.546 0,44 % 

 TOTAL top 10 sectors -340.226 96,20 % 

Source: International Trade Centre, www.trademap.org 

 

Trade deficit with Bulgaria in 2011 
 
The total trade deficit accumulated by top ten sectors that recorded negative foreign trade balances 
with Bulgaria dropped around 40 % in 2011 compared with 2010, amounting to EUR204m or 93,61 % 
of the total trade deficit with Bulgaria. The drop in deficit, compared with the previous year, was 
mainly due to a considerable deficit drop in three top sectors. In 2011, copper and articles thereof 
were still top ranking, accounting for 55,75 % of the total trade deficit. Mineral fuels, mineral oils and 
similar articles accounted for 19,54 % of the trade deficit, whilst other groups of products 
contributed much less to the total trade deficit.  
 
Table 20 Serbia’s trade deficit with Bulgaria in 2011 by sector 

Tariff 
code 

Sector Deficit, in EUR’000s  
Share in Serbia’s 
total deficit with 

Bulgaria 

74 Copper and articles thereof -121.783 55,75 % 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

-42.686 19,54 % 

70 Glass and glassware -12.436 5,69 % 

73 Articles of iron or steel -5.614 2,57 % 

18 Cocoa and cocoa preparations -4.532 2,07 % 

19 
Preparations of cereals, flour, starch or 
milk; pastrycooks’ products 

-4.488 2,05 % 

99 Other goods, not elsewhere specified -3.851 1,76 % 
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Tariff 
code 

Sector Deficit, in EUR’000s  
Share in Serbia’s 
total deficit with 

Bulgaria 

47 

Pulp of wood or other fibrous cellulosic 
material; recovered (waste and scrap) 
paper and paperboard; paper and 
paperboard and articles thereof 

-3.249 1,49 % 

44 
Wood and articles of wood; wood 
charcoal 

-3.223 1,48 % 

85 

Electrical machinery and equipment and 
parts thereof; sound recorders and 
reproducers, television image and 
sound recorders and reproducers and 
parts and accessories of such articles 

-2.625 1,20 % 

 TOTAL top 10 sectors -204.487 93,61 % 

Source: International Trade Centre, www.trademap.org 

 

Trade deficit with Bulgaria in 2012 
 
Compared with the previous year, the top ten sectors with negative trade balances with Bulgaria 
recorded an increase in total deficit of 6 % in 2012. These groups recorded a total trade deficit of 
EUR217m, accounting for 91 % of Serbia’s total trade deficit with Bulgaria in 2012. Accounting for 
41,47 % of the total deficit, the top ranking is the sector mineral fuels, mineral oils and similar 
articles, whose deficit surged 131 % compared with 2011. On the other hand, trading in copper and 
articles thereof recorded a deficit drop, now accounting for 25,94 % of the total deficit and taking 
second place. For the second year in a row, glass and glassware is in third place, accounting for 5,4 % 
of the total deficit, whilst plastics and articles thereof and sugars and sugar confectionary entered 
this list of top ten products for the first time.  
 
Table 21 Serbia’s trade deficit with Bulgaria in 2011 by sector 

Tariff 
code 

Sector Deficit, in EUR’000s  
Share in Serbia’s 
total deficit with 

Bulgaria 

27 

Mineral fuels, mineral oils and products 
of their distillation; bituminous 
substances; mineral waxes; electrical 
energy 

-98.756 41,47 % 

74 Copper and articles thereof -61.782 25,94 % 

70 Glass and glassware -12.852 5,40 % 

39 Plastics and articles thereof -10.998 4,62 % 

99 Other goods, not elsewhere specified -6.933 2,91 % 

19 
Preparations of cereals, flour, starch or 
milk; pastrycooks’ products 

-6.098 2,56 % 

73 Articles of iron or steel -5.650 2,37 % 

17 Sugars and sugar confectionery -5.274 2,21 % 

18 Cocoa and cocoa preparations -5.063 2,13 % 

47 

Pulp of wood or other fibrous cellulosic 
material; recovered (waste and scrap) 
paper and paperboard; paper and 
paperboard and articles thereof 

-3.533 1,48 % 

 TOTAL top 10 sectors -216.939 91,09 % 

Source: International Trade Centre, www.trademap.org 
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FOREIGN TRADE BALANCE OF THE MONTANA-PIROT REGION  
IN THE PERIOD 2009-2013 
 

The statistics on exports and imports from the Pirot region to/from the Montana region were based 
on the Single Administrative Document (SAD) and obtained from the Serbian Customs 
Administration. The main objective is to provide a statistical representation of exports and imports 
for the Pirot region, comprising the Pirot, Babušnica, Bela Palanka and Dimitrovgrad municipalities, 
for the period 2009-2013. By highlighting the characteristics of companies and comparing economic 
data on these companies with foreign trade indicators we have compiled the information that 
enables a more detailed and deeper analysis of the structure of foreign trade between the Pirot and 
Montana regions.  

The objective of the report is to show trends and tendencies in trade between the Pirot and Montana 
regions by product and by company for the period 2009-2013. We asked the Serbian Customs 
Administration for the import/export data on 68 companies doing business in the Pirot region 
between 2009 and 2013 by year, and the data on the commodity type, quantity, value, 
import/export market and the place of import/export. The data obtained from the Customs 
Administration include the following information:  

 Name and Tax Identification Number (TIN) of purchaser i.e. importer in the Pirot region, 
name and TIN of exporter in the Pirot region 

 Year of import/export (we requested the data covering the period between 2009 and 2013) 

 Country of shipment i.e. country from which the goods are shipped, which we consider the 
exporter’s country 

 Country of destination i.e. country to which the goods are shipped, which we consider the 
importer’s country 

 Name of seller i.e. exporter 

 Name of purchaser i.e. importer 

 Tariff code and description of goods 

 Quantity and net mass 

 Value of imported/exported goods in EUR  

We selected and filtered the data obtained in order to focus on trade between the Pirot and 
Montana regions. We wish to point out that the data registration by country is based on the country 
from which the goods are shipped. On the basis of the data received we concluded that there were 
two companies that were trading.  

Foreign trade between Pirot District (Serbia) and Montana District (Bulgaria) is very low, with only 
two companies partaking in it between 2009 and 2013. The two companies trading with each other 
were Wool-Yarn DOO Pirot and Monatex Ltd Montana. Between 2009 and 2013 their trade totalled 
EUR127 thousand, or around 1 % of total trade between Pirot District and the entire Bulgaria over 
the same period. The top product that the two companies traded in was yarn. 

Table 22 Exports, imports and foreign trade between the Pirot and Montana regions (in EUR) 

In EUR 2009 2010 2011 2012 2013 

Exports 3.961 2.755 0 0 790 
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Imports 18.422 56.211 44.759 277 0 

Foreign trade 22.383 58.965 44.759 277 790 

Surplus / Deficit -14.461 -53.456 -44.759 -277 790 

 
 
 
So, over the five-year period between 2009 
and 2013, the exports from the 
municipalities of Pirot, Babušnica, Bela 
Palanka and Dimitrovgrad comprising the 
Pirot region, totalled EUR7.506. The highest 
export value was recorded in 2009 when it 
amounted to EUR3.961, whilst it dropped to 
EUR2.755 in 2010. Over the following two 
years, in 2011 and 2012, no exports were 
recorded, whilst in 2013 the region exported 
goods worth EUR790. 
 
 
 
 
 
 
The imports to the Pirot region from the Montana region between 2009 and 2013 were worth 
EUR119.668, peaking in 2010 and 2011 when they amounted to EUR56.211 and EUR44.759 
respectively. No imports from the Montana region were recorded in 2013.  
 
Table 23 Exports, imports and foreign trade between the Pirot region and Bulgaria (in EUR) 

In EUR 2009 2010 2011 2012 2013 

Exports 291.694 386.951 1.042.533 1.860.257 2.050.481 

Imports 1.268.820 1.230.229 1.521.295 1.396.704 1.963.039 

Foreign trade 1.560.514 1.617.180 2.563.828 3.256.961 4.013.520 

 

The exports from the Pirot region to the Montana region between 2009 and 2013 accounted for 
around 0,1 % of total exports from the Pirot region to Bulgaria, except that practically no exports 
were recorded in the last three years of that period. On the other hand, the imports to the Pirot 
region from the Montana region between 2009 and 2013 accounted for around 1,6 % of total 
imports to the Pirot region from Bulgaria.  
 
Foreign trade between the Pirot and Montana regions accounts for around 1 % of foreign trade 
between the Pirot region and Bulgaria. It peaked in 2010, when it accounted for 3,6 % of foreign 
trade between the Pirot region and the entire Bulgaria. 
  
Table 24 Share of exports, imports and foreign trade between the Pirot and Montana regions in foreign trade between 
the Pirot region and the entire Bulgaria (in EUR) 

In EUR 2009 2010 2011 2012 2013 

Exports 1,36 % 0,71 % 0,00 % 0,00 % 0,04 % 

Imports 1,45 % 4,57 % 2,94 % 0,02 % 0,00 % 

Foreign trade 1,43 % 3,65 % 1,75 % 0,01 % 0,02 % 

 

Source: Customs Administration RS, WM Equity Partners 

Source: Serbian Customs Administration, WM Equity Partners 

 Graph 1 Import and export trends (€000s) 

Source: Serbian Customs Administration, WM Equity Partners 

Source: Serbian Customs Administration, WM Equity Partners 
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So, total imports to the Pirot region from the Montana region over the five-year period (2009-2013) 
were worth EUR120 thousand. The share of imports to Pirot District from the Montana region in the 
imports to the Pirot region from the entire Bulgaria peaked in 2010 with 4,6 %, dropping to 2,9 % in 
2011. It should be noted that foreign trade plunged considerably in the last two years of the 2009-
2013 period, and was practically non-existent. Considering all of the above, the Pirot region posted 
the following foreign trade deficits with the Montana region: in 2009, it was EUR14.461; in 2010, the 
deficit soared to EUR53.456; in 2011, the deficit dropped to EUR44.758, whilst in 2012 it was 
EUR277. A surplus of EUR790 in trade between the Pirot and the Montana regions was recorded in 
2013 only, whilst no imports were recorded in 2013. 

 
The foreign trade between the Pirot and 
Montana regions is so low because only two 
companies from these regions were trading 
– Wool-Yarn DOO Pirot in Serbia and 
Monatex Ltd Montana in Bulgaria. In 
addition, exports and imports were neither 
stable nor equal between the two companies 
so foreign trade may be described as 
undeveloped. 
 

 

 

 

 

Wool-Yarn DOO Pirot was founded on 14/02/2003. Its primary business activity is the manufacture, 
wholesale distribution and sale by retail of textile. Wool-Yarn has two employees, is classified as a 
small company and has recorded a chronological drop in income, with RSD19 million in 2009, half of 
this amount in 2010, and just over RSD4 million in 2012. 

Monatex Ltd Montana also trades in textile, jumpers, yarn and wool, textile machines and their spare 
parts. The company manufactures and trades in jumpers, hats, socks. Monatex was founded in 2001, 
its annual income is between USD2,5 and 5 million, and its main markets are North America, South 
America, Western and Eastern Europe. It employs 10-15 people in total. 

Considering that one of the objectives of the project is to increase comparative advantages, 
strengthen the competitiveness and improve the position of companies in the Pirot and Montana 
regions on the EU markets by developing their economic synergy, the emphasis is put on capacity 
building in the regions to make them better able to handle the tasks such as creating partnerships, 
building institutional and business structures to respond to the demands of the EU markets, 
establishing models of business cooperation based on best practices and common needs.  

An overview of the main comparative advantages of both regions is given below with a view to 
identifying branches of industry where it may be possible to increase foreign trade between the two 
regions considering very low foreign trade and undeveloped cooperation at the moment. At the 
same time, below we present the potentials of both regions to see how to increase the export 
capacity in those economic segments in which these border regions share comparative advantages.  

 
 
 

Graph 2 – Imports, exports and trade Pirot–Montana vs. 

Pirot‒Bulgaria (in %) 

Source: Customs Administration RS, WM Equity Partners 
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The Montana region 

 

The Montana region is in North-West Bulgaria, bordering with three regions: Vratsa, Sofia and Vidin. 
The region is economically underdeveloped but its geographic position has certain advantages over 
other regions. The Montana region is a crossroads of two European corridors: Corridor IV 
(connection with Western Europe) and Corridor VII (the Danube). The north border of the district is 
on the Danube, providing direct connection with Romania. Lom is the second largest port on the 
Danube and a short-cut between Western Europe and Russia. 

The Montana region has a population of 145.984, or around 2,0 % of Bulgaria’s total population. The 
percentage of urban population is around 64 %, lower than the national average of 71,6 %. 29,1 % of 
the region’s total population and 46,0 % of its urban population concentrate in the regional centre, 

the town Montana. The population density in the Montana region is 46 people per square meter ‒ 
one of the lowest indices in Bulgaria. Around 60 % of the district population live in urban areas whilst 
around 40 % of the population live in rural areas with a low level of urbanisation. The region is well 
supplied with water. There are three rivers: the Ogosta, the Tzibritza and the Lom, and 56 small 
dams. There is a considerable potential for further development of spa tourism as there are mineral 
springs there. Woodland areas cover 85.000 hectares. There are smaller areas in the Montana region 
containing iron, silver, lead and copper ores. The top soil in the valley is fertile, humus, suitable for 
growing wheat, maize, grapevine, alfalfa, sugar beet, barley, potatoes, etc. The climate is good for 
agriculture, with temperatures ranging from -20C in January and 260C in July. 

The average employment rate in Bulgaria in 2011 was 58,4 %, whilst in the Montana region it was 
lower, 52 %. The drop in the number of the employed over the past few years is due to the region’s 
stalled economic development after 2008 as a direct result of the economic and financial crisis. The 
crisis forced employers to cut down on their costs and reduce labour, causing, logically, the 
employment drop. At the same time, the number of bankrupt companies increased, which also had 
an adverse effect on the employment rate and economic solvency. 

The unemployment rate in the Montana region is among the higher unemployment rates in North-
West Bulgaria and in Bulgaria in general. In 2012, the unemployment rate was 20,8 %, whilst the 
regional average in North-West Bulgaria was 11,4 %. With the exception of Vidin District where the 
unemployment rate was 22,0 %, the other three regions of North-West Bulgaria have lower 
unemployment rates. Unemployment in the Montana region remained more or less the same from 
2007 to 2012. The Montana region is characterised by very low economic and investment activity 
and is lacking active investors. Crisis and recession additionally aggravated entrepreneurship in the 
district. As for entrepreneurship, there are some 30 companies per 1.000 people in the region, which 
is much lower than the Bulgarian average of 51 companies per 1.000 people. 

Since the onset of the economic crisis, the highest growth in capital assets was recorded in 
agriculture and forestry, where it tripled. This is a very important indicator as it shows that the sector 
of agriculture and food industry invested in capital assets with a view to capacity building. Industry 
and services registered a decrease in capital assets due to the suspension of certain activities from 
2007 to 2011. In addition, there was a very negative trend in debt reduction in industry and services 
in the Montana region from 2007 to 2011. We can conclude that in the observed period neither 
foreign nor home investors saw an interest in investing in industry and services in the Montana 
region. Foreign direct investment totalled EUR25,4 million in 2011, which almost the same as in 
2009, when it totalled EUR25,6 million. As much as 85 % of foreign direct investment is concentrated 
in the processing industry. The economy of the Montana region contributes to the national economy 
with only 1,5 %, making it one of the least developed regions in Bulgaria. The main economic 
indicators register slight progress but are still below average for the country. One of the main 
reasons for high unemployment is the downsizing of the state-owned enterprises. Around 95 % of 
the unemployed have secondary school education or lower. 
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Agricultural land takes up some 70 % of the total land in the district, whilst around 20 % of the 
agricultural land in Montana is not cultivated. Nearly all of the uncultivated land is privately owned 
and some 40 % of landowners are aged over 65. Fruit growing has a long tradition in the Montana 
region, especially growing certain varieties of apples, pears, peaches, plums and cherries. Production 
of berries (strawberries, raspberries, blackberries and cranberries) has increased in the past few 
years as a result of the introduction of new technologies and favourable climate in the region. Animal 
husbandry is another traditional branch of agriculture in Montana; poultry farming is well developed 
also thanks to the introduction of new technologies in farms. 

Various industries have developed in the Montana region. Traditional branches of industry are 
machine building, metalworking, manufacture of electrical machines and equipment, extraction of 
pit materials and mineral raw materials, food and beverage industry. The big industrial plants are in 
the regional centre Montana, whilst other companies are based in Lom, Berkovitza and Varshetz. 
Textile industry is also well developed, especially in the segment of sports shoes, clothes and carpets. 
As for the food and beverage industry, the following goods are produced in the Montana region: wild 
mushrooms, fruits and vegetables, herbs, mayonnaise, milk and dairy products, vegetable oils, 
sunflower, frozen products, canned vegetables, beer, wine, meat. Other products manufactured in 
the district are: tiles, metal articles, aluminium casts, plastic packaging, articles of wood, air-
conditioners, batteries, etc.  

In 2012, there were 4.551 registered companies in the Montana region, which is an increase of about 
600 companies compared with 2007. Most of these companies are micro entities, which make over 
90 % of the total number of companies. The highest growth is recorded in agriculture and trade, 
whilst manufacturing industry registers a decrease. Small and medium enterprises in the Montana 
region participate with around 98 % in industry and around 99 % in services. Their main problems are 
a low level of technological development and a restricted access to funding. 

In 2011, the gross domestic product (GDP) of 
the Montana region was BGN817,8 million or 
some 1,1 % of Bulgaria’s total gross domestic 
product. The region’s GDP per capita is one 
of the lowest in the country, with BGN5.559 
per capita. The economic crisis affected the 
development of the region, which not only 
failed to catch up with other regions but it 
also failed to adjust to the new economic 
situation. Progress is registered in agriculture 
and food industry. 

 

 

According to the data for 2011, the economy of the Montana region is dominated by industry (68,3 
%). Services follow with 18,3 % and then agriculture, forestry and fisheries with 13,4 %. Economic 
trends are marked by structural changes reflecting in the increased share of agriculture from 5 % in 
2007 to 13 % in 2011. To some extent, this is due to a low base figure but it is also because of 
considerable investment in agriculture and food processing in this period. In the same period, 
industry records a drop from 78 % to 68 %, whilst services maintain their 17 to 18 % share in the 
economy. 

As regards processing industry, electric power generation has the highest share (35,6 %), followed by 
production of food, beverages and tobacco (20,7 %), production of metal and articles thereof (12,6 
%) and car manufacture (9,4 %). According to the data of the National Statistics Institute (NSI) 
production in the primary sector of agriculture accounted for 13,4 % of the total economy of the 
Montana region in 2011.   

Graph 2 GDP and GDP per capita in the Montana region 

Graph 3 Revenue in agriculture, forestry and fisheries 
(BGN’000s) 

Source: Development Strategy for Montana by 2020 
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From 2009 to 2012, production in the real 
sector increased. There was a considerable 
increase in the value of total production in 
the Montana region in 2011 and 2012. Net 
income trends in agriculture, forestry and 
fisheries from 2009 to 2012 are shown in 
Graph 3. In 2012, the combined net income 
in agriculture, forestry and fisheries reached 
BGN166.529 thousand, a leap from 
BGN80.274 thousand in 2009. In 2010 and 
2011 net income was BGN96.020 thousand 
and BGN129.268 thousand, respectively. 

As regards net income value, the industry 
sector reached BGN817.265 thousand in 
2012, compared with BGN638.893 thousand 
in 2009. The income value in 2010 and 2011 
was BGN653.250 thousand and BGN764.738 
thousand, respectively. The income of 
BGN805.453 thousand that the industry 
generated in 2012 was slightly higher than 
the production value in the same year. The 
dynamics of the company structure in non-
financial sector in the Montana region is 
shown in the table below. 

 

 

 

Table 25 The Montana region company structure by size 

Number of companies by size 2009 2010 2011 2012 

Total  Montana 4.645 4.484 4.518 4.551 

     Micro 4.244 4.136 4.170 4.192 

     Small 331 284 278 289 

     Medium 60 56 62 62 

     Big 10 8 8 8 

 

As regards the structure of companies by number of employees, micro entities employ up to 9 
persons, small enterprises have 10 to 49 employees, medium enterprises employ from 50 to 249 
persons, and big enterprises employ over 250 persons. The number of companies was changing from 
2009 to 2011 following structural changes in many companies and in the economy in general. A 
particularly negative phenomenon of stagnation in the past few years reflects in the fact that the 
total number of companies dropped from 4.645 to 4.484 in 2010. The region has been recovering 
since 2011 with the number of companies reaching 4.518, which is still bellow the number in 2009. 
Identical tendencies have been observed in micro entities, which dominate the company structure. 
The effects of the economic crisis are most obvious in small and medium enterprises. The number of 
small enterprises dropped significantly from 331 in 2009 to 284 and 278 in 2010 and 2011, 
respectively. The number of medium enterprises went from 60 in 2009 to 56 in 2010, going back up 
to 62 in 2011.  

Graph 4 Revenue in industry 
(BGN’000) 

Source: Development Strategy for Montana by 2020 

 

Source: Development Strategy for Montana by 2020 

 

Source: Development Strategy for Montana by 2020 
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Of the total number of companies in 2012, most of them are micro entities with up to 9 employees, 
making 92,1 % of the total number of companies. Small enterprises, with 10 to 49 employees make 
6,4 % of the total number of companies, whilst medium enterprises with 50 to 249 employees make 
1,4 % of the total number of companies. Big companies make 0,2 % of the total number of 
companies.  

This structure imposes a clear role on micro entities in Montana region. Most entities in this category 
are family businesses that provide livelihoods for a considerable portion of population, which is why 
this group of entities is suitable for production incentives, partnerships and synergies. The main 
challenges for this group of entities are the access to funding and the regulatory regime that creates 
red-tape obstacles for start-up companies. 

Descriptions of main companies in the Montana region and the main financial data concerning their 
assets, capital, revenues, costs and costs of salaries in 2012 are below. 

Table 26 Montana’s leading companies in 2012 – financial data 

Company Assets Capital Revenue Cost 
Cost of 
salaries 

Number of 
employees 

Monbat PLC 212.565 126.251 201.776 187.069 13.996 450 

Monolit JSC 14.734 5.457 8.222 7.654 1.165 212 

AVA sport SD 2.155 411 875 963 257 72 

Balkan AD n/a 15.340 19.998 22.037 4.291 100 

Berg Montana Fitingi EAD 31.851 13.246 35.334 31.799 5.107 600 

Cross LTD n/a n/a n/a n/a n/a 480 

May 04 Holding LTD 2.022 817 1.541 1.692 218 370 

Mir Montana LTD 3.870 7.500 1.139 1.076 120 210 

Trimona JSC n/a n/a n/a n/a n/a 150 

 

 

 

Monbat PLC is Montana’s leading company that manufactures over 1 million lead-acid batteries a 
year and sells them in Greece, Macedonia, Hungary, Belarus, Romania, Russia, Ukraine, Serbia, 
Turkey, England, Norway, Sweden, Czech Republic, South America and Middle East. Monbat has 
about 450 employees in the manufacture of batteries for cars, trucks, locomotives, military airplanes 
and helicopters. In the past 10 years, Monbat Group has also established itself as a leading producer 
of lead and lead alloys through its subsidiary Monbat Recycling EAD. Monbat Group comprises the 
following companies: Monbat PLC – manufacturer of starter lead-acid batteries and AGM batteries 
for various applications, Start PLC – manufacturer of lead-acid starter batteries for trucks, buses, 
heavy-duty automotive and road construction equipment, Monbat Recycling EAD – recycling of lead 
and lead alloys, and Octa Light PLC – manufacturer of LED diodes and LED luminaries. Monbat was 
privatised in 1998. Its current majority shareholder is Prista Oil EAD. Its investment in local 
production exceeds USD6 million. The company is focused on quality improved by continuously 
improving its equipment, technologies, designs and processes. The proof of its commitment to 
quality is the fact that this is the only Bulgarian company in this sector certified to ISO 9001, ISO 
14001, ISO 18001 and NATO standards. Monbat is also a leader in environmental protection and uses 
efficient processes in the recycling of old batteries. 

 

 

Source: Montana Business Survey, 2014 
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Monolit JSC provides a wide range of construction and assembly works, and has been involved in 
several big projects across the territory of Bulgaria. Monolit’s 200 employees work on the quarrying 
and processing of natural stone blocks used in exteriors and interiors, for wall and floor panels and 
architectural elements. Monolit exports stone tiles and flooring to the EU, USA, Canada and Far East. 
The quality of its work can be seen in many monuments and buildings, including the Wembley 
Stadium in London. The list of finished projects includes the reconstruction and expansion of the 
entire production of nitrogen fertilisers in Neochim, the only producer of nitrogen fertilisers in 
Bulgaria and one of the biggest on the Balkan Peninsula. The company is currently engaged in various 
projects in the fields of industry, water supply and sewage, housing, waste management and 
environmental protection. Monolit has modern equipment and production facilities and its own fleet 
vehicles and heavy-duty machinery. The company recognises great potential in tourism, consulting, 
real estate and energy. It plans to develop in these directions and to continue its presence on the 
market. 

Monolit is active in wood and metal processing, concrete production and preparation of iron for 
construction. It produces PVC windows with REHAU, Blick and Profilink profiles, Alumil aluminium 
profiles and MDF doors. Its range of products includes the following: finishing carpentry and PVC 
windows with profiles, aluminium windows, MDF interior doors, stands, commercial furniture, office 
furniture, kitchens, children’s bedrooms, bedrooms, fences, canopy structures, hotel furnishings. 

 

 

AVA sport SD specialises in the design and manufacture of high-quality harnesses, parachutes and 
other equipment for international companies. The company has over 70 employees and is present in 
Canada, Europe, Japan, Middle East and the USA. Its products have been awarded the international 
DHV certificate in Germany. AVA Sport has new, modern machines and equipment. It uses heavy-
duty equipment for the manufacture of harnesses, which gives her advantage over conventional 
manufacturers of safety systems. State-of-the-art machines and equipment and professional tailors 
guarantee excellent quality.  

 

 

Balkan AD was founded in 1963 as a company for integrated industrial works. In 1996, it became a 
joint-stock company. In 1997 Balkan became a privately held company with 100 employees, 20 of 

whom are administrative staff ‒ highly qualified engineers and experts. Balkan AD specialises in the 
design and manufacture of metal articles, trade in furniture and warehouse equipment. Its products 
are exported in many EU Member States: Great Britain, France, Austria, The Netherlands, Germany, 
Belgium, Sweden (IKEA) and Poland. The company’s factory occupies 22.300 square metres and 
consists of the following workshops: for cutting and bending of tubes, sheet metal and bars; 
pressurised equipment: eccentric hydraulic presses of 25 to 315 tonnes; resistance net welding and 
welding, resistance powder coating; warehousing. The company’s range of products includes: 
commercial set-ups intended for placement and warehousing of goods in supermarkets and sales 
rooms; wire nets; pallet support for warehousing and transport of general purpose goods; metal 
pallet sectionals for large quantities of goods; metal box pallets; pallets on rollers; tubular office 
furniture and chairs; houses; shelves. 

Berg Montana Fitingi EAD started as a state-owned metal foundry in 1960, and is now a leading 
fittings manufacturer in the Balkans. The company is based in Montana. It produces cast iron pipe 
fittings, iron and steel castings etc. for export to the EU. In 1994, Swiss Berg AG purchased 50 % 
shares in the company and renamed the factory into Berg Montana Fittings. In 1996, Spanish 
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company Accessorios de Tuberia bought shares from Berg AG in Berg Montana Fittings. This is the 
single biggest Spanish investment in Bulgaria. The company is Montana’s lead employer with over 
600 employees. Berg Montana is certified to ISO - 9001 standards. 

 

 

Cross LTD was founded in 1995. It specialises in bicycle manufacture. Cross and Crosser are  
registered trademarks for bicycles and wheels manufactured by the company. The company has a 
team of designers who are responsible for developing a wide range of new models annually. 
Designers create concepts; the engineering and the graphic design are the intellectual property of 
Cross LTD. The company employs 480 qualified specialists who are involved in the management and 
production processes. This guarantees good reputation of the company’s trademark bicycles in 
Europe. Cross has two factories, one in Montana and one in Vidin, with warehouses and production 
halls. Cross produces around 250.000 bicycles a year. As much as 98 % of its production is exported 
to Germany, The Netherlands, Austria, Switzerland, France, Denmark, Sweden and other countries. 
The company manufactures a wide range of most popular bicycles, such as Junior and MTB (26", 
27.5" and 29"), and the best-selling ones in Europe – Trekking and City & Urban. Cross EOOD 
manufactures bicycles for some of the world’s best brands because it is certified to ISO 9001 
standards on the one hand, and because of the components it uses in bicycle assembly, on the other. 
The components are bought from top international companies such as Shimano, SRAM, Suntour, 
Schvalbe, Kenda, Promak, Selle Roial, HERRMANS, Tektro, MAGIRA, Selle Italia, AKSA, SKS, etc. 

 

 

May 04 Holding LTD was founded in 1965. Nowadays it is Bulgaria’s leading designer and 
manufacturer of women’s clothing, manufacturing with over 300.000 garments a year. The company 
has over 370 employees in two technologically completely separate and independent companies, 
May Central and May Dvorana, which are involved in all production stages. The company exports to 
France, Germany, Belgium, Italy and The Netherlands. Its production includes trousers and skirts (40 
% of the total production volume), blouses and dresses (25 % of the total production volume), and 
women’s jackets and coats (35 % of the total production volume). 

 

 

Mir Montana LTD is a machine manufacturer. It was founded in 1951. The company spreads over 
144.000 m2, of which 35.000 m2 is covered area. The company operates in partnership with 
Mannesmann – demag, Durr, Riela and Acco, which has enabled it to expand its market coverage. 
Mir Montana specialises in the manufacture of mobile and stationary belt conveyors, spare parts for 
all types of belt conveyors, steel structures and platforms, non-standard equipment for general 
construction machinery and building, and filters. The company has an accredited quality control 
system in accordance with European standards and ISO 9001. The company exports to the USA, Italy, 
Germany and Denmark. 

Trimona JSC has been producing everyday sports footwear and slippers for 40 years. In the past few 
years the company has received prestigious national awards for the quality and design of its shoes. 
Partnered with European companies, Trimona JSC continues to improve its products. It has about 
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150 employees and is the only company in North-West Bulgaria that uses modern technology in the 
manufacture of women’s, men’s and children’s everyday leather and textile sports footwear. 

Judging from the average number of 
employees in 2012, there are two main 
groups of companies: medium enterprises, 
with 51-250 employees, and big companies, 
with over 250 employees. Medium 
enterprises are: Monolit JSC, Mir Montana 
LTD, Trimona JSC, Balkan AD and AVA sport 
SD. Big enterprises are: Berg Montana OOD, 
Cross EOOD, Monbat and May 04 Holding 
LTD. The number of employees is going 
down in most enterprises as a result of 
cutting down on the costs and automatised 
production processes. 

 

The companies described above are mostly export-oriented towards the EU, USA, Canada and Middle 
East. This shows that these companies have already established business relations with foreign 
companies and have tested their products on international markets. Textile companies that 
manufacture clothes and companies manufacturing metal articles have established cooperation with 
big international companies (IKEA) and manufacture final products and spare parts for them. These 
contracts are useful for Bulgarian companies as they are giving them the opportunity to access the 
design and valuable information of big companies and use international best practices in their own 
operation. They can use these best practices to improve production processes and export goods 
under their own brands.  

In addition, the companies’ orientation towards export reflects in the fact that most of the selected 
companies are certified to ISO 9001, ISO - 14001 - 18001 etc. standards. This means that these 
companies use and provide materials, products, processes and services complying with these 
standards. ISO international standards ensure that products and services are safe, reliable and of 
good quality. For businesses, they are strategic tools that reduce waste and errors and increase 
productivity. They help companies access new markets, level the playing field for developing 
countries and facilitate free and fair global trade.  

Bulgarian companies in the Montana region have a great competitive advantage in that their 
production costs are lower and their products sell at lower prices. This is because these companies 
have access to inexpensive raw material, have good geographical location, cheap and qualified 
labour and low taxes. The low cost of production and labour gives the companies the opportunity to 
manufacture quality goods that are cheaper than that of foreign manufacturers. Another 
characteristic competitive advantage of the companies in the Montana region is easy distribution of 
products thanks to the vicinity of the two key Pan-European corridors: Corridor VII – the river 
Danube, providing river transport across the Danube and giving access to Belgrade, Budapest, 
Bratislava and Vienna, and Corridor X. 

Low labour costs are another comparative advantage of the companies in the Montana region. 
According to the National Statistics Institute (NSI), the average monthly salary in the Montana region 
in 2013 was BGN582 or EUR297, whilst the Bulgarian average was BGN799 or EUR409. In other EU 
Member States the average salary ranges from EUR1.830 to EUR10.416. Another factor that 
contributes to the low prices of final products manufactured in the Montana region is low taxes. 
Corporate tax rate in Bulgaria is 10 %, whilst in other European countries it ranges from 10 % 
(Hungary) to 33,99  % (Belgium). Maximum income tax rate in Bulgaria is also among the lower ones 
(10 %), whilst in the rest of the EU it is the lowest in Hungary (16 %) and the highest in Sweden (56,6 

Graph 5 Average number of employees in 2012 

Source: Montana’s Development Strategy by 2020 
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%). Bulgaria’s standard VAT rate is relatively low (20 %). In Europe, the lowest VAT rate is in 
Luxembourg (15 %) and the highest in Hungary (27 %). 

It should also be mentioned that many of the selected companies have long business traditions, such 
as Balkan AD, Mir Montana LTD, May 04 Holding LTD and Berg Montana Fittings EOOD, with over 50 
years in business. Companies with long traditions are good at developing good long-term 
relationships with buyers, suppliers and distributors, as well as with governments, and have better 
negotiating power than new firms. Long business histories benefited the development of well-known 
brands and reputation. Some companies in the Montana region are partly owned by big foreign 
companies. This type of ownership is important for the future development of companies because it 
brings fresh capital, introduces successful changes in business activities and strategies, brings new 
good practices, improves work environments, builds reputation and increases the networks of 
buyers, suppliers and distributors. 

Finally, the observed companies have the advantage of operating by work order from international 
companies and brands. Thanks to this type of contractual relationship and the fact that certain 
production standards and requirements must be met, these companies have access to the best 
practices and product design, which can help them improve their own products and secure better 
market positioning for them. 

According to the data above, the great majority of these companies export to the countries that are 
geographically and culturally close to Bulgaria or are the EU Member States. Only a few companies 
export overseas, to countries such as the USA, Canada and South Africa. Some companies have also 
established partnerships with foreign companies and organisations or operate by foreign companies’ 
work order.  

 
 
 

The Pirot region 

 

The Pirot region comprises the municipalities of Pirot, Babušnica, Bela Palanka and Dimitrovgrad. The 
region covers the area of 2.761 km2 and according to the 2011 Census has a population of 92.479. 
According to the Serbian Business Registers Agency, there were 645 companies and 1.906 
entrepreneurs in the Pirot region in 2013. 

Table 27 The Pirot region (District) – basic information 

Population and area Pirot Babušnica 
Bela 

Palanka 
Dimitrovgrad Pirot region 

Area (in km2) 1.232 529 517 483 2.761 

Population according to 2002 
Census 63.791 15.734 14.381 11.748 105.654 

Population according to 2011 
Census 57.928 12.307 12.126 10.118 92.479 

Population in 2012 – estimate 57.440 12.025 11.909 9.984 91.358 

 

It has been observed that the number of active entrepreneurs tends to fall and the number of 
companies is stagnating. The dominant branches of economy are rubber processing, textile, food and 
chemical industries. The main companies in the municipality of Pirot are: Tigar Tyres DOO, Tigar AD 
and clothes manufacturer, Prvi maj. The biggest and most successful companies in the municipality of 
Pirot are Tigar Tyres with around 2.200 employees and Tigar AD with around 1.800 employees. Free 
Zone Pirot, as a business incubator for small and medium companies, has a great impact when it 

Source: Business Registers Agency 
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comes to attracting foreign investment. The municipality stimulates business development in the 
Free Zone by exempting investors from taxes on building permits, connecting to infrastructure etc. 
for 10 years. Local government provides numerous incentives for investors. Among the most 
important small and medium enterprises in the municipality of Pirot are Blagoje Kostid, Crni Marko, 
Hladnjača, Gali, Jupiter, Zlatko Jovanovid, Progres and Peksim. Medium enterprises are mostly 
manufacturing, trade, construction and catering companies, whereas small enterprises are mostly 
leather, textile and food companies.  

 

The main exporters in the Pirot region 
are Tigar Tyres DOO, accounting for 88 
% of the district’s exports, Tigar AD, D-
company, Lisca DOO, Unitrade export, 
Intertex DOO, Kar-mod International 
DOO, Toma-top gradnja, Pro vel metal 
DOO, Patex design, Lenada agrar, Dami 
style DOO, Agroink DOO, GIP pi-press 
DOO, Kosteks DOO, Fontana DOO, etc. 

 

 

 

 

Table 28 Number of companies in the Pirot region from 2010 to 2013 

Number of companies 2010 2011 2012 2013 

PIROT     

01. Active 437 418 429 431 

02. Newly established 24 44 43 28 

03. Deleted / shut-down 85 66 29 13 

BABUŠNICA     

01. Active 48 42 40 44 

02. Newly established 2 1  5 

03. Deleted / shut-down 4 7 4 2 

BELA PALANKA     

01. Active 81 74 78 80 

02. Newly established 1 5 7 4 

03. Deleted / shut-down 14 12 3 4 

DIMITROVGRAD     

01. Active 73 73 78 90 

02. Newly established 10 7 11 13 

03. Deleted / shut-down 5 8 6 2 

REGION PIROT     

01. Active 639 607 625 645 

02. Newly established 37 57 61 50 

03. Deleted / shut-down 108 93 42 21 

Number of entrepreneurs 2010 2011 2012 2013 

PIROT     

01. Active 1.270 1.244 1.217 1.207 

Graph 6 Economic structure of the Pirot region 
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02. Newly established 208 195 179 204 

03. Deleted / shut-down 251 221 208 211 

BABUŠNICA     

01. Active 233 243 238 241 

02. Newly established 42 42 31 47 

03. Deleted / shut-down 47 32 36 44 

BELA PALANKA     

01. Active 279 271 265 249 

02. Newly established 46 44 36 37 

03. Deleted / shut-down 54 53 41 51 

DIMITROVGRAD     

01. Active 213 219 223 209 

02. Newly established 26 29 33 21 

03. Deleted / shut-down 26 23 31 37 

REGION PIROT     

01. Active 1.995 1.977 1.943 1.906 

02. Newly established 322 310 279 309 

03. Deleted / shut-down 378 329 316 343 

 

The table below gives an overview of the number of the employed, the number of the unemployed 
and the average net salary in the Pirot region from 2010 to 2013. We can conclude that the number 
of the employed dropped, especially in the municipality of Pirot, but so did the number of the 
unemployed. The highest average net salary is in the municipality of Pirot. 

Table 29 Overview of the number of the employed and unemployed, and average net salaries in the Pirot region 

  2010 2011 2012 2013 

PIROT     

01. Number of the employed 15.248 14.721 13.761 13.462 

02. Number of the unemployed 7.738 7.335 7.704 7.503 

03. Average net salary (in RSD) 29.720 34.662 38.043 36.429 

BABUŠNICA     

01. Number of the employed 1.896 1.978 1.937 1.935 

02. Number of the unemployed 1.956 1.768 1.685 1.798 

03. Average net salary (in RSD) 27.603 26.837 28.105 28.843 

BELA PALANKA     

01. Number of the employed 1.801 1.965 1.836 1.712 

02. Number of the unemployed 2.804 2.586 2.511 2.448 

03. Average net salary (in RSD) 19.677 22.008 24.359 26.875 

DIMITROVGRAD     

01. Number of the employed 1.841 1.908 1.911 1.909 

02. Number of the unemployed 1.636 1.458 1.371 1.410 

03. Average net salary (in RSD) 25.019 27.037 27.423 29.822 

REGION PIROT     

01. Number of the employed 20.786 20.572 19.445 19.018 

02. Number of the unemployed 14.134 13.147 13.271 13.159 

03. Average net salary (in RSD) 28.311 32.280 35.089 34.459 

 
Source: Business Registers Agency 
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The second largest sector in the economy of the Pirot region is agriculture. Thanks to its natural 
resources, especially the abundance of grassland, this region ticks all the boxes for the development 
of animal husbandry, starting up cattle farms, production of milk and dairy, for fruit growing and bee 
keeping. The main objective of agricultural production in the region is to intensify its export 
potential, branding and marketing, on the one hand, and to increase the production volume to a 
higher level whilst keeping the quality. Especially popular are the following regional food products: 
yellow and white Pirot cheeses, Pirot lamb, ‘ironed’ (flat) sausage, mountain honey from Stara 
planina, etc.  

The Pirot region is well-known for its textile industry, with Tigar Rubber Footwear and Prvi maj as the 
two biggest companies in this sector. A good raw-material base is the main advantage of this region. 
The only products with geographical indication are locally-made rugs, Pirot kilims. There is an 
initiative to protect Pirot patterns with geographical indication, and the procedure is in progress.  

 
 
 

Synergy of border regions 

 

It should be mentioned that some companies in the Montana region have already opened their 
business units and plants over the state borders. Monbat PLC has two factories: one in Bucharest, 
Romania – Monbat Recycling EAD (recycling lead and lead alloys) and one in Inđija, Serbia – Monbat 
PLC (manufacturer of starter lead-acid batteries and AGM batteries for various applications). This 
local presence helps gain valuable knowledge about foreign markets, consumers’ preferences and 
local regulations, and helps build connections with distributors and suppliers. Regional concentration 
and presence also reduces distribution and warehousing costs as plants are closer to their targeted 
markets. 

Even though Serbian and Bulgarian companies have long business relations, trade between the two 
countries is low. The main reasons for it are economic difficulties that both countries are going 
through, differences in problems that the companies have to deal with, and above all issues with 
solvency, investment, marketing, human resources, etc. Many companies in both border regions are 
micro and small companies oriented towards home markets. These companies do not have the funds 
to invest in the modernisation of their production processes, research and development, marketing 
strategies, etc. They lack experts with experience in international trade, which is why most micro and 
small companies in both regions focus on their respective home markets and have no intention to 
trade in foreign markets. The lack of valuable information on foreign and EU market demand, 
consumers’ requirements, documents that need to be prepared to export a product, competition on 
foreign markets and on products with export potential, discourage the companies in the Pirot and 
Montana regions from export. 

Despite all these challenges faced by the companies in the Pirot and Montana regions, they do have 
some very important advantages. Partnerships and business relations between the companies in 
these two regions are established easily because of their similar cultures and histories, shared values, 
common interests, similar languages, geographical vicinity and favourable contractual and legal basis. 
Some of the advantages of exporting not just from one border region to another but also to the EU 
and other international markets are low labour costs, qualified labour, good geographical positions of 
the regions, flexible production etc. 

Partnerships and cooperation between the companies in the Pirot and Montana regions may help 
further development and enable financial growth and strengthen the positions of these companies 
on national, regional and the EU markets. Providing key information on international markets and 
export requirements may facilitate and improve exports. This goal may also be achieved by 
strengthening institutional and business structures in the region. In this sense, it is imperative that 
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the existing associations are active and have the support of local and central governments in both 
countries. 

According to the results of a survey conducted among entrepreneurs in the Montana region in 2014, 
the companies there have three key problems when considering trading abroad: first, lack of 
experience and practice in export activities, second, insufficient investment in the equipment, and 
third, lack of current assets. 

According to the same survey, all companies have the same development and export expansion 
problems, which is why it is necessary to implement specific measures and promote export. This can 
be done by providing more comprehensive information for companies that have a chance and meet 
the requirements for funding from the EU’s structural funds and programmes, by helping the 
inclusion in networks and clusters and developing joint projects with the EU companies, by 
organising seminars to provide information concerning possibilities for innovation development in 
the EU, by enabling promotion of joint projects of companies and research units, by creating an 
electronic data base for active business cooperation, by encouraging the development of high 
technology and innovation centres in accordance with national priorities and the objectives of 
Europe 2020, by organising training for entrepreneurs and employees including getting work 
experience abroad, by enabling exchanges of good practices in the field of human resource 
development, by encouraging networking with foreign partners, by stimulating and helping create 
export consortiums through joint marketing and export advertising on foreign markets, by organising 
joint market research for the companies in the same sector, by participating in international trade 
fairs and exhibitions, by supporting training in the field of marketing, by helping draft a strategy for 
internationalisation of companies, by helping compile annual reports on world markets to raise 
awareness of global trends in a sector, by producing export development strategies. 

Companies in the Pirot and Montana regions operate in the environments with big economic 
problems and limited opportunities for development and growth. Local markets are not big enough 
for them to generate necessary funds to invest in equipment and mechanisation, in modernisation, 
research and development of stronger competitive advantages. These companies also lack 
competition to force them improve their processes and products. They are also limited by the lack of 
research centres and partners involved in innovation and product development. Despite these 
limitations, companies in the Pirot and Montana regions have some key competitive advantages that 
they need to maintain and improve, such as their strategic position near important Pan-European 
transport corridors, low cost of material, favourable tax treatment. What these companies, especially 
micro and small companies, are lacking is the experience in international trade, the EU integration 
and membership benefits, good relations with distributors, suppliers, buyers and government 
institutions. 

The synergy of the companies in the Pirot and Montana regions can be achieved through their 
increased business cooperation with a view to increasing the demand for bigger quantities, reducing 
delivery deadlines, cutting down on some fixed costs, especially costs of marketing, promotion and 
research. The areas in which the two regions can cooperate are agriculture, food industry, textile 
industry and tourism. 

The international presence of these companies and expansion to new markets should be promoted 
and supported by state and local institutions through measures encouraging business growth and 
development. In addition to expecting help from institutions, companies should also maintain the 
partnership between Bulgaria and Serbia and additionally strengthen cross-border cohesion. Through 
business cooperation of Bulgarian and Serbian border regions it is possible to achieve the 
multiplication effect by having local governments and organisations stimulate economic activity, 
create opportunities and provide information. By developing human resources and establishing 
cross-border partnerships for future cooperation, organisations and companies in the region will 
transfer the know-how. 
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Judging from the information on the enterprises covered by the survey in the Montana region, we 
can conclude that a great majority of them are export oriented, and that they export part of their 
production to European countries, the USA, Canada and Middle East. This means that these 
companies have already established business relations with foreign companies and have tested their 
products on international markets. 

Textile companies that manufacture clothing and companies manufacturing metal articles have 
established cooperation with big international companies (IKEA) and manufacture final products and 
spare parts for them. These contracts are useful for Bulgarian companies as they are giving them the 
opportunity to access the design and valuable information of big companies and use international 
best practices in their own operation. They can use these best practices to improve production 
processes and export goods. The only drawback of these contractual relations is that Bulgarian 
companies do not sell their products under their own brand so they cannot be visible or popular on 
the global market. Making connections between the companies in the Pirot region with their 
counterparts in the Montana region would certainly help domestic companies gain valuable 
experiences that they could use when positioning their products on other markets. 

Another proof of the export orientation of selected companies is that many of them have been 
certified to various international standards such as ISO 9001, ISO 14001, ISO 18001, etc. This means 
that these companies use and provide the best possible materials, products, processes and services. 
ISO international standards ensure that products and services are safe, reliable and of good quality. 
For businesses, they are strategic tools that reduce waste and errors and increase productivity. They 
help companies to access new markets. They also facilitate the access to international companies 
because they are a clear sign that the quality of product is satisfactory, which renders the process of 
entering into business relations faster. International standards are important to companies because 
they ensure that business operations are as efficient as possible, they increase productivity and help 
companies access new markets. The main benefits of international standards are: cost savings, 
because they help optimise operations and improve the bottom line; enhanced customer 
satisfaction, because they help improve quality, enhance customer satisfaction and increase sales; 
access to new markets, because they help prevent trade barriers and open up global markets; 
increased market share; environmental benefits, because they help reduce negative impacts on the 
environment. 

Clearly, small enterprises cannot afford to become leaders on the market but their efforts to increase 
their assets and improve their final products show that following specific development strategies 
means striving to realise one’s goals. Initial experience in international business and trade facilitates 
future expansion of companies. Those that are familiar with international transfers, requirements of 
international commerce, EU export regulations, international commercial law, customs, etc. will be 
able to use the support they get from central and local governments more easily and more 
efficiently. The experience of the companies that are already present on other markets will be useful 
to other companies in the region wishing to develop and expand abroad. These should be key topics 
on business forums because companies with experience in international business will be able to 
achieve better synergy with their Serbian partners. Also, business and vocational associations play an 
important role in defining common potential and synergy effect between Bulgarian and Serbian 
companies and entrepreneurs, considering the fact that developed markets have requirements 
regarding product quantity. 

 
 
 

The border regions of Pirot and Montana  
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Bearing in mind creation of partnerships, capacity building and strengthening competitiveness to 
jointly compete on the EU market, the following text outlines potential sectors where companies 
from the Pirot and Montana regions could cooperate effectively.  

Tourism 
The Pirot region is rich in natural resources: fresh waters and thermal waters. The region has 
preconditions for faster development of spa tourism, tourist hunting and fishing, and winter tourism. 
Stara planina, with its long ski paths, tame nature, great number of snow days and good climate, is 
ideal for sport, recreational and winter tourism. There are possibilities to invest in a recreational ski 
centre on Stara planina. There is great potential in tourism in both regions. Stara planina, spas, 
tourist hunting, rural tourism and nautical tourism may inspire creation of transnational tourism 
products that both regions can benefit from on the international market. Some tourism products 
have already been created under the IPA project Super Balkans – Tourism Brand for Cross-Border 
Region. According to it, the main transnational tourism products should be in the segments of 
culinary, rural and youth and extreme tourism.  

Nautical tourism in Montana should be used to achieve the objectives of the Danube Strategy. In 
addition, there is great potential in the similar cultures and rich cultural heritage, numerous heritage 
sites, monasteries, monuments. 

Despite natural resources and cultural and historic heritage, the contribution of tourism in the 
economy is very low in both regions. The National Strategy for Sustainable Development of Tourism 
in Bulgaria envisages an increase in the share of specialised types of tourism through the 
development and placement of new tourism products (cultural, historical, spa – spa & wellness, eco 
& rural tourism, religious tourism, congress tourism, yachting tourism, etc.), raising awareness of 
comprehensive, attractive and economically sustainable regional tourism products and inland 
destinations. The main obstacles to the development of tourism in both regions is the lack of good 
infrastructure, lack of good information in and outside both regions, inadequate strategic approach 
to certain types of tourism where the state has great competitive advantage (cultural heritage, caves, 
mineral waters and springs, etc.). 

The Montana region has great potential for recreational tourism. Tourism products relating to its 
culture and history include organised visits to monuments, monasteries (Klisurski Chiprovski, 
Lopushanski, Dobridolski) and churches. Via the Danube, a European transport corridor, European 
tourists can enter the territory of the Montana region in the port of Lom, and from there access 
numerous attractions of this border region. Stara planina with its ski paths has great potential for 
winter, whilst rich hunting grounds and spa centres should attract other categories of tourists. 
Montana has two parks and the biggest open-air water park in North-West Bulgaria for sports and 
entertainment activities, Augusta. Untouched nature in both regions is ideal for the development of 
various types of tourism (rural, mountain, ski, hunting and fishing, water sports, spa tourism) and 
joint tourism products. We believe that the municipal tourist organisations in both regions, in 
cooperation with national tourist organisations, should play a key role in creating these products. 

 

Agriculture 
Agriculture in the border regions of Pirot and Montana has a considerable share in their respective 
GDP. There are approximately equally-sized areas of agricultural land in both regions. The land is 
fertile in both regions, with favourable, moderate continental climate. In the municipality of Pirot, 
agriculture is the second leading sector in the municipality’s economy. Of the total area of the 
municipality of Pirot, agricultural land takes up 702,1 km2 and forests 417,6 km2. 

The Pirot and Montana regions have great potential for the development of agriculture. Stara planina 
is rich in natural resources, the land is suitable for organic farming (especially of berries (raspberries, 
strawberries) and mushrooms), conditions are ideal for fruit farming and viticulture, the region is free 
of chemical pollution, agricultural production as a driving force for growth of local producers is a big 
challenge, and huge grassland areas are suitable for animal husbandry and bee keeping. 
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The Pirot region boasts great conditions for animal husbandry, primarily cattle farming, sheep 
farming and goat farming, as it has vast grassland areas covering approx. 5.560 hectares. Animal 
husbandry brings leather and wool for the manufacture of rugs, jackets and yarn, which is an 
incentive for the textile sector to invest more. These are good conditions for start-up companies. 
Pirot has all preconditions for animal husbandry, production of quality milk and dairy products that 
will ensure a higher degree of processing of primary products and add value to final products. 

Pirot has a wide range of products it is famous for, among them Pirot lamb, ‘ironed’ sausage and 
yellow Pirot cheese. There are four mini-dairies in the municipality and a workshop attached to a 
dairy school. In addition to dairies, there are many homesteads that produce milk. Logically, these 
households produce quality dairy products such as yellow cheese (đubek), white cheese, sour milk, 
wrung milk. 

As there are over a thousand varieties of plants on Stara planina, over 200 of which are endangered 
and under state protection as Serbia’s natural rarities, there is great potential for the development of 
bee keeping. The endangered plant species on Stara planina are: iris (Iris danfordiae), alpine 
pasqueflower (Pulsatilla alpine), Kosovo paeonia (Paeonia officinalis), alder (Alnus viridis), sundew 
(Drosera rotundifolia), sycamore (Acer heldreichii), marsh orchid (Dactylorhiza cordigera). 

The main issue concerning agriculture in the Pirot and Montana regions is fragmented farmland and 
a great number of farmers owning very small parcels of land. In addition to the fragmented land, the 
technology is obsolete and inefficient and there is a lack of foreign investment. Essentially, there is a 
great need for innovation, new equipment and technologies in nearly all companies in both regions. 
Another problem is population ageing as there is a growing number of elderly farmers. The age 
structure of rural population is one of the reasons why there are big areas of uncultivated, unused 
land. 

Foreign direct investment was a very important factor in enhancing economic activity and 
restructuring both economies, Bulgarian and Serbian. Foreign direct investment gave an incentive for 
economic growth. The main problem with foreign direct investment is that it goes to the most 
developed areas as investors have a bigger interest in investing in them. Thus, in Bulgaria, the Sofia 
region, due to the vicinity of the capital city, has attracted over 57 % of total foreign direct 
investment in the country. Only a small portion was invested in the rest of Bulgaria, especially in the 
Montana region. 

Production of honey 
Bee keeping is another branch of food industry where it is possible to create partnerships between 
companies in the Pirot and Montana regions, primarily because of their geographical connection and 
good conditions for the development of this branch of food industry. Both regions have excellent 
conditions for the development of bee keeping, the honey from these areas is in great demand 
because of its high quality. Acacia honey from Stara planina is lighter than meadow honey. The latter 
is of extremely good quality primarily thanks to the great variety of herbs on Stara planina. The 
South-East Serbia Regional Association of Bee Keepers organises bee keepers through bee keepers’ 
organisations in Pirot District. The Association comprises a total of 22 societies with 736 members.  

The annual production of honey is similar in Serbia and Bulgaria, amounting to around 9.000 tonnes a 
year. Serbian honey is of exceptional quality and is in great demand in the EU and, as of recently, in 
the Arab countries. The exports of honey in 2013 amounted to 3.371 tonnes and was worth nearly 

USD15 million. Last year, Serbia exported the most honey to Germany ‒ USD6 million worth, Italy ‒ 

USD3,1 million worth and Norway ‒ USD1,6 million. Simultaneously, Serbia imported honey worth 
USD241 thousand in 2013.  

Bulgaria produces about 8,5 thousand tonnes of honey a year, worth around BGN65 million. Some 35 
% of the total annual production is sold on the Bulgarian national market, which is about 3 thousand 
tonnes a year, and the rest is exported. There is potential for further development of bee keeping in 
Bulgaria’s Montana region. From the aspect of employment, this is a great opportunity for young 
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people. The majority of Bulgarian bee keepers own 80 to 150 production units, and the Montana 
region contributes 4 % to Bulgaria’s total production of honey. 

In the Pirot municipality, the main associations of bee keepers are Pirotska dolina and Stara planina, 
both located on Stara planina. In the EU, the greatest demand is for acacia honey. In 2013, the 
Pirotska dolina association exported about 30 tonnes of acacia honey to Italy at a price of EUR3,7/kg. 
The Stara planina association mostly exports to Germany. In 2013, they exported about 15 tonnes of 
acacia honey at a price of EUR3,7/kg.   

 
The quantities of honey exported from 
Serbia to the EU market and Germany 
has continuously grown since 2007. In 
2007, Serbia exported 185 tonnes of 
honey to the EU, of which 19 tonnes to 
Germany. In 2012, Serbia exported 2,1 
thousand tonnes of honey, of which 
roughly 1,1 thousand tonnes to 
Germany.  

 
 
 
 
 
 
 
In 2013, the Serbian Ministry of Agriculture adopted regulations increasing subsidies for bee keeping 
and a regulation that allows bee keepers to be reimbursed by the state for as much as a half of the 
funds invested in the procurement of new equipment. The Pirot region should use this incentive and 
favourable climate conditions for bee keeping to increase the volume of production of good quality 
honey and to strengthen its export potential.  
It is important for bee keepers to be in associations to enhance their competitiveness and positioning 
on domestic and foreign markets, and to improve their negotiating power with local central 
governments. Bee keepers’ associations encourage organic production, geographical indication and 
branding of their products with a view to responding to the demand on bigger markets and 
guaranteeing the best possible quality. Selling at high export prices is possible if a high-quality 
product is produced, branded, has geographical indication and appropriate packaging.  

Below is an overview of main trends on the EU markets of honey. The table below gives a breakdown 
of retail prices of honey in 2013 in several countries. It shows a great gap in prices of meadow honey 
in Serbia but it also shows that good honey does sell at the highest price.  

Table 30 Retail prices of honey in 2013 for some European countries (in EUR) 

Type of honey 
Prices in EUR 

Slovenia 
(900 g) 

Serbia  
(900 g) 

Switzerland 
(1 kg) 

Austria  
(1 kg) 

Germany  
(1 kg) 

Czech 
Republic 
(900 g) 

Meadow 
honey 

6,0 -7,5 5,5 - 12,0 / 7,5 - 8,0 7,0 - 10,0 5,0 - 7,0 

Acacia honey 6,0 - 8,5 5,0 - 6,0 / 7,5 - 8,0 7,0 - 10,0 5,0 - 7,0 

Forest honey 7,5 - 9,0 / 12,0 - 14,0 7,5 - 14,0 9,0 - 12,0 6,0 - 9,0 

 

Between 2006 and 2011, global production of honey increased by 8 %, i.e. from 1,52 million tonnes 
to 1,64 million tonnes. In October 2006 large-scale losses of honey bees began to occur, affecting 

Graph 7 Honey exported from Serbia to Germany (in tonnes) 

Source: European Commission 
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global supply. This phenomenon has also been observed in South Europe (Portugal, Spain, Italy and 
Greece) and in Poland.  

In 2010, China was the world’s most significant producer, having produced 398 thousand tonnes or 
26 % of the total global production. The next biggest producers were Turkey with 81 thousand 
tonnes or 5,3 % share in global production and Ukraine with 71 thousand tonnes or 4,6 % share. 
Argentina is also a major producer of honey, but climate change caused the production to drop about 
45 % between 2005 and 2010. The EU and Africa produce roughly 204 and 180 million tonnes, 
respectively, or 13 % and 12 % of global supply, respectively.  

Germany is Europe’s biggest importer of honey, but import volumes have decreased in the past ten 
years as Germany increased its own production and started exporting more. Germany is also the 
second biggest producer of honey in the EU, after Spain. The German trading centres for honey are 
primarily located in Bremen and Hamburg. According to the data on the exports of honey from 
Serbia, roughly 50 % of the honey exported to the EU is placed on the demanding German market. 
The prices at which Serbia exports honey to Germany are among the highest, which proves the 
quality of honey produced in Serbia. 

Great Britain is the second largest EU market. It saw its imports increase from 2005 to 2010. During 
this period its imports went up 21 %, from 29,5 thousand tonnes to 35,6 thousand tonnes. Most of 
the honey consumed in the UK is imported, and only a minor quantity is home produced. 

Table 31 Honey consumption in the EU 

Year 
Production 

(kg) 
Imports (kg) Exports (kg) 

Consumption 
(kg) 

Consumption 
(kg/capita) 

2009 201.861.000 137.338.100 9.524.300 329.674.800 0,66 

2010 203.871.000 148.779.400 10.757.500 341.892.900 0,68 

2011 217.366.000 147.325.700 11.811.200 352.880.500 0,70 

 

 

As regards the structure of Germany’s 
imports of honey in 2012, honey from 
Mexico had the greatest share with 
nearly 30 %, whilst honey from 
Argentina was second, with 25 %. These 
two countries had over 50 % share in 
Germany’s imports of honey. China was 
in third place with 10 % of the total 
imports, and Cuba was in the fourth 
place with 7,4 %. Serbian honey 
accounted for 1,9 % of Germany’s total 
imports of honey in 2012, or 1.054 
tonnes.     
  

 
 

Between 2006 and 2011 Germany and Great Britain were the biggest markets, but the fastest 
growing markets were Belgium and Poland. Belgium is the fourth largest EU market and the second 
largest by import growth. Between 2006 and 2011 Belgian imports rose 122 %, from 9,5 thousand 
tonnes to 21,1 thousand tonnes. The primary beneficiaries of the growth were China, Mexico and 
Argentina, which positioned as its leading suppliers. 

Source: European Commission 

Graph 8 Germany’s imports of honey in 2012 by supplier country 

 

Source: European Commission 
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In the same period, Polish market grew 140 %, from 5,7 thousand tonnes to 16,6 thousand tonnes. 
Honey producers from Ukraine and China responded to the growing demand. In the Middle East, 
Saudi Arabia is the fourth largest market but due to its marginal production of honey it has to rely on 
imports to meet the domestic market demand. Serbia, and especially bee keepers from the Pirot 
region, should look for opportunities on the aforementioned markets that have increased 
consumption and with which it has established good bilateral relations. 
 
As regards the export prices of Serbian 
honey, the data obtained from the 
European Commission indicate that Serbia 
has very good average export prices of 
honey compared with other countries 
exporting to the EU. The average export 
price of honey in the EU in 2012 was 
roughly EUR3 per kilogram, whilst the 
lowest average price was EUR1,36 per 
kilogram, for Chinese honey.  
 

Our conclusion is that production of honey has significant potential for partnerships and joint entry 
of producers in the Pirot and Montana regions on foreign markets considering geographical origin 
and similar quality. In addition, honey production may be a good business opportunity for younger 
population as there is a relatively high unemployment rate and a below average development level 
of both regions. We believe that local associations of bee keepers in the Pirot and Montana regions 
should play a key role in the communication process.   

 

Textile industry and old crafts 
The population of the Pirot and Montana regions may be included in textile manufacture. Part of 
rural population knows the rug-weaving techniques. Women who know how kilims are manufactured 
may be employed as they spend their leisure time making kilims anyway. Kilims are usually made by 
women. There is an interest in including younger population. The association for the preservation of 
old arts and crafts, Grlica, organised training. Currently, there are 100 kilim-weavers in the 
municipality of Pirot, 12 of which have had formal education in rug-making, and 20 have had training 
under the auspices of the National Employment Service.  

Education and employment in manufacturing is necessary. To master the basics of weaving minimum 
three-month training is needed plus additional three months to learn the technique of creating 
patterns. It is estimated that the total cost of training would be roughly RSD1 million for a group of 
15 women, with the equipment provided. The unemployed are mobile and willing to get involved in 
the manufacture of kilims. According to Grlica, women are interested in getting involved in the 
manufacture of kilims.  

There is a demand for labour as the craft of rug-weaving is dying out. One option is self-employment. 
There are several weaving workshops in Pirot. The manufacture of kilims is reduced due to a lack of 
workers and the fact that kilim manufacture is a long process.  

Pirot kilims are hand-made from start to finish, in the same way as it was done 400 years ago. Its 
value and originality is a result of its quality, durability, colours and manufacturing technique. 
Because they are hand-made, each piece is different, unique, one-of-a-kind. Ornaments, shapes and 
colours make a Pirot kilim recognisable all over the world. They are decorated with Byzantine, Greek, 
Chinese and Turkish motifs, modified with the imagination and skills of Pirot weavers. Geometric 
shapes are dominant. They are characteristic of prehistoric tradition of manufacturing ceramic, 
bronze and metal objects. Modern-day weavers say that the key to the good quality of Pirot kilims is 
wool. Wool from Stara planina is the right quality for the manufacture of kilims. Pirot kilims are made 

Graph 9 Import prices of honey 
 in EU (average by import destination, EUR/kg) 
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on vertical looms, where both the warp and the weft are wool, which is a rare practice. The kilims are 
of extremely good density, with over 1.400.000 knots on both sides, yet they are very thin and light. 
By combining the ornaments in their own individual ways, Pirot weavers have created around 100 
different original patterns.  

Pirot kilims got a protected geographical indication in June 2002 by the Intellectual Property Office in 
accordance with the Law on Geographical Indications.  

Manufacture and volume ‒ The manufacture of kilims requires technical skill and artistic talent of its 
maker. The process is long. On average, 1,5m2 is manufactured a month. Although there are rules for 
manufacture and ornaments, they are not coded or written. Protection of geographical origin of Pirot   
ornaments, which is in its initial stages, would mean precise definition of the manufacture process 
(method, density, pattern size and arrangement, etc.) and standardisation of manufacture.  

With appropriate training and active inclusion of new, trained weavers capacity building is possible at 
a relatively low cost. The key fixed cost is the procurement of looms. As regards the procurement and 
dyeing of raw material, i.e. the wool used in the manufacture of kilims, there are enough quantities 
and well-developed supply channels in the municipality to meet the increasing demand. Further 
improvement of product characteristics may involve using natural dye in wool dyeing on Stara 
planina.  

At the moment, buyers are mostly embassies, galleries, collectors, foreigners, private companies, 
Serbian ex-pats, the municipality. Most often they are individuals from the country or from abroad, 
who are well informed about the characteristics of the product. There are no big stocks of the 
product as its manufacture takes long and because the demand is bigger than the supply. The 
product may be sold on the local, national and international markets. Buyers come from the USA, 
Greece, Italy, Slovenia, Bulgaria. There is not just foreign demand for the product, there is also tourist 
demand for loom-weaver training (in Italy, for instance, there are initiatives to open international 
weaving schools in Pirot, and tourists often book a time for weaving when they visit Pirot). Buyers 
from abroad are interested in buying kilims because they already know about them, and they usually 
purchase larger sizes. Foreign tourist demand should also be answered by selling souvenirs, kilims of 
small dimensions. 

Pirot kilim is a geographical indication for kilims manufactured in the municipality of Pirot, from the 
wool that is also produced in the municipality, on Stara planina. Ornaments typical for Pirot kilims are 
used by textile manufacturers and graphic designers (for marketing material, etc).  

Distribution ‒ The demand for the product cannot be met by the current volume of manufacture. An 
additional problem is that there is no defined selling point and potential buyers do not know where 
to order or buy the product.  

Selling to big buyers, such as ministries, embassies, etc. is usually done via the municipal bodies and 
local associations. Part of the manufactured kilims is sold in galleries in Belgrade and Novi Sad that 
buy the product directly from the manufacturer. Kilims do not require special treatment concerning 
maintenance, storage or transport, and have unlimited lifetime. The price of a Pirot kilim, when 
bought directly from the manufacturer, is roughly EUR200 per m2. The 100 weavers identified to-
date in the municipality of Pirot could generate an income of over EUR350.000 if they worked all year 
around. Indirect export by attracting foreign tourists to Pirot is limited by existing accommodation 
capacity, which is mostly of very poor quality. 
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IMPORTS FROM BULGARIA TO THE PIROT REGION IN THE PERIOD 2009-2013 
 

Between 2009 and 2013, companies in Pirot District, which comprises the municipalities of Pirot, 
Babušnica, Bela Palanka and Dimitrovgrad, recorded a considerable growth in total foreign trade and 
a growth in trade surplus. Foreign trade of Pirot District with Bulgaria was low when compared with 
trade with other partners, accounting for less than 1 % of the total foreign trade of the Pirot region.  

A low foreign-trade base figure and a strong growing trend in visible trade in the previous period 
encourage further efforts to increase trade between Pirot District and Bulgaria and to increase 
Bulgaria’s share in the total trade with Pirot District. According to the data obtained from the Serbian 
Customs Administration on the main companies involved in foreign trade in Pirot District, the 
following was recorded for the period 2009-2013 in the foreign trade with Bulgaria: 

 Foreign trade between the companies in Pirot District and Bulgaria rose from EUR1.561 
thousand in 2009 to EUR4.014 thousand in 2013, which is an increase of 157,2 % over the 5-
year period; 

 Exports from the Pirot region to Bulgaria went up from EUR292 thousand in 2009 to 
EUR2.050 thousand in 2013, increasing the imports six-fold; 

 Imports from Bulgaria to the Pirot region (for companies registered on the territory of the 
Pirot region) went up from EUR1.269 thousand in 2009 to EUR1.963 thousand in 2013, 
which is a 54,7 % increase; 

 Since 2012, the Pirot region has registered surplus in foreign trade with Bulgaria; 

 The coverage ratio of imports by exports between the Pirot region and Bulgaria jumped from 
23,0 % in 2009 to 104,5 % in 2013, generating trade surplus of EUR87 thousand. 

Foreign trade between Pirot District (Serbia) and Montana District (Bulgaria) is very low, with only 
two companies partaking in it between 2009 and 2013. The two companies trading with each other 
were Wool-Yarn DOO Pirot and Monatex Ltd Montana. Between 2009 and 2013 their trade totalled 
EUR127 thousand, or around 1 % of total trade between Pirot District and the entire Bulgaria over 
the same period. The top product that the two companies traded in was yarn. 

The biggest exporters from Pirot District to Bulgaria are Pro vel metal DOO Pirot, whose exports 
between 2009 and 2013 totalled EUR3,3 million and Unitrade export DOO Pirot, whose exports in the 
same period totalled EUR 1,1 million. These two companies combined account for 78 % of the total 
exports of Pirot District between 2009 and 2013. The top export products are waste and scrap metal, 
copper, aluminium, zinc and iron. Companies in Bulgaria that the above Serbian companies trade 
with are mostly from Sofia: Danion EOOD Sofia, Stam trading Sofia, Unitrade EOOD Sofia and 
Stomana Industry Pernik. 

The biggest importers of Bulgarian products to the Pirot region are Tigar AD, whose imports from 
Bulgaria totalled EUR1.224 thousand from 2009-2013, whilst all subsidiaries of Tigar Corporation 
Pirot imported the goods EUR1.566 thousand worth in the same period. Other significant importers 
in that period were: Nikles DOO Pirot (approx. EUR897 thousand), Sedam Trading Group DOO 
Babušnica (approx. EUR863 thousand), Steki Komerc DOO Željuša (approx. EUR799 thousand), Hertz 
Trade DOO Pirot (approx. EUR590 thousand), and  Dimetal DOO Pirot (approx. EUR508 thousand).  

Of all imported products, the most important ones are: synthetic and natural rubber; wadding, gauze 
and bandages; parts and accessories of motor vehicles; knitted fabrics; bars and rods of iron, and 
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foodstuffs. Imports are more diversified than exports, which mainly concentrates around a few 
companies and dominant products.  

The statistics on exports and imports from the Pirot region to/from Bulgaria were based on the Single 
Administrative Document (SAD) and obtained from the Serbian Customs Administration. The main 
objective is to provide a statistical representation of exports and imports for the Pirot region, 
comprising the Pirot, Babušnica, Bela Palanka and Dimitrovgrad municipalities, for the period 2009-
2013.  

By highlighting the characteristics of companies and comparing economic data on these companies 
with foreign trade indicators we have compiled the information that enables a more detailed and 
deeper analysis of the structure of foreign trade between the Pirot region and Bulgaria. 

The objective of the report is to show import trends and tendencies in Bulgaria by sector and by 
company in the Pirot region for the period 2009-2013, the top import sectors and the dynamics and 
structure of visible trade from the aspects of commodity and finance.  

We asked the Serbian Customs Administration for the import/export data on 68 companies in the 
Pirot region between 2009 and 2013 by year, and the data on the commodity type, quantity, value, 
import/export market and the place of import/export. The data obtained from the Customs 
Administration include the following information:  

 Name and Tax Identification Number (TIN) of purchaser i.e. importer in the Pirot region, 
name and TIN of exporter in the Pirot region 

 Year of import/export (we requested the data covering the period between 2009 and 2013) 

 Country of shipment i.e. country from which the goods are shipped, which we consider the 
exporter’s country 

 Country of destination i.e. country to which the goods are shipped, which we consider the 
importer’s country 

 Name of seller i.e. exporter 

 Name of purchaser i.e. importer 

 Tariff code and description of goods 

 Quantity and net mass 

 Value of imported/exported goods in EUR 

We selected and filtered the data we received in order to focus on trade between the Pirot region 
and Bulgaria. We wish to point out that the data registration by country is based on the country from 
which the goods are shipped.   

Table 32 Foreign trade between the Pirot region and Bulgaria between 2009 and 2013 (in EUR) 

Year Exports 
Export 

growth 
( %) 

Imports 

Impor
t 

growt
h 

( %) 

Trade 
Trade 

growth 
( %) 

Total 

Coverage 
ratio of 

imports by 
exports 

2009 291.694  1.268.820  1.560.514  -977.126 23,0 % 

2010 386.951 32,7 % 1.230.229 -3,0 % 1.617.180 3,6 % -843.278 31,5 % 

2011 1.042.533 169,4 % 1.521.295 23,7 % 2.563.828 58,5 % -478.762 68,5 % 

2012 1.860.257 78,4 % 1.396.704 -8,2 % 3.256.961 27,0 % 463.553 133,2 % 
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2013 2.050.481 10,2 % 1.963.039 40,5 % 4.013.520 23,2 % 87.442 104,5 % 

Total 
2009-
13 

5.631.916  7.380.087  13.012.003  -1.748.171 
 

Source: Serbian Ministry of Finance, Customs Administration 
 

Between 2009 and 2013, the exports of 
observed companies in the Pirot region to 
Bulgaria record a more significant growth 
than imports, which contributed to a much 
improved foreign trade balance between the 
Pirot region and Bulgaria, recording 
surpluses since 2012. The exports from the 
Pirot region to Bulgaria totalled around 
EUR292 thousand in 2009, reaching 
EUR2.050 thousand in 2013. The exports 
from the Pirot region to Bulgaria grew 62,8 % 
per year, whilst imports grew 11,5 % per 
year between 2009 and 2013.   

Foreign trade between the Pirot region and Bulgaria went up from EUR1.560 thousand in 2009 to 
EUR4.013 thousand in 2013, which is an increase of 157 %, with the average annual foreign trade 
growth of 26,6 % over the same period. The coverage ratio of imports by exports was 104,5 % at the 
end of 2013, whilst the trade surplus between the Pirot region and Bulgaria amounted to EUR87 
thousand, according to the data from the Customs Administration. 

The imports to the Pirot region from Bulgaria recorded a growing trend between 2009 and 2013, 
although the growth in imports was neither linear nor stable. The imports in 2009 amounted to 
EUR1.269 thousand, to fall about 3 % in 2010 to EUR1.230 thousand. In 2011 the imports went up 
again to EUR1.521 thousand, and dropped again in 2012 to EUR1.397 thousand. In 2013 the import 
value was the highest, EUR1.963 thousand. This was the year when agricultural products made it to 
the list of top imports.  

The cumulative import growth rate for the period 2009‒2013 was 54,7 %, whilst the average annual 
import rate over the same period was 11,5 %. 

Tigar AD, with its subsidiaries, is one of the biggest importers in the region of Pirot, accounting for 
20,5 % of total imports from Bulgaria in 2013, averaging  21,2 % of total imports from Bulgaria 
between 2009 and 2013.  

Table 33 Imports of Tigar corporation from Bulgaria between 2009 and 2013 (in EUR) 

Company (importer) 2009 2010 2011 2012 2013 
Total 

2009-13 

Tigar AD Pirot 0 0 487.337 399.065 337.287 1.223.689 

Tigar Chemical Products DOO Pirot 161.651 82.267 5.615 15.304 34.892 299.728 

Tigar Rubber Footwear DOO Pirot 0 0 0 0 19.143 19.143 

Tigar Safety Workshop DOO Pirot 0 0 0 0 12.591 12.591 

Tigar Technical Tyres DOO Pirot 0 10.794 0 0 0 10.794 

Tigar Corporation Pirot 161.651 93.062 492.952 414.369 403.912 1.565.944 

Source: Serbian Ministry of Finance, Customs Administration 

Graph 10 Export and import trends  
(000 EUR) 

Source: Serbian Customs Administration, WM Equity Partners 
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The subsidiaries of Tigar Corporation importing from Bulgaria are Tigar Chemical Products Pirot, Tigar 
Rubber Footwear Pirot, Tigar Safety Workshop Pirot, Tigar Technical Tyres Pirot and Tigar Prodaja 
AD. However, the corporation has recorded a downward trend in imports since 2011.  

In addition to Tigar Corporation, other importers are: Nileks DOO Pirot, Sedam Trading Group DOO 
Pirot, Steki Komerc DOO Željuša, Hertz Trade DOO Pirot and Dimmetal DOO Pirot, whose cumulative 
imports between 2009 and 2013 were above EUR500 thousand each. An overview of top 15 
importers by cumulative imports for the period 2009-2013 is given in the table below. The imports 
data are presented by company by year to show the imports volume trends. 

Individually, Steki Komerc DOO Željuša recorded highest exports in 2013, worth EUR799 thousand. 
The company primarily imported agricultural produce, which did not feature in the imports of the 
companies in the Pirot region before. According to the data received from the Customs 
Administration, 24 companies in the Pirot region were importing goods from Bulgaria in 2013, whilst 
there were 33 importers in the period 2009-2013. 

Table 34 Top 15 importers of Bulgarian products to the Pirot region between 2009 and 2013 (in EUR) 
 

 Company (importer) 2009 2010 2011 2012 2013 
Total 

2009-13 

Tigar AD     487.337 399.065 337.287 1.223.689 

Nileks DOO Pirot 230.943 123.223 271.988 170.996 99.518 896.668 

Sedam Trading Group DOO 
Babušnica 126.126 272.447 210.419 133.866 120.232 863.089 

Steki Komerc DOO Željuša         799.285 799.285 

Hertz Trade DOO Pirot 183.318 142.606 67.135 89.761 106.802 589.621 

Dimmetal DOO Dimitrovgrad 272.622 214.196 21.572     508.390 

Vitez DOO Pirot 64.872 45.231 130.160 115.956 20.904 377.123 

Miša Gas DOO Pirot       210.933 164.583 375.516 

Tigar Chemical Products Pirot 161.651 82.267 5.615 15.304 34.892 299.728 

Intersistem DOO Pirot 45.744 40.700 48.841 52.645 51.003 238.934 

Wool-Yarn DOO Pirot 53.736 63.191 68.663 32.814 12.249 230.653 

Tigar Tyres DOO Pirot 26.586 31.954 61.195 39.065 34.997 193.796 

Evrohem DOO Pirot 39.196 49.547 33.049 18.346 24.899 165.037 

D-Company DOO Babušnica 12.550 61.953 68.841   4.935 148.278 

Intertext DOO Dimitrovgrad 19.200 54.489   10.871   84.560 

Top 15 1.236.543 1.181.804 1.474.814 1.289.620 1.811.586 6.994.366 

Other 32.277 48.425 46.481 107.084 151.454 385.722 

Total 1.268.820 1.230.229 1.521.295 1.396.704 1.963.040 7.380.088 

Source: Serbian Ministry of Finance, Customs Administration 

 

Having obtained the data from the Customs 
Administration, we observed top five 
importers between 2009 and 2013 and 
concluded that their imports kept growing, 
from 42,6 % in 2009 to 74,5 % in 2013. The 
top five importers totalled 3/4 of all imports 
from Bulgaria to the Pirot region, whilst the 
top 15 importers totalled 92,3 % of all 
imports in 2013.  

Graph 11 Contributions from top importers’ (%) 
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On the other hand, the number of Bulgarian exporters to the Pirot region was higher in the period 
2009-2013 (85) than in 2013 (40). Top Bulgarian exporters to the Pirot region in 2013 were: Makler 
Komerc Ltd. Sofia, Kemes Ltd. Sofia, Farima, Olimpik Ltd. Veliko Trnovo, Medica AD Sofia and others. 
In the table below we have given an overview of top 15 Bulgarian exporters to the Pirot region. The 
biggest Bulgarian exporter to the Pirot region in 2013 was Makler Komerc Ltd. Sofia, totalling EUR782 
thousand. Cumulatively, the biggest Bulgarian exporter to the Pirot region for the period 2009-2013 
was Medica AD Sofia with EUR883 thousand worth of exported goods.  

Table 35 Bulgaria’s top 15 exporters to the Pirot region between 2009 and 2013 (in EUR) 

 Company (importer) 2009 2010 2011 2012 2013 
Total 

2009-13 

Medica ad Sofia 222.540 118.396 271.988 170.996 99.518 883.438 

Makler Komerc Ltd Sofia         782.247 782.247 

Farima Sarl, Friburg     153.133 263.685 140.108 556.926 

Kemes Ltd Sofia   8.926 122.604 80.004 190.501 402.035 

Elegant EOOD Plovdiv 31.089 266.382 96.504     393.976 

Knijna fabrika iskar AD Sofia 64.872 45.231 130.160 115.956 20.903 377.123 

Erida Trade Sofia 234.044 88.203 3.044     325.290 

Pechenek Varna 132.892 124.000       256.892 

S company PLG Ltd Sofia     67.135 85.668 83.174 235.977 

Balkan Consult Commerce 
Sofia 116.672 43.969 5.614   34.892 201.147 

Bulgaria-tex JSC, Kazanlak 20.254 26.680 61.105 39.065 34.672 181.777 

Mantico Lts Sofia 39.196 49.547 33.049 18.346 18.393 158.530 

Sinteks-skeood Plovdiv     72.910 77.201   150.111 

New Oceans Holding Ltd      136.491     136.491 

Fenixtex-pt EOOD Plovdiv       32.241 97.576 129.816,80 

Top 15 861.561 771.335 1.153.736 883.161 1.501.984 5.171.776 

Other 407.260 458.894 367.558 513.543 461.056 2.208.311 

Total 1.268.820 1.230.229 1.521.294 1.396.704 1.963.040 7.380.088 

Source: Serbian Ministry of Finance, Customs Administration 

 

The imports from top five Bulgarian 
companies from which Pirot-based 
continued to grow, from 20 % in 2009 to 
61,8 % in 2013. The imports from top five 
Bulgarian companies to the Pirot region 
totalled just over 3/5 of all imports from 
Bulgaria to the Pirot region, whilst the 
imports from top 15 Bulgarian companies 
totalled 76,5 % of all imports in 2013.  

Graph 12 Imports from Bulgaria (%) 

Source: Serbian Customs Administration, WM Equity Partners 
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On the basis of this information we have concluded that there are a greater number of Bulgarian 
companies involved in the foreign trade between the Pirot region and Bulgaria than Serbian. 
Especially when it comes to exporting from Bulgaria to the Pirot region, the companies are more 
diversified and more numerous on the Bulgarian side.  Between 2009 and 2013, the total number of 
Pirot-based importers from Bulgaria was 33, whilst the total number of Bulgarian exporters was 85. 
In addition, we have noticed that there is a monopoly of import of certain products, which is 
probably a result of contracts signed between the companies.  
An overview of top 15 products imported from Bulgaria between 2009 and 2013 by year and value is 
given in the table below.  

Table 36 Top 15 products imported from Bulgaria to the Pirot region between 2009 and 2013 (in EUR) 

 Product 2009 2010 2011 2012 2013 
Total 

2009-13 

Wadding, gauze, bandages and 
similar articles 222.540 118.396 271.988 170.996 99.518 883.438 

Food preparations         797.835 797.835 

Other knitted or crocheted 
fabrics 125.341 272.349 163.273 100.073 123.668 784.704 

Synthetic rubber and factice   8.926 297.510 264.871 123.357 694.665 

Parts and accessories for motor 
vehicles 56.413 123.700 53.331 223.913 186.729 644.085 

Craft paper and paperboard 56.752 45.231 130.160 115.956 20.904 369.002 

Other bars and rods of iron or 
steel 201.958 145.284 3.043 12.570   362.855 

Yarn 53.736 64.831 68.663 32.814 12.249 232.293 

Other inorganic acids and 
compounds 2.397 2.347 99.672 54.971 64.780 224.167 

Synthetic yarn fabrics 20.254 28.724 63.517 33.963 45.814 192.272 

Surface ground or polished glass 35.658 33.529 36.873 40.339 37.787 184.187 

Taps, valves, etc. for pipes 50.865 4.880 20.644 62.695 27.228 166.312 

Glass beads, imitation pearls 116.672 43.969       160.641 

Natural rubber, balata         140.108 140.108 

Bars and rods, hot-rolled, of iron 70.664 54.334       124.998 

Top 15 861.561 771.335 1.153.736 883.161 1.501.984 5.171.776 

Other 407.260 458.894 367.558 513.543 461.056 2.208.311 

Total 1.268.820 1.230.229 1.521.294 1.396.704 1.963.040 7.380.088 

Source: Serbian Ministry of Finance, Customs Administration 

 
The imports of the top five products from 
Bulgaria continually grew, from 31,9 % in 
2009 to 67 % in 2013. The top five products 
imported from Bulgaria totalled 2/3 of all 
products imported to the Pirot region in 
2013, whilst the top 15 products imported 
from Bulgaria totalled 84,5 % of total imports 
in 2013. On the basis of this information we 
have concluded that the top imported 

Graph 13 Major imported products (%) 

Source: Customs Administration RS, WM Equity Partners 
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products from Bulgaria were food 
preparations, wadding, bandages and gauze, 
synthetic rubber, and parts and accessories 
for motor vehicles.  
 

 
 
To analyse the import composition we have classified imported goods, i.e. their tariff codes, by 
branch of industry. For the purpose of the analysis of the structure of imported products from 
Bulgaria to the Pirot region, we have classified imported goods into sectors that correspond to the 
following branches of industry: 

 Textile industry 

 Chemical products 

 Metallurgy 

 Plastics and knitted fabrics 

 Food industry 

 Paper, paperboard and glass and glassware 

 Motor vehicles and parts therefor 

 Other 

The textile industry comprises the following types of imported products: wadding, gauze, bandages 
and similar articles; yarn; woven fabrics of synthetic filament yarn; sewing thread; cotton fabrics; 
articles of yarn, strips or similar; ornamental braids, ornamental trimmings. 

Imported chemical products comprise the following: synthetic rubber and factice; other inorganic 
acids and inorganic compounds; natural rubber, gutta-percha; other colouring matter; other salts of 
inorganic acids or peroxoacids (including aluminium silicates); carbon, soot and other forms of 
carbon; halogenated derivatives of hydrocarbons; silicones in primary forms; acyclic alcohols and 
their halogenated, sulphonated derivatives; organic surface-active agents, surface-active washing 
preparations, washing preparations; iron oxides and hydroxides, earth colours; amino-resins, 
phenolic resins and polyurethanes; synthetic organic colouring matter, whether or not chemically 
defined, preparations based on synthetic organic colouring matter; nucleic acids and their salts, 
other heterocyclic compounds; organic sulphur compounds; petroleum oils and oils obtained from 
bituminous minerals, other than crude; paints and varnishes (including enamels and lacquers) based 
on synthetic polymers or chemically modified natural polymers; saturated acyclic monocarboxylic 
acids; acrylic polymers in primary forms; polishes and creams for footwear, floors, coachwork, 
scouring pastes and powders; diazo-, azo- or azoxy- compounds; natural barium sulphate (barytes), 
natural barium carbonate (witherite), whether or not calcined, other than barium oxide; organic 
composite solvents and thinners, soaps. 

Imported chemical products used in metallurgy comprise: other bars and rods of iron or non-alloy 
steel, hot-rolled, hot-drawn or hot-extruded; bars and rods, hot-rolled, in irregularly wound coils, or 
iron or non-alloy; tanks, casks, drums, boxes and similar containers; unwrought zinc; flat-rolled 
products of iron or non-alloy steel; other articles of iron or steel; profiles of iron or non-alloy steel; 
aluminium bars, rods and profiles; aluminium tubes or pipes; other articles of aluminium;  aluminium 
tube or pipe fittings. 

Imported plastics, rubber and knitted fabrics comprise: other fabrics, knitted or crocheted, taps, 
valves and similar appliances for pipes; containers for compressed or liquefied gases; tubes, pipes 
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and hoses of rubber, constructional goods; knitted fabrics; parts of footwear, buttons, press-studs, 
button moulds; carboys, bottles, flasks, jars, ampoules; other articles of plastics. 

Food industry comprises other food preparations that are not mentioned elsewhere in the Customs 
Administration’s tariff code. 

Imported paper, paperboard and glass and glassware comprise: uncoated kraft paper and 
paperboard; float glass and surface ground or polished glass; glass beads, imitation pearls; other 
articles of glass; other uncoated paper and paperboard in rolls or sheets, not further worked; glass 
mirrors, whether or not framed; boxes, bags and other packing containers of paper, paperboard, 
cellulose wadding or webs of cellulose fibres, registers; drawn glass and blown glass, in sheets; cast 
glass and rolled glass, in sheets; glass-cutter kit; bobbings, spools, cops and similar supports; safety 
glass, consisting of toughened (tempered) or laminated glass; articles for conveyance and packing of 
goods; sacks and bags of a kind used for the packing of goods; cellulose. 

Imported vehicles and parts therefore comprise: parts and accessories for motor vehicles; seats; 
vehicles principally designed for the transport of persons and other motor vehicles; motor vehicles 
for the transport of goods; forklifts; electrical ignition or starting equipment. 

Other articles comprise the products not listed above that were imported from Bulgaria in the period 
between 2009 and 2013. 

The composition of imports from Bulgaria in 2009 by value is shown in Graph 4. The most imported 
goods were those in the metallurgy sector, worth EUR458 thousand and accounting for 36 % of total 
imports in 2009, followed by textile products worth EUR296 thousand, accounting for 23,4 % of total 
imports. Paper and paperboard articles and glass and glassware ranked third with the total import 
value of EUR231 thousand (18,2 %) in 2009.   

Graph 14 – Composition of imports in 2009                    Composition of imports in 

2010
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Plastics and articles thereof and knitted fabrics imported in 2009 were worth EUR125 thousand, 
accounting for 9,9 % of imports in 2009, whilst imported motor vehicles and parts therefor totalled 
EUR66 thousand, accounting for 5,2 % of imports. Food preparations were not imported in 2009, 
whilst imported chemical products were worth EUR41 thousand.  

The structure of imports from Bulgaria to the Pirot region in 2010 is shown in Graph 5. Like in 2009, 
the most imported goods in 2010 were those in the metallurgy sector, totalling EUR289 thousand 
and accounting for about 23,5 % of total imports in 2010. The value of these articles was 37 % lower 
in 2010 than in 2009. Plastics and articles thereof and knitted fabrics imported in 2010 were worth 
EUR288 thousand, accounting for 23,4 % of total imports in 2010. This is an increase of 130 % 
compared with 2009. The third largest import sector in 2010 was textile, which totalled EUR229 
thousand, a drop of 22,8 % compared with 2009. Imported paper, paperboard and glass and 
glassware in 2010 were worth EUR127 thousand, accounting for 10,3 % of total imports. This was a 
drop of 45 % compared with 2009. Motor vehicles and parts therefor recorded imports worth 
EUR126 thousand in 2010, which is an increase of 92 % compared with 2009. This sector accounted 
for 10,3 % of total imports in 2010. Chemical products accounted for 4,7 % of total imports in 2010. 

The structure of imports from Bulgaria to the Pirot region in 2011 is shown in Graph 6. The highest 
imports were recorded in the chemical products sector, totalling EUR486 thousand and accounting 
for about 31,9 % of total imports in 2011 to the Pirot region. Chemical products recorded an eight-
fold increase in the import value compared with 2010. The second largest sector was textile with 
EUR455 thousand worth of imports, accounting for 29,9 % of imports in 2011. The value of imports in 
this sector doubled in 2011 compared with 2010. Imported paper, paperboard, glass and glassware 
were worth EUR177 thousand in 2011, accounting for 11,7 % of imports. This sector saw an increase 
of  39,3 % compared with 2010.  

Imported vehicles and parts therefor were worth EUR60 thousand in 2011, which is a decrease of 43 
% relative to 2010. This sector accounted for 3,9 % of total imports. Metallurgy sector saw a 
considerable drop in import value (84 %) in comparison with 2010. Other articles not mentioned 
elsewhere were worth EUR136 thousand, accounting for 8,9 % of total imports in 2011. Food 
preparations were not imported in 2011. 

 

Graph 15 Composition of imports in 2011               Composition of imports in 2012 

 

 

The composition of imports from Bulgaria to the Pirot region in 2012 is shown in Graph 7. Chemical 
products recorded the highest imports, as in 2011. They were worth EUR389 thousand and 
accounted for 28,4 % of total imports to the Pirot region in 2012. There was a drop of 20 % in the 
import value of chemical products in 2012. Textile remained the second largest sector in 2012 
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totalling EUR302 thousand and accounting for 22 % of imports in 2012. The value of imported goods 
in the textile sector decreased by 33,7 % in 2012 compared with 2011. Motor vehicles is the second 
largest import sector in 2012, totalling EUR224 thousand, which is an increase of 273 % compared 
with 2011, accounting for 16,3 % of total imports. Paper, paperboard and glass and glassware 
imported in 2012 were worth EUR167 thousand, accounting for 12,2 % of total imports. This sector 
saw a drop in imports of 5,8 % compared to 2011. Plastics and knitted fabrics imported in 2012 were 
worth EUR105 thousand, accounting for 7,7 % of total imports. Products in the metallurgy sector 
imported in 2012 were worth EUR97 thousand, accounting for 7,1 % of total imports in 2012. Other 
imported articles not mentioned elsewhere were worth EUR87 thousand, accounting for 6,4 % of 
total imports.  

Graph 16 Composition of imports in 2013         Composition of imports between 2009 and 

2013

 

 

The composition of imports from Bulgaria to the Pirot region in 2013 is shown in Graph 8. For the 
first time, the food preparations recorded the highest imports, worth EUR798 thousand and 
accounting for 40,1 % of total imports. The second largest sector was chemical products, whose 
import value was EUR409 thousand, an increase of 5,1 % compared with 2012. Chemical products 
accounted for 20,6 % of total imports in 2013. The third largest import sector in 2013 was motor 
vehicles. The import value of products in this sector was EUR193 thousand, which is a drop of 13,4 % 
compared with 2012. They accounted for 9,7 % of total imports. In 2013, imported goods in the 
textile sector were worth EUR178 thousand, accounting for 9 % of imports in 2013. The import value 
of textile articles dropped by 41 % in 2013 compared with 2012. Plastics and knitted fabrics imported 
in 2013 were worth EUR170 thousand, accounting for 8,5 % of imports. The import value of articles 
in the metallurgy sector was EUR85 thousand, accounting for 4,3 % of total imports in 2013. The 
import value of paper, paperboard and glass and glassware was EUR75 thousand, accounting for 3,8 
% of total imports in 2013. This sector recorded a drop of 9,1 % compared with 2012. Other imported 
articles not mentioned elsewhere were worth EUR79 thousand, accounting for 4 % of total imports in 
2013.  

Source: Customs Administration RS, WM Equity Partners 
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The cumulative structure of imports from Bulgaria to the Pirot region for the period 2009-2013 is 
shown in Graph 9. The greatest cumulative imports were recorded in the textile sector. Its import 
value was EUR1.460 thousand, accounting for 19,8 % of cumulative imports. In this sector, the top 
imported articles were wadding and bandages, with a cumulative import value of EUR883 thousand. 
The next category in the cumulative structure is chemical products, with a total cumulative import 
value of EUR1.383, accounting for 18,7 % of cumulative imports. Third place was taken by the 
metallurgy sector, with a total import value of EUR973 thousand, accounting for 13,2 % of the total 
cumulative imports. Although food preparations were only imported in 2013 their value of EUR798 
thousand was big enough, accounting for 10,8 % of total cumulative imports for the period 2009-
2013. The import value of paper, paperboard and glass and glassware was EUR778 thousand, 
accounting for 10,5 % of total imports, whilst the import value of motor vehicles and parts therefor 
for the period 2009-2013 totalled EUR670 thousand, accounting for 9,1 % of imports.  

It can be concluded that the structure of cumulative imports for the period 2009-2013 was more 
diversified than it was in individual years. Also, as from 2013, there is a new import sector, 
agricultural produce, adding to better diversification of imports. We have also concluded that there 
are fewer importers in the Pirot region than exporters in Bulgaria that they trade with. 

Basic information on the top ten importers in the Pirot region, importing from Bulgaria between 
2009 and 2013, follows.   

According to the information obtained from the Customs Administration for the period 2009-2013, 
the following are the biggest importers in the Pirot region: Tigar AD, Nileks DOO Pirot, Sedam Trading 
DOO Babušnica, Steki komerc DOO Željuša, Hetrz trade DOO Pirot, Dimmetal DOO Dimitrovgrad, 
Vitez DOO Pirot, Miša gas DOO Pirot, Intersistem DOO Pirot and Wool-Yarn DOO Pirot. Most of these 
companies are small enterprises with a few employees. Detailed descriptions of these companies 
follow. 

Tigar AD was founded in 1935, and was initially a workshop manufacturing articles of rubber and all 
types of rubber footwear. In the 1970s, the company started producing radial pneumatic tyres. In 
1996, Tigar became a joint-stock company manufacturing articles of rubber. From 2007 to 2009, the 
company sold its subsidiary Tigar Tyres to Michelin Netherlands, and stopped manufacturing car 
tyres. The company’s primary business activity is the manufacture of rubber footwear, rubber and 
technical goods, articles of recycled rubber, and chemical products. The company trades on home 
and foreign markets. The company’s exports in 2012 were worth EUR11,4 million, and imports 
EUR3,0 million. Between 2009 and 2013, the company imported goods from Bulgaria worth 
EUR1.566 thousand, and became the biggest importer of Bulgarian goods for this period. The 
company has 1.800 employees and is export oriented.  

Nileks DOO Pirot was founded in 1998. Its primary business activity is wholesale. The company has 2 
employees and imports pharmaceutical products (wadding, gauze, bandages) and medical and 
surgical instruments and devices. Between 2009 and 2013, the company imported goods from 
Bulgaria worth EUR897 thousand. In 2012, the company’s revenue was RSD 27,7 million. 

Sedam Trading Group DOO Babušnica, founded in 2007, manufactures mattresses, latex foam 
pillows and covers, using modern technologies and complying with environmental standards. The 
company imports raw material from several Bulgarian companies. Between 2009 and 2013 its import 
value totalled EUR863 thousand. In 2012, its revenue was RSD 28,5 million. At the end of 2012 it had 
two employees.  

Steki komerc DOO Željuša was founded in 2012. Its agriculture-oriented activities started in 2013. In 
the same year, the company imported foodstuffs worth EUR798 thousand, achieving the highest 
import value in 2013. The company imported 637 tonnes of foodstuffs in 2013. 

Hetrz trade DOO Pirot was founded in 2005. Its predominant activity is the sale by retail of parts and 
equipment for motor vehicles, mostly cars. Between 2009 and 2013, the company imported 
Bulgarian goods worth EUR590 thousand, and this was mostly car parts and accessories, taps and 
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valves, pipes and containers for compressed and liquefied gas. In 2012, the revenue of Hertz trade’s 
totalled RSD 23 million, and it had two employees. 

Dimmetal DOO Dimitrovgrad was founded in 2007. Its primary business activity is the manufacture 
of armature, foreign and home trade in ferrous and non-ferrous metals and metal processing. The 
company imports hot-rolled sheet metal, cold-rolled sheet metal, zinc sheets, zinc oxide, knauf metal 
profiles, PVC window profiles. Between 2009 and 2013, the company imported Bulgarian products 
worth EUR508 thousand, most of which in 2009 and 2010. In 2012, the company’s revenue was RSD 
5,7 million and it had 6 employees. 

Vitez DOO Pirot was founded in 1995. Its primary business activity is the wholesale distribution of 
intermediate goods. The company imports kraft paper and paperboard. The value of goods imported 
between 2009 and 2013 was EUR377 thousand, most of which in 2011 and 2012. The company’s 
revenue in 2012 was RSD 16,4 million and it had one employee.  

Miša gas DOO Pirot was founded in 2012. Its primary business activity is non-specialised trade. In 
2012 and  2013, the company imported Bulgarian goods worth EUR375 thousand, such as parts and 
accessories for motor vehicles, taps, valves and appliances for pipes, and containers for compressed 
and liquefied gas.  In 2012, the company’s revenue was RSD 117,5 million and had one employee. 

Intersistem DOO Pirot was founded in 1999. Its primary business activity is the wholesale 
distribution of wood, construction material and sanitary ware. Between 2009 and 2013, the company 
imported Bulgarian goods worth EUR239 thousand, registering stable annual imports. The company 
imports various types of glass, bars, rods, profiles and pipes of aluminium. In 2012, the company’s 
revenue was RSD 8,5 million and it had one employee. 

Wool-Yarn DOO Pirot was founded in 2003. Its primary business activity is the wholesale distribution 
of textile. Between 2009 and 2013, the company imported Bulgarian goods worth EUR231 thousand. 
Most of its imports were realised in 2010 and 2011, and then it started falling. The company trades 
with the Montana region. In 2012 its revenue was RSD 4,1 million and it had two employees. 



P a g e  | 62 

 

EXPORTS FROM SERBIA TO THE MONTANA REGION IN THE PERIOD 2009-2013 
 

Serbia’s exports to Bulgaria between 2009 and 2013 amounted to around USD1,5 billion, showing a 
growing trend. The exports to Bulgaria were the greatest in 2011, amounting to USD354 million. 
According to the data of the International Trade Centre for 2013, which may not be final, Serbian 
exports to Bulgaria were worth USD349,3 million.   

The annual growth rate of imports of 
Serbian goods to Bulgaria between 2009 
and 2013 averaged around 14 %. The 
greatest growth rates of imports of Serbian 
goods to Bulgaria was recorded in 2010 and 
2011, 31,1 % and 28,6 %, respectively. In 
2012, the imports from Serbia dropped 6,4 
%, to go 5,3 % up in 2013, according to the 
information of the International Trade 
Centre. We point out that the data for 2013 
are not final and that there may be 
corrections. 

 
 
 

 

In 2009, Serbia’s top exports to Bulgaria were iron and steel (tariff code 72), amounting to USD35,7 
million and accounting for 17 % of Serbia’s total exports to Bulgaria.  

 
 
Ores (tariff code 26) was Serbia’s second 
largest export sector in 2009, totalling 
USD21,9 million and accounting for 10,5 % 
of total exports. Mineral fuels, mineral oils 
and electrical energy (tariff code 27) was 
the third largest sector. We wish to point 
out that the top fifteen export sectors in 
2012 totalled USD171,3 million, accounting 
for 81,5 % of total exports to Bulgaria in 
that year. 

 

 
 
 
In 2010, Serbia exported the most iron and steel (tariff code 72), worth USD57,3 million. This is an 
increase of 60 % compared with the previous year, and accounts for 21 % of Serbia’s total exports to 
Bulgaria in 2010.  
 

 

Graph 17 Serbia’s exports to Bulgaria  
(in USD000s) 

Source: International Trade Centre 

 

Graph 18 Serbia’s top 15 exported goods to Bulgaria in 
2009 (USD000s) 

 

Source: International Trade Centre 
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The second largest sector in 2010 was ores 
(tariff code 26), worth USD52,4 million, 
accounting for about 19 % of total exports. 
This is twice as much as in 2009. The third 
largest export sector was mineral fuels, 
mineral oils and electrical energy (tariff code 
27). The top 15 export sectors totalled 
USD235,4 million in 2010, accounting for 
85,4 % of total exports to Bulgaria in 2010. 
An overview of products exported to 
Bulgaria at sector level and their tariff codes 
is given in the table below. 

 

 

 

Table 37 Trade tariff 

Tariff code Sector 

27 
Mineral fuels, mineral oils and products of their distillation; bituminous substances; 
mineral waxes; electrical energy 

26 Ores, slag and ash 

39 Plastics and articles thereof 

74 Copper and articles thereof 

72 Iron and steel 

84 Nuclear reactors, boilers, machinery and mechanical appliances and parts thereof 

31 Fertilisers 

48 Paper and paperboard; articles of paper pulp, of paper or of paperboard 

22 Beverages, spirits and vinegar 

69 Ceramic products 

30 Pharmaceutical products 

15 
Animal or vegetable fats and oils and their cleavage products; prepared edible fats; animal 
or vegetable waxes 

85 Electronics and electronic equipment 

44 Wood and articles of wood; wood charcoal 

76 Aluminium and articles thereof 

68 Articles of stone, plaster, asbestos, cement, etc. 

34 Soaps, lubricating preparations, waxes, candles 

40 Rubber and articles thereof 

17 Sugars 

10 Cereals 

99 Goods not specified elsewhere 

 
 
In 2011, ores dominated the exports to 
Bulgaria, amounting to USD65,9 million. In 
the last two years of the observed period 
the exports of ores more than doubled. Iron 
and steel (tariff code 72) was the second 
largest export sector in 2011, which have 
recorded growth in exports (USD65,3 
million). Copper and articles thereof (tariff 

Graph 19 Serbia’s top 15 exported goods to Bulgaria in 2010 
(USD’000s) 

 

Source: International Trade Centre 

 

Graph 20 Serbia’s top 15 exported goods to Bulgaria in 
2011 (USD’000s) 
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code 74) took third place (USD22,4 million). 
The top 15 sectors in 2011 totalled 
USD296,1 million, accounting for 83,6 % of 
the total exports to Bulgaria. 
 
 
 
 
In 2012, the highest exports were recorded 
in the ores sector. The value of exported 
ores was USD65,0 million, the same as in 
2011. The second largest sector was copper 
and articles thereof (tariff code 74), worth 
USD37,3 million. Iron and steel (tariff code 
74) ranked third, worth USD34,5 million. 
The top 15 sectors totalled USD265,6 
million, accounting for 80,0 % of total 
exports to Bulgaria in 2012. 
 
 
 
 
 
 
 
 
 
There was an obvious and considerable growth in the export value of Serbian products in 2010 and 
2011. The growth was primarily driven by the increase in the exports of raw material, which was the 
recorded the highest exports. At the same time, the top 15 export sectors was going up until 2010, 
only to start falling again to some 80 % of the share in total exports. The fall indicated additional 
diversification of exports since 2011, which is a good sign.  
 

In 2013, mineral fuels, mineral oils and 
products of their distillation, and electrical 
energy, recorded the highest exports, 
worth USD71,6 million. This is an increase 
of 137 % for this sector. At the same time, 
this sector (tariff number 27) accounted for 
20,5 % of total exports to Bulgaria in 2013. 
Ores (tariff code 26) ranked second. The 
total value of exported ores was USD53,4 
million. Plastics and articles thereof (tariff 
code 39) was the third largest export 
sector, totalling USD31,6 million.  

 

 

The top fifteen export sectors totalled USD289,6 million, accounting for 82,9 % of total exports to 
Bulgaria in 2013. Mineral ores, waste and scrap metal, petroleum and products thereof, electrical 
energy, plastics in primary forms, products of non-metallic minerals were the most highly exported 
products in 2013. 

Source: International Trade Centre 

 

Graph 21 Serbia’s top 15 exported goods to Bulgaria in 2012 
(USD’000s) 

 

Source: International Trade Centre 

 

Graph 22 Serbia’s top 15 exported goods to Bulgaria in 2011 
(USD’000s) 

 

Source: International Trade Centre 
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The main Serbian exporters to Bulgaria are: Naftna Industrija Srbije (NIS) Novi Sad, HIP Petrohemija 
Beograd, Inos Balkan Valjevo, Kontango Beograd, Sojaprotein Bečej, lead and zinc mine Veliki Majdan 
Ljubovija, Zdravlje Actavist Leskovac, EFT trade Beograd, Grot Vranje, RTB Bor. Their descriptions are 
given below. 

 

NIS AD Novi Sad – Naftna Industrija Srbije (NIS) is a Serbian multinational petroleum and gas 
company. Its main business activity is the production of petroleum and natural gas, exploration, 
import, processing, transport and marketing of petroleum and petroleum products in Serbia and 
abroad. The company’s annual revenue shows a constant upward trend of 20-30 % a year. In 2012 it 
was over RSD230 billion, with the net profit of nearly RSD50 billion. The total number of employees is 
7.577. The company has a long experience in exploitation of crude oil. Its majority shareholder is 
Russian Gasprom Neft. In 2008, Serbia and Russia signed an agreement selling 51 % of NIS’s shares 
for EUR400 million and EUR550 million in investments by the end of 2012. Since 2010, the company 
has been listed on the Belgrade Stock Exchange. 

 

 

HIP Petrohemija AD Pančevo – The company is undergoing restructuring. Its majority shareholder is 
the state (54,89 %). HIP Petrohemija is Serbia’s largest producer of petrochemicals and an important 
chemical company in South-East Europe. Its integrated petrochemical complex can produce over six 
hundred thousand tonnes of petrochemicals a year. The company has been in business for four 
decades. With its great experience in the application of modern technologies and by constantly 
improving its processes and products, the company has acquired solid positions on the domestic and 
foreign markets. The company employs 1.796 people. In 2012, the company revenue amounted to 
RSD14,12 billion. Its net loss was RSD 12,37 billion. 

Over 80 % of the company revenue is generated through exports, its main markets being 
neighbouring and the EU countries. 

For years now HIP-Petrohemija has been one of Serbia’s leading exporters, accounting for 3 to 4 
percent of Serbia’s annual exports. 

 

 

Inos Balkan DOO Valjevo – The company was established in 1951. It is one of Serbia’s leading 
companies (among the biggest five) in the recycling of metal scrap, trade in and processing of metal 
and other forms of industrial waste. In 2006, the company was acquired by the Greek Anamet Group, 
which bought 100 % of its shares and transformed it into a limited liability company. Since then, the 
company has increased its scope of activities and its revenue. In 2012, its revenue amounted to over 
RSD2,47 billion, with net profit of RSD2,27 million. The company has 84 employees.  
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Contango DOO Beograd – The company was founded on 15/09/2003. Its primary business activity is 
trade in metal, concentrates thereof and finished products of metal. On 23/09/2004, at the auction 
of the Serbian Privatisation Agency, the company bought 70 % of shares of DP Rudnik i flotacija 
“Rudnik” from Rudnik, which was facing bankruptcy, and became the first private owner of a mine 
with underground exploitation since 1945. In the development of the mine, the company focuses on 
modernising the equipment, increasing ore reserves and improving working conditions, thus 
extending miners’ work years. The company sells finished products. It exports zinc, lead and copper 
concentrates. In 2012, the company had revenue of over RSD1,56 billion with net profit of RSD4,8 
million. The company has 7 permanent employees. 

 

 

Sojaprotein AD Beèej – Sojaprotein is the largest soybean processing factory in Serbia. With the 
diversity and quality of its products and a processing capacity of 250.000 tonnes a year, it also ranks 
among the most important soybean processors in Central and Eastern Europe. At the same time, it is 
one of the few companies that processes only non-genetically modified soybeans (non-GMO) and 
strictly controls its origin and quality, which adds value to the entire product range that the company 
exports to foreign markets. Sojaprotein takes pride in its wide assortment of soybean products, 
ranging from protein to oil products: soy protein concentrates, flour, grits, textured products, crude 
oil, lecithin. SojaVita, a range of finished products for human consumption, stands out,  whilst other 
segments of the product portfolio are used in the food industry (meat, baking and confectionary 
industries and production of pasta), livestock feed and in the pharmaceuticals industry. The 
implementation of numerous quality standards certainly helped expansion of exports, with a revenue 
exceeding EUR56 million generated in 2012 from sales in 40 countries (the European Union, CEFTA 
and EFTA, Russia, Turkey, the Middle East and North Africa). The Sojaprotein factory was founded in 
1977, whilst regular production began in 1983. Since 2002, when Sojaprotein became a member of 
Victoria Group, the company has recorded constant growth in its business results and has served as 
an example of successful model of privatisation. The company’s processing capacity has doubled 
between 2002 and 2012 (from 126.000 tonnes to 250.000 tonnes), exports have increased nine-fold 
(from EUR5.9 million to EUR44.6 million), total revenue has jumped to EUR133 million from EUR 54 
million, and capacity utilisation has increased by more than 20%. Today, Sojaprotein is on the A list of 
the Belgrade Stock Exchange and is one of only four companies whose shares are traded 
continuously. Its total number of employees is 408. 

 

Veliki Majdan DOO Ljubovija – A zinc and lead mine, established in 2001. The primary business 
activity is exploitation of ores and non-ferrous metals. Despite the economic crisis in the country and 
in the mining industry in general, the mine has operated successfully, reaching the volume of 
production that it had at its peak. Its revenue amounts to about RSD766 million, with the net profit 
of about RSD157 million. It employs 288 people. In 2006 the company was acquired by Mineco 
Limited from Great Britain (66,66%), which is active on 4 continents and operates the greatest 
number of active mines in former Yugoslavia, and by Metexcel Trading Limited from Cyprus (33,33%). 
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Actavis DOO Leskovac – A pharmaceutical company founded in 1953 in Leskovac as Zdravlje 
Leskovac. Since 2003 it has been operating successfully as part of Actavis Group, The Netherlands, 
the third generic pharmaceutical company in the world and a holder of 100 % shares in the company. 
Since 2003, the total investment of Actavis in Zdravlje has exceeded EUR50 million. The primary 
business activity is the development, manufacture and distribution of pharmaceutical products of 
supreme quality both for the Serbian market and for other Balkan markets, and for the ever-growing 
number of clients in the European Union, Russia and in the Commonwealth of Independent States. In 
2012 its revenue was RSD3 billion and over RSD15 million was net profit. It has 130 employees. 

 

 

EFT Trade DOO Beograd – This is a unique firm in that it trades in electricity and it invests. Its primary 
activity is business and management consultancy. It focuses primarily on Central and South-East 
European countries, but it is expanding to the Baltic countries and Turkey. The company has 45 
permanent employees. Its revenue was RSD28,76 billion RSD in 2012, and net profit over RSD61 
million. ETF International Investments Holdings Limited, Great Britain, holds 100 % shares in the 
company.  

 

 

Grot AD Vranje – This is a lead and zinc mine on the mountain Grot. The mine has had a positive 
balance, with a revenue of RSD672 million in 2012, and net profit of nearly RSD36 million. It has 188 
employees. Trend-Company DOO is the majority owner of the company. 

 

 

RTB Bor Grupa – RTB Bor Group comprises four companies: Rudarsko-topioničarski basen (RTB) Bor 
(parent company), and Rudnici bakra Bor, Rudnici bakra Majdanpek and Topionica i rafinacija bakra 
Bor (subsidiaries). The parent company has 2.239 employees. Rudarsko-topioničarski basen Bor is the 
only producer of copper and non-ferrous metals (gold and silver) in Serbia. All the Group’s products 
are traded in on metal exchanges and the quality, demand, prices and trading conditions are 
regulated by rules prescribed by international non-ferrous metals exchanges. RTB has been mining 
and smelting copper for 100 years, and it also produces cathode copper and high-quality noble 
metals. Copper production started in 1903 in Bor and Majdanpek. The resources on both locations 
are endless – not even a half of their deposits have been used so far. The confirmed geological 
reserves amount to 1,38 billion tonnes of ores, with about 5,1 million tonnes of copper, 202 tonnes 
of gold and 1.477 tonnes of silver. These resources guarantee copper production for the next 50 
years if average annual exploitation is 26 million tonnes of ores. In 2012, the Group’s revenue was 
nearly RSD33 billion, and its net profit RSD225 million. 
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In addition to the top exporters from Serbia to Bulgaria described above, below we give an overview 
of the most significant exporters from the Pirot region to Bulgaria according to the data obtained 
from the Regional Chamber of Commerce Niš. 

Table 38 Exporters to Bulgaria based in the Pirot region 

No Company – exporter  
Exports in 

USD* 

1 INTERTEXT DOO DIMITROVGRAD 2.032.307 

2 PRO VEL METAL DOO PIROT 1.373.196 

3 UNITRADE EXPORT DOO PIROT 976.877 

4 TIGAR CHEMICAL PRODUCTS 156.459 

5 MIŠA-GAS DOO Pirot 76.315 

6 TIGAR AD 54.618 

7 DAMI STYILE DOO BABUSNICA 52.275 

8 AGROINK DOO DIMITROVGRAD 29.260 

9 GIP PI-PRESS DOO PIROT 12.358 

10 KOSTEKS DOO PIROT 8.529 

11 FONTANA DOO PIROT 6.431 

12 D-KOMPANY DOO BABUŠNICA 5.500 

13 DOO EVROHEM PIROT 2.609 

14 DIMMETAL DOO DIMITROVGRAD 1.329 

*Exports for the period 2009-2013 (cumulative) 

             Source: Regional Chamber of Commerce NIš 

It is hard to estimate the exports of all products from Serbia to the Montana region. The Bulgarian 
National Statistics Institute (NSI) does not have the data on imports by district. The data obtained 
from the Customs Administration of the Ministry of Finance indicates that Monatex Ltd. Montana 
(Bulgaria) imports products from Wool-Yarn DOO Pirot (Serbia).  

Wool-Yarn DOO Pirot was founded on 14/02/2003. Its primary business activity is the manufacture, 
wholesale distribution and sale by retail of textile. Wool-Yarn has two employees, is classified as a 
small company and has recorded a chronological drop in income, with RSD19 million in 2009, half of 
this amount in 2010, and just over RSD4 million in 2012. 

Monatex Ltd Montana also trades in textile, jumpers, yarn and wool, textile machines and their spare 
parts. The company manufactures and trades in jumpers, hats, socks. Monatex was founded in 2001, 
its annual income is between USD2,5 and 5 million, and its main markets are North America, South 
America, Western and Eastern Europe. It employs 10-15 people in total. 

Total foreign trade between Wool-Yarn DOO Pirot and Monatex Ltd Montana is very low. The top 
product that the two companies traded in is yarn. 

Table 39 Exports, imports and foreign trade between the Pirot and Montana regions (in EUR) 

IN EUR 2009 2010 2011 2012 2013 
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Exports 3.961 2.755 0 0 790 

Imports 18.422 56.211 44.759 277 0 

Foreign trade 22.383 58.965 44.759 277 790 

Surplus / Deficit -14.461 -53.456 -44.759 -277 790 

 

 

The total exports of Wool-Yarn Pirot to 
the Montana region between 2009 and 
2013 were EUR7.506. The largest export 
value was recorded in 2009, when it 
totalled EUR3.961, but it dropped to 
EUR2.755 in 2010. In 2011 and 2012 
there were no exports, and in 2013 it 
totalled only EUR790. In all five years the 
company exported yarn (tariff code 
5509). 

 
 
 
 
 
 
As the Montana region is one of the least developed regions in Bulgaria, it is not surprising that direct 
imports of Serbian products to the Montana region are very low. The results of the survey conducted 
among 50 Bulgarian companies, ten of which were from the Montana region, prove this. In fact, 60 % 
of the surveyed companies do not cooperate with the companies in Serbia. 
Having analysed the volume of exports from Serbia, we have concluded that the quantity of goods 
exported to the Montana region is negligible and that most of it goes to Sofia District, which is the 
most developed district, with most registered enterprises and entrepreneurs. It is, however, very 
likely that a portion of the products directly exported to other Bulgarian districts is later distributed 
to the Montana region. This is indicated by the fact that the structure of Serbian exports to Bulgaria 
is dominated by raw materials and electrical energy. 

To get the best possible information on the products imported from Serbia to the Montana region, 
we have made a questionnaire and sent it to 26 companies in the Montana region. 

The questionnaire was sent to bigger companies in the Montana region: Ava Sport, Mir Montana and 
Gala M. According to the information they provided in the questionnaire, these companies do not 
cooperate with Serbian companies but they do believe that there is both room and potential for 
future cooperation, especially in the fields of agriculture, energy and tourism. 

The results of the questionnaire indicate that imports to the Montana region from Serbia are on a 
very low level, but that there is great potential for cooperation between the two regions. 

Entrepreneurs from the Montana region have the following problems:  

1. High demand of foreign markets,  

2. Lack of information on the demand on foreign markets,  

3. Market saturation with experienced companies certified to international standards.  

It was also pointed out that more effort should be made in education and cooperation of local 
governments. 

Source: Customs Administration RS, WM Equity Partners 

Source: Customs Administration RS and WM Equity 

Partners 

Graph 23 – Export and import trends (EUR’000s) 
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In 2013, a survey of 50 Bulgarian companies was conducted concerning the establishment of a 
Bulgarian-Serbian chamber of commerce. The survey covered 50 most significant companies in 
Bulgaria. In the Montana region, the survey covered the following 10 companies: Dimana DOO, Alfa 
trade DOO, Trimona JSC, Polimona AD, Stroykeramika DOO, Monbat PLC, Montana hidravlika OOD, 
Silvana DOO, Maya AD and Ava Sport DOO. 

Dimana DOO was founded in 1962. It specialises in the manufacture of men’s shirts, women’s tops, 
sports apparel, knitwear and t-shirts, track suits, polo shirts, pyjamas and sports underwear. Dimana 
has cooperated with OTTO – Group-Sieh An, Schvab , K-mail, Blanche Porte, Bon Prix, Witt Weiden, 
S.Oliver (Germany), Zara (Spain), Teddy Smith (France), 30 GRADI (Italy). It offers full production at 
very good prices, design and pattern making, printing and embroidery, manufacture and final 
control. 

Trimona JSC has been producing everyday sports footwear and slippers for 40 years. In the past few 
years the company has received prestigious national awards for the quality and design of its shoes. 
Partnered with European companies, Trimona JSC continues to improve its production with new 
technologies. Trimona sells its products in Bulgaria and other EU countries and employs about 600 
workers. 

Monbat PLC is Montana’s leading company that manufactures over 1 million lead-acid batteries a 
year and sells them in Greece, Macedonia, Hungary, Belarus, Romania, Russia, Ukraine, Serbia, 
Turkey, England, Norway, Sweden, Czech Republic, South America and Middle East. Monbat has 
about 450 employees in the manufacture of batteries for cars, trucks, locomotives, military airplanes 
and helicopters. In the past 10 years, Monbat Group has also established itself as a leading producer 
of lead and lead alloys through its subsidiary Monbat Recycling EAD. Monbat Group comprises the 
following companies: Monbat PLC – manufacturer of starter lead-acid batteries and AGM batteries 
for various applications, Start PLC – manufacturer of lead-acid starter batteries for trucks, buses, 
heavy-duty automotive and road construction equipment, Monbat Recycling EAD – recycling of lead 
and lead alloys, and Octa Light PLC – manufacturer of LED diodes and LED luminaries. Monbat was 
privatised in 1998. Its current majority shareholder is Prista Oil EAD. Its investment in local 
production exceeds USD6 million. The company is focused on quality improved by continuously 
improving its equipment, technologies, designs and processes. The proof of its commitment to 
quality is the fact that this is the only Bulgarian company in this sector certified to ISO 9001, ISO 
14001, ISO 18001 and NATO standards. Monbat is also a leader in environmental protection and uses 
efficient processes in the recycling of old batteries. 

AVA sport SD specialises in the design and manufacture of high-quality harnesses, parachutes and 
other equipment for international companies. The company has over 70 employees and is present in 
Canada, Europe, Japan, Middle East and the USA. Its products have been awarded the international 
DHV certificate in Germany. AVA Sport has new, modern machines and equipment. It uses heavy-
duty equipment for the manufacture of harnesses, which gives her advantage over conventional 
manufacturers of safety systems. State-of-the-art machines and equipment and professional tailors 
guarantee excellent quality. 

May 04 Holding LTD was founded in 1965. Nowadays it is Bulgaria’s leading designer and 
manufacturer of women’s clothing, manufacturing with over 300.000 garments a year. The company 
has over 370 employees in two technologically completely separate and independent companies, 
May Central and May Dvorana, which are involved in all production stages. The company exports to 
France, Germany, Belgium, Italy and The Netherlands. Its production includes trousers and skirts (40 
% of the total production volume), blouses and dresses (25 % of the total production volume), and 
women’s jackets and coats (35 % of the total production volume). 

The survey shows that, regardless of their size, most surveyed companies have never done business 
with Serbian companies. Nearly 60 % of all surveyed companies have not done business with Serbia. 
Ten surveyed companies (20 %) are doing business with Serbia.  
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According to the survey, there are quite a few micro and small companies that have established 
cooperation with Serbian companies. Only one third of big companies that were surveyed, employing 
over 250 people each, have established business cooperation with Serbia. In addition, there are more 
micro and small enterprises seeking new business opportunities but have not established solid 
market positions that have been doing business with Serbian companies than there are medium and 
big enterprises. 

According to the same survey, about 56 % of companies have never done business with Serbian 
companies, 20 % have established cooperation with Serbian companies, and 16 % have had some 
sort of cooperation with Serbian companies in the past. About 36 % of Bulgarian companies have 
ideas about possible cooperation, know what the main obstacles for cooperation are and are familiar 
with the economic situation in Serbia. 

The main reasons why Bulgarian companies do not cooperate with Serbian companies are the 
following: 

1. Lack of information, lack of contact, lack of information concerning business development;  

2. Inadequate offer from Serbian companies (poor product portfolio);  

3. Lack of connections between the two countries, insufficient capacities, legal obstacles and 
difficulties concerning entering into contracts. 

From the aspect of ownership structure of surveyed companies, only one in seven companies in 
foreign ownership is still doing business with Serbia. As regards companies that have established 
contacts and business relations with Serbian partners, the situation is as follows:  

 About 71 % companies in foreign ownership have established contacts and business relations 
with Serbian partners; 

 About 65 % of companies that are not in foreign ownership have established some form of 
contact.  

The above data indicate that Bulgarian companies of all sizes have equally tried to establish contacts 
with Serbian partners. 

The survey also shows that Bulgarian companies are well informed about the characteristics of the 
market and of consumers’ demands, but are not familiar with business charges in Serbia. About 44 % 
of surveyed companies have no information about the duties and charges, about 26 % have no 
information about the trade regime, tax system and taxation or marketing opportunities and 
distribution channels. At the same time, a considerable percentage of companies are well informed 
about the characteristics of the market and consumers’ demands in Serbia (about 58 %). The main 
conclusion is that the greatest challenges lie in inadequate knowledge of commercial legislation 
(both Bulgarian and Serbian). 

One of the main conclusions of the survey is that there are possibilities for cooperation and improved 
trade between the Montana region and Serbia. Over 50 % of surveyed companies believe that there 
are business opportunities in Serbia, whilst 22 % disagree and 22 % are undecided. 

The greatest obstacles to cooperation between Bulgaria and Serbia are that Serbia is not an EU 
Member State and that Bulgarian companies are not sufficiently informed about business ambience 
in Serbia. The former does not depend on business institutions (joining the EU is a process and it is 
actively supported by the Serbian government). The latter may be overcome if specialised 
institutions and the future Bulgarian-Serbian chamber of commerce offered appropriate services. 

It is interesting that only 14 % of Bulgarian companies think that the buying power of Serbs is low, 
which can be interpreted as a good sign and an indication that the market exists. Companies in the 
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border region, especially micro and small enterprises, should take advantage of it to improve their 
trade in the segments that have the potential and are lacking on the market. 

According to the surveyed Bulgarian companies, the greatest benefit for them is that they are able to 
sell products that are lacking on the local market. In addition, Bulgarian companies believe that they 
can sell products at higher prices (28 %) and that local competition is weak (18 %). The fact that 
Bulgarian companies do not have enough information about doing business in Serbia, and the above 
benefits, suggests that there is a great need for market analysis, market research and legislative 
support.  

As regards the companies that have established cooperation with Serbia, around 41 % of them say 
that they are very pleased with the cooperation, whilst for around 53 % the cooperation is good. 
Bulgarian companies are very interested in cooperating with Serbian companies, primarily with 
specific enterprises and private companies. Furthermore, they are very interested in improving and 
starting cooperation through the agency of business associations. 

Serbia and Bulgaria have entered into the following agreements: 

 Mutual Investment Support and Protection Agreement,  

 Tourism Cooperation Agreement,  

 Economic Cooperation Agreement (entered into force on 10 March 2010). 

The two countries will encourage economic relations through activities aimed at developing 
cooperation, especially in the fields of industry, agriculture, forestry, energy, research and 
development, construction, and cooperation among small and medium enterprises.                  

The main forms of cooperation in the field of energy are South Stream and Niš-Dupnica projects, in 
tourism – the area of Stara planina, and the finalisation of Corridor X towards Bulgarian border. 

In 2011, a final protocol for the first session of the Inter-Governmental Commission for Economic 
Cooperation was signed in the framework of the Serbian-Bulgarian business forum in Sofia. 
According to the Bulgarian Ministry of Information and Telecommunications, the protocol sets forth 
the following guidelines: 

1. For the development of trade between the two countries,  

2. For cooperation among small and medium enterprises,  

3. For cooperation among sectoral chambers and chambers of commerce, and  

4. For organising business forums. 
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EXPORTS FROM SERBIA AND BULGARIA IN THE PERIOD 2009-2013 AND THEIR 
SHARE IN INTERNATIONAL IMPORTS 
 

The values of exports from Serbia and Bulgaria were continuously growing in the period between 
2009 and 2013. The value of exports from Serbia went up from EUR5,98bn to EUR8,83bn, growing 
13,8 % a year. The value of exports from Bulgaria increased from EUR11,83bn to EUR20,76bn, 
growing as much as 20,61 % a year. The average growth rate of the value of combined exports from 
Serbia and Bulgaria for the observed period grew by 18,4 %. In 2012 it totalled EUR29,59bn.  
 
When observing the total value of exports from Serbia and Bulgaria as a share in global imports, it is 
obvious that after the increase from 0,197 % to 0,218 % in the first three observed years, it dropped 
to 0,208 % in 2012. This drop despite the absolute growth of value of exports from Serbia and 
Bulgaria was due to the different dynamics of export growth in Serbia and Bulgaria when compared 
to global imports.  
 

Table 40 Exports from Serbia and Bulgaria (2009-2013) and their share in international imports 

 2009 2010 2011 2012 20134 

Exports from Serbia, in EUR 5.984 7.376 8.457 8.828 - 

Exports from Serbia, share in global imports   0,066 % 0,064 % 0,064 % 0,062 % - 

Exports from Bulgaria, in EUR 11.833 15.519 20.221 20.760 - 

Exports from Bulgaria, share in global imports 0,131 % 0,134 % 0,153 % 0,146 % - 

Exports from Serbia and Bulgaria, in EUR 17.817 22.895 28.678 29.588 - 

Exports from Serbia and Bulgaria, share in global 
imports 

0,197 % 0,198 % 0,218 % 0,208 % - 

Source: International Trade Centre, www.trademap.org 

 
 
 

Serbia’s exports in the period 2009-2013 by top export market 

 
The value of exports from Serbia to top 20 export markets between 2009 and 2013 averaged 
EUR6,74bn a year, accounting for 88,03 % of Serbia’s total annual exports in that period. The top 
market by export value, accounting for 10,97 % of Serbia’s total exports, was Germany. Italy ranked 
second, accounting for 10,78 % of Serbia’s exports, whilst Bosnia and Herzegovina ranked third, 
accounting for 10,59 % of total exports for the observed period.  
 
Whilst Serbia’s exports to Germany and Italy account for only a small portion of their imports (0,10 % 
and 0,23 %, respectively), its exports to Bosnia and Herzegovina account for as much as 11,32 % of 
this country’s imports. When it comes to Serbia’s share in the imports of its top 20 export 
destinations, Montenegro ranks first, with 35,5 % of its total imports in the observed period coming 
from Serbia. Bosnia and Herzegovina follows, and then Macedonia, with 7,95 % of Macedonia’s 
imports coming from Serbia.  
 
Serbia’s exports to Bulgaria for the observed period averaged EUR195,9m a year, accounting for 2,56 
of Serbia’s total exports and 0,93 % of Bulgaria’s total imports. 

                                                           
4
 Relevant statistics databases do not provide complete data for 2013 yet. 



P a g e  | 74 

 
Table 41 Serbia’s exports between 2009 and 2013 by export market 

Rank Country 

Serbia’s average 
annual export value 

between 2009 and 
2013, in EUR’000s  

Share in 
Serbia’s 
average 

annual 
exports  

Share in 
observed 

country’s average 
annual imports  

1 Germany 840.395 10,97 % 0,10 % 

2 Italy 825.741 10,78 % 0,23 % 

3 Bosnia and Herzegovina 811.349 10,59 % 11,32 % 

4 Montenegro 616.430 8,05 % 35,50 % 

5 Romania 536.734 7,01 % 1,10 % 

6 Russia 474.071 6,19 % 0,25 % 

7 Macedonia 354.583 4,63 % 7,95 % 

8 Slovenia 319.612 4,17 % 1,57 % 

9 Croatia 269.017 3,51 % 1,71 % 

10 Austria 237.665 3,10 % 0,20 % 

11 Hungary 229.157 2,99 % 0,34 % 

12 France 207.721 2,71 % 0,04 % 

13 Bulgaria 195.863 2,56 % 0,93 % 

14 Slovakia 140.905 1,84 % 0,28 % 

15 Ukraine 132.686 1,73 % 0,26 % 

16 Greece 126.858 1,66 % 0,27 % 

17 The Netherlands 110.004 1,44 % 0,03 % 

18 Great Britain 109.758 1,43 % 0,02 % 

19 Czech Republic 104.199 1,36 % 0,11 % 

20 Poland 101.229 1,32 % 0,08 % 

 
TOTAL Top 20 export 
markets 

6.743.978 88,03 % 0,20 % 

Source: International Trade Centre, www.trademap.org 

 
Electric machines and equipment is the most significant segment of Serbia’s exports to Germany, 
accounting for 27,53 % of the total value of Serbia’s exports to this country. The second largest 
segment is fruits, accounting for 8,96 % of the total value of Serbia’s exports to Germany in the 
observed period, followed by mechanical appliances (7,44 %), and copper, aluminium, iron and steel 
(16,9 %). 
 
The composition of Serbia’s exports to Italy is somewhat different. The most significant segment is 
iron and steel, accounting for 15,34 % of the total value of Serbia’s exports to Italy for the observed 
period. Articles of apparel and clothing accessories, knitted and crocheted, accounted for 14,81 % of 
the export value, and footwear for 11,41 %. Another important sector is motor cars and parts 
therefor (other than railway or tramway rolling stock) accounting for nearly 9 % of Serbia’s total 
exports to Italy. Copper and articles thereof accounted for 8,69 %, and plastics and articles thereof 
accounted for  5,21 % of the total value of Serbia’s exports to Italy. 
 

Figure 11 Composition of Serbia’s exports to Germany and to Italy (2009-2013) by sector (2-digit 
code) 
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Source: International Trade Centre, www.trademap.org 

 
Unlike Serbia’s exports to Germany and Italy, which, in terms of composition, are highly concentrated 
around specific sectors (2-digit level), Serbia’s exports to Bosnia and Herzegovina are rather 
fragmented. Serbia’s top export to Bosnia and Herzegovina is beverages, spirits and vinegar, 
accounting for 8,31 of Serbia’s total exports to BiH. Other significant exports are mechanical 
appliances, plastics, cereals, electrical machinery, iron and steel, and preparations of cereals, flour, 
starch or milk, accounting individually from 4 % to 6 % of the total value of Serbia’s exports to Bosnia 
and Herzegovina in the observed period. 
 
Serbia’s exports to Montenegro are dominated by mineral fuels, mineral oils and electrical energy, 
accounting for 8,5 %, and beverages, spirits and vinegar, accounting for 6,46 % of Serbia’s total 
exports to Montenegro. Electrical machinery and equipment, mechanical appliances and milk, eggs 
and honey account (individually) for 5 % of Serbia’s total exports to Montenegro for the observed 
period.  
 

Figure 12 Composition of Serbia’s exports to Bosnia and Herzegovina and to Montenegro (2009-
2013) by sector (2-digit code) 

 

  

Source: International Trade Centre, www.trademap.org 

 
Serbia’s exports to Romania are highly concentrated. In fact, cereals accounted for 43,85 % of the 
total value of exports in the observed period. This is because Serbia exports cereals worldwide via 
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Romanian port Konstanța, which is recorded as Serbia’s exports to Romania in statistics databases. 
The iron and steel sector, accounting for 10,02 % of Serbia’s exports to Romania, is followed by 
mineral fuels, mineral oils and electrical energy (8,53 %). 
 
Serbia’s main export to Russia is fruits, accounting to 12,17 % of Serbia’s total exports to Russia for 
the observed period. Other big export sectors are electrical machinery and equipment (accounting 
for 9,85 % of total exports to Russia), mechanical appliances (9,62 %), plastics (8,95 %), 
pharmaceutical products (8,86 %), copper and articles thereof (8,25 %), and wood and products 
thereof (6,41 %). 
 

Figure 13 Composition of Serbia’s exports to Romania and to Russia  
(2009-2013) by sector (2-digit code) 

 

  

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports in 2009  
 
In 2009, Serbia exported EUR5,32bn worth of products to top 20 export markets, which is 88,97 % of 
Serbia’s total exports in 2009. The greatest export value was generated from trade in the countries in 
the region and in the EU Member States. Top export markets were Bosnia and Herzegovina, 
accounting for 12,17 % of Serbia’s total exports, and Montenegro, with 10,02 %. Of the EU Member 
States, the top export market is Germany, absorbing 10,43 % of Serbia’s total exports, and Italy, 
accounting for 9,84 % of Serbia’s total exports in 2009.   
 
Unlike the EU Member States, where imports from Serbia account for a negligible portion of total 
imports, imports from Serbia constituted a significant portion of total imports of the countries in the 
region. Imports from Serbia accounted for as much as 36,15 % of Montenegro’s total imports, 12,14 
% of Bosnia and Herzegovina’s total imports, and 8,51 % of Macedonia’s total imports in the 
observed year. 
 
In 2009, Serbia exported to Bulgaria EUR142,5m worth of goods, which was 2,38 % of Serbia’s total 
exports and only 0,85 % of Bulgaria’s total imports. 
 

Table 42 Exports from Serbia in 2009 by export market 

Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of the observed 

country  

1 Bosnia and Herzegovina 728.231 12,17 % 12,14 % 

2 Germany 624.162 10,43 % 0,09 % 
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Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of the observed 

country  

3 Montenegro 599.560 10,02 % 36,15 % 

4 Italy 588.927 9,84 % 0,20 % 

5 Romania 345.832 5,78 % 0,89 % 

6 Macedonia 307.715 5,14 % 8,51 % 

7 Russia 250.550 4,19 % 0,20 % 

8 Slovenia 246.531 4,12 % 1,44 % 

9 Austria 208.480 3,48 % 0,21 % 

10 Croatia 199.883 3,34 % 1,31 % 

11 Hungary 183.185 3,06 % 0,33 % 

12 France 178.792 2,99 % 0,05 % 

13 Bulgaria 142.473 2,38 % 0,85 % 

14 Iraq 140.117 2,34 % 0,90 % 

15 Ukraine 129.322 2,16 % 0,40 % 

16 The Netherlands 113.490 1,90 % 0,04 % 

17 Greece 97.326 1,63 % 0,20 % 

18 Belgium 81.524 1,36 % 0,03 % 

19 Slovakia 80.683 1,35 % 0,20 % 

20 Great Britain 76.963 1,29 % 0,02 % 

 
TOTAL Top 20 export 
markets 

5.323.750 88,97 % 0,19 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports in 2010  
 
In 2010, Serbia exported EUR6,55bn worth of products to top 20 export markets, which is 88,87 % of 
Serbia’s total exports in 2010. The structure of exports by export market did not change much 
compared to the year before. In fact, in 2010, countries in the region and the EU Member States 
remained Serbia’s top export partners. However, most countries in the region have seen their share 
in Serbia’s total exports slide: Bosnia and Herzegovina by 1,1 percentage point, Montenegro by 1,8 
pp, Macedonia by 0,3 pp and Croatia by 0,2 pp. On the other hand, most EU Member States 
increased their share in Serbia’s total exports. 
 
The highest export value was generated from trade with Italy (accounting for 11,42 % of Serbia’s 
total exports). Italy was followed by Bosnia and Herzegovina, accounting for 11,12 %; Germany, 
accounting for 10,29 %; Montenegro, accounting for 8,21 %; Romania, accounting for 6,64 % and 
Russia, accounting for 5,46 % of Serbia’s total exports in 2010. Serbia’s share in total imports of these 
countries was considerable only in the cases of Montenegro, Bosnia and Herzegovina and 
Macedonia, whilst other countries are less dependent on the imports from Serbia.  
 
In 2010, Serbia exported to Bulgaria EUR181,6m worth of goods, which was 2,46 % of Serbia’s total 
exports and only 0,95 % of Bulgaria’s total imports. 
 

Table 43 Serbia’s exports in 2010 by export market 

Rank Country 
Serbia’s total export 

value, in EUR’000s 

Share in 
Serbia’s total 

exports 

Share in imports 
of the observed 

country 

1 Italy 842.325 11,42 % 0,23 % 
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Rank Country 
Serbia’s total export 

value, in EUR’000s 

Share in 
Serbia’s total 

exports 

Share in imports 
of the observed 

country 

2 Bosnia and Herzegovina 820.084 11,12 % 11,81 % 

3 Germany 759.261 10,29 % 0,09 % 

4 Montenegro 605.304 8,21 % 36,84 % 

5 Romania 490.042 6,64 % 1,05 % 

6 Russia 402.705 5,46 % 0,23 % 

7 Macedonia 359.079 4,87 % 8,71 % 

8 Slovenia 320.733 4,35 % 1,60 % 

9 Austria 254.854 3,46 % 0,22 % 

10 Croatia 231.270 3,14 % 1,53 % 

11 Hungary 228.477 3,10 % 0,35 % 

12 France 208.401 2,83 % 0,05 % 

13 Bulgaria 181.611 2,46 % 0,95 % 

14 Ukraine 147.403 2,00 % 0,32 % 

15 Greece 137.110 1,86 % 0,28 % 

16 Slovakia 130.599 1,77 % 0,27 % 

17 The Netherlands 118.273 1,60 % 0,04 % 

18 Great Britain 117.033 1,59 % 0,03 % 

19 Czech Republic 101.698 1,38 % 0,11 % 

20 Belgium 99.059 1,34 % 0,03 % 

 
TOTAL Top 20 export 
markets 

6.555.321 88,87 % 0,19 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports in 2011  
 
In 2011, Serbia exported EUR7,56bn worth of products to top 20 export markets, accounting for 
89,41 % of Serbia’s total exports. The structure of exports by export market did not change much 
when compared to the previous two years. The top 4 export markets in 2011 were Germany 
(accounting for 11,3 % of Serbia’s total exports), Italy (accounting for 11,09 %), Bosnia and 
Herzegovina (accounting for 10,11 %) and Montenegro (accounting for 7,56 %). As before, imports 
from Serbia bore some significance only in the countries in the region, primarily in Montenegro 
where 35,02 % of total imports were from Serbia, in Bosnia and Herzegovina (10,78 %) and in 
Macedonia (7,49 %). 
 
In 2011, Serbia exported to Bulgaria EUR233,6m worth of products, which was 2,76 % of Serbia’s 
total exports and only 1 % of Bulgaria’s total imports. 
  

Table 44 Exports from Serbia in 2011 by export market 

Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of observed 

country 

1 Germany 955.394 11,30 % 0,11 % 

2 Italy 937.822 11,09 % 0,23 % 

3 Bosnia and Herzegovina 855.395 10,11 % 10,78 % 

4 Montenegro 639.669 7,56 % 35,02 % 

5 Romania 583.363 6,90 % 1,06 % 
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Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of observed 

country 

6 Russia 568.847 6,73 % 0,26 % 

7 Slovenia 377.732 4,47 % 1,68 % 

8 Macedonia 376.678 4,45 % 7,49 % 

9 Croatia 336.057 3,97 % 2,06 % 

10 Austria 266.823 3,15 % 0,20 % 

11 Hungary 248.811 2,94 % 0,34 % 

12 Bulgaria 233.572 2,76 % 1,00 % 

13 France 221.932 2,62 % 0,04 % 

14 Slovakia 155.062 1,83 % 0,28 % 

15 Ukraine 151.504 1,79 % 0,26 % 

16 Greece 144.313 1,71 % 0,33 % 

17 Great Britain 132.977 1,57 % 0,03 % 

18 Turkey 131.515 1,56 % 0,08 % 

19 Poland 131.010 1,55 % 0,09 % 

20 Czech Republic 112.997 1,34 % 0,10 % 

 
TOTAL Top 20 export 
markets 

7.561.474 89,41 % 0,22 % 

Source: International Trade Centre, www.trademap.org 

 

Serbia’s exports in 2012  
 
In 2012, Serbia exported EUR7,73bn worth of goods to top 20 export markets, accounting for 87,60 
% of Serbia’s total exports in the observed year. Just like in 2011, the top ranking country by export 
value was Germany, accounting for 11,59 % of Serbia’s total exports. Italy was second, accounting for 
10,58 % of Serbia’s exports, and Bosnia and Herzegovina was third, accounting for 9,53 % of Serbia’s 
total exports in 2012. Fourth and fifth were Romania (accounting for 8,24 % of Serbia’s total exports) 
and Russia (accounting for 7,64 %). For the first time, Montenegro entered the list of top five export 
markets.  
 
As before, Serbia’s share in imports of the majority of countries was negligible, except for the 
countries in the region such as Montenegro, Bosnia and Herzegovina and Macedonia.  
 
In 2012, Serbia’s exports to Bulgaria totalled EUR225,8m, which was 2,56 % of Serbia’s total exports 
and only 0,89 % of Bulgaria’s total imports. 
  

Table 45 Serbia’s exports in 2012 by export market 

Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 1.022.763 11,59 % 0,11 % 

2 Italy 933.887 10,58 % 0,25 % 

3 Bosnia and Herzegovina 841.686 9,53 % 10,80 % 

4 Romania 727.699 8,24 % 1,33 % 

5 Russia 674.184 7,64 % 0,27 % 

6 Montenegro 621.186 7,04 % 34,19 % 

7 Macedonia 374.860 4,25 % 7,40 % 

8 Slovenia 333.452 3,78 % 1,51 % 
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Rank Country 
Serbia’s total export 

value, in EUR’000s  

Share in 
Serbia’s total 

exports  

Share in imports 
of the observed 

country  

9 Croatia 308.859 3,50 % 1,91 % 

10 Hungary 256.154 2,90 % 0,35 % 

11 Bulgaria 225.796 2,56 % 0,89 % 

12 France 221.760 2,51 % 0,04 % 

13 Austria 220.500 2,50 % 0,17 % 

14 Slovakia 197.275 2,23 % 0,33 % 

15 Turkey 145.410 1,65 % 0,08 % 

16 Poland 140.594 1,59 % 0,09 % 

17 Czech Republic 132.570 1,50 % 0,12 % 

18 Greece 128.685 1,46 % 0,27 % 

19 The Netherlands 113.246 1,28 % 0,03 % 

20 Great Britain 112.059 1,27 % 0,02 % 

 
TOTAL Top 20 export 
markets 

7.732.625 87,60 % 0,20 % 

Source: International Trade Centre, www.trademap.org 

 
 
 

Bulgaria’s exports in the period 2009-2013 by export market 

 
The average annual value of exports from Bulgaria to top 20 export markets between 2009 and 2013 
amounted to EUR13,45bn EUR, or 78,72 % of Bulgaria’s average annual exports for that period. The 
top export market by export value, accounting for 10,99 % of Bulgaria’s total exports, was Germany, 
which was also Serbia’s top export market. Germany was followed by Italy, Romania and Turkey, 
accounting for just over 9 % of Bulgaria’s total exports, and Greece, absorbing 7,7 % of Bulgaria’s 
export trade in the observed period.  
 
Unlike Serbia, whose exports to the countries in the region such as Montenegro and Bosnia and 
Herzegovina account for much of their total imports, in Bulgaria’s case things were different. 
Bulgaria’s exports were most significant in Macedonia, accounting for 7,92 % of total imports. In 
other countries, Bulgaria’s share in imports is less than 5 %, in most of them even less than 1 %.  
 
Bulgaria’s average exports to Serbia for the observed period totalled EUR364,2m EUR, or 2,13 % of 
Bulgaria’s total exports and 2,74 % of Serbia’s total imports. This indicates that Bulgaria’s share in 
Serbian economy is somewhat more significant than vice versa. 
 

Table 46 Bulgaria’s exports by export market (2009-2013) 

Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 1.878.039 10,99 % 0,23 % 

2 Italy 1.520.803 8,90 % 0,42 % 

3 Romania 1.511.746 8,85 % 3,10 % 

4 Turkey 1.464.411 8,57 % 0,98 % 

5 Greece 1.315.897 7,70 % 2,79 % 

6 Belgium 762.166 4,46 % 0,25 % 

7 France 707.988 4,14 % 0,15 % 
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Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

8 Spain 468.309 2,74 % 0,20 % 

9 Russia 457.208 2,68 % 0,24 % 

10 Gibraltar 442.940 2,59 % 4,59 % 

11 Serbia 364.247 2,13 % 2,74 % 

12 Macedonia 353.283 2,07 % 7,92 % 

13 Great Britain 327.003 1,91 % 0,07 % 

14 Austria 323.049 1,89 % 0,27 % 

15 China 297.372 1,74 % 0,03 % 

16 Poland 293.611 1,72 % 0,22 % 

17 The Netherlands 289.598 1,70 % 0,09 % 

18 USA 258.328 1,51 % 0,02 % 

19 Hungary 206.994 1,21 % 0,31 % 

20 Ukraine 205.695 1,20 % 0,40 % 

 
TOTAL Top 20 export 
markets 

13.448.685 78,72 % 0,21 % 

Source: International Trade Centre, www.trademap.org 

 
Over 50 % of exports from Bulgaria to Germany comprised copper and articles thereof, articles of 
apparel and clothing accessories, mechanical appliances and parts thereof, and electrical machinery 
and equipment. Exports to Italy in these sectors also generated a big value. With the addition of 
footwear, these sectors accounted for 56,36 % of Bulgaria’s exports to Italy in the observed period. 
 

Figure 14 Composition of Bulgaria’s exports to Germany and to Italy  
(2009-2013) by sector (2-digit code) 

 

  

 
Source: International Trade Centre, www.trademap.org 

 
On the other hand, the composition of exports to the countries in the region is significantly different 
than that the structure of exports to Western Europe. The dominant sector, accounting for 11,64 % 
of Bulgaria’s exports to Romania, was iron and steel. Also significant were: mechanical appliances 
and parts thereof, accounting for 7,02 %; cereals, accounting for 6,31 %, oil seeds and oleaginous 
fruits, accounting for 6,03 %; mineral fuels, mineral oils and electrical energy, accounting for 5,56 %, 
and vehicles and parts thereof (other than railway or tramway rolling stock), accounting for 5,20 %. 
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The composition of Bulgaria’s exports to Turkey is much more concentrated. In fact, mineral fuels, 
mineral oils and electrical energy account for 21,86 % of the export value, copper and articles thereof 
account for 21,18 % of the export value, iron and steel account for 10,43 % and oil seeds and 
oleaginous fruits for 5,92 % of the export value. 

 
Figure 15 Composition of Bulgaria’s exports to Romania and to Turkey  

(2009-2013) by sector (2-digit code) 
 

 
 

 
Source: International Trade Centre, www.trademap.org 

 
Mineral fuels, mineral oils and electrical energy is Bulgaria’s top export sector for Greece, as it 
accounted for 16,21 % of Bulgaria’s exports to Greece in the observed period. Articles of apparel and 
clothing accessories (knitted or crocheted) follow (9,95 %), and then cereals, copper and articles 
thereof, iron and steel, and wood and articles of wood, each accounting for 5 % of Bulgaria’s exports 
to Greece.  
 
Figure 16 Composition of Bulgaria’s exports to Greece (2009-2013) by sector (2-digit code) 

 

Source: International Trade Centre, www.trademap.org 

 

Bulgaria’s exports in 2009  
 
The value of exports from Bulgaria to the top 20 export markets in 2009 was EUR9,4bn, accounting 
for 79,47 % of Bulgaria’s total exports in 2009. The highest export value was recorded in the trade 
with the European Union, but Bulgaria’s list of most significant partners also includes Russia, Turkey, 
Singapore, the United States of America, China and Egypt. The most important export market is 
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Germany, which accounts for 11,2 % of Bulgaria’s total exports in 2009. Then comes Greece, 
accounting for 9,43 %. Much of Bulgaria’s exports went to Italy (9,28 %), Romania (8,55 %) and 
Turkey (7,29 %).  
 
As regards the share of Bulgaria’s exports in the imports of observed countries, it is more significant 
only in Macedonia (6,73 %). 
 
The value of Bulgaria’s exports to Serbia in the observed year amounted to EUR285,1m, accounting 
for  2,41 % of Bulgaria’s total exports and 2,48 % of Serbia’s imports. 
 

Table 47 Exports from Bulgaria in 2009 by country 

Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 1.324.999 11,20 % 0,20 % 

2 Greece 1.115.877 9,43 % 2,32 % 

3 Italy 1.097.528 9,28 % 0,37 % 

4 Romania 1.011.705 8,55 % 2,60 % 

5 Turkey 862.437 7,29 % 0,85 % 

6 Belgium 666.288 5,63 % 0,26 % 

7 France 525.595 4,44 % 0,14 % 

8 Spain 376.842 3,18 % 0,18 % 

9 Russia 300.232 2,54 % 0,25 % 

10 Serbia 285.131 2,41 % 2,48 % 

11 Macedonia 243.260 2,06 % 6,73 % 

12 Great Britain 230.665 1,95 % 0,07 % 

13 Austria 230.383 1,95 % 0,24 % 

14 Singapore 219.547 1,86 % 0,12 % 

15 USA 187.291 1,58 % 0,02 % 

16 The Netherlands 185.834 1,57 % 0,07 % 

17 Poland 184.467 1,56 % 0,17 % 

18 Hungary 135.868 1,15 % 0,25 % 

19 China 115.031 0,97 % 0,02 % 

20 Egypt 105.181 0,89 % 0,33 % 

 
TOTAL Top 20 export 
markets 

9.404.160 79,47 % 0,18 % 

Source: International Trade Centre, www.trademap.org 

 

Bulgaria’s exports in 2010  
 
The value of exports from Bulgaria to the top 20 export markets in 2010 amounted to EUR12,2bn, 
accounting for 78,65 % of the value of goods and services that Bulgaria exported in 2010. In 
comparison with 2009, the exports were not as concentrated and new export markets, Gibraltar and 
Ukraine, entered the list of top 20 export markets, replacing Singapore and Egypt.  
 
As in the year before, Germany accounted for 10,64 % of Bulgaria’s total exports, keeping the 
position of its top market, whilst Italy accounted for 9,69 % of Bulgaria’s exports, taking second place, 
before Romania (9,25 %), Turkey (8,5 %) and Greece (7,93 %).  
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As regards the share of Bulgaria’s exports in the total imports of the observed countries, it increased 
in Macedonia, accounting for 8 % of the value of imported products.  
 
The value of Bulgaria’s exports to Serbia in the observed year amounted to EUR437,4m, accounting 
for 2,82 % of Bulgaria’s total exports and 3,47 % of Serbia’s total imports. 
 

Table 48 Exports from Bulgaria in 2010 by export market 

Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 1.651.539 10,64 % 0,21 % 

2 Italy 1.504.333 9,69 % 0,41 % 

3 Romania 1.434.873 9,25 % 3,07 % 

4 Turkey 1.319.545 8,50 % 0,94 % 

5 Greece 1.231.244 7,93 % 2,56 % 

6 France 625.610 4,03 % 0,14 % 

7 Belgium 584.746 3,77 % 0,20 % 

8 Russia 441.558 2,85 % 0,26 % 

9 Serbia 437.451 2,82 % 3,47 % 

10 Spain 414.102 2,67 % 0,17 % 

11 Gibraltar 339.672 2,19 % 4,76 % 

12 Macedonia 329.745 2,12 % 8,00 % 

13 Great Britain 301.915 1,95 % 0,07 % 

14 Austria 292.547 1,89 % 0,26 % 

15 Poland 266.352 1,72 % 0,20 % 

16 The Netherlands 234.577 1,51 % 0,07 % 

17 USA 212.498 1,37 % 0,01 % 

18 Ukraine 197.615 1,27 % 0,43 % 

19 Hungary 197.185 1,27 % 0,30 % 

20 China 188.264 1,21 % 0,02 % 

 
TOTAL Top 20 export 
markets 

12.205.371 78,65 % 0,20 % 

Source: International Trade Centre, www.trademap.org 

 

Bulgaria’s exports in 2011  
 
The value of exports from Bulgaria to the top 20 export markets in 2011 totalled EUR16,17bn, 
accounting for 79,98 % of Bulgaria’s exports in 2011. The list of top 20 export markets contained the 
same countries as the previous year. As before, Germany ranked first, accounting for 11,93 % of 
Bulgaria’s total exports. Romania ranked second 2011, accounting for 9,56 % of Bulgaria’s total 
exports. Turkey, Italy and Greece ranked third, fourth and fifth. 
 
As regards the share of Bulgaria’s exports in the total imports of the observed countries, it was the 
largest in Macedonia (8,91 %) and in Gibraltar (5,37 %). 
 
The value of Bulgaria’s exports to Serbia in the observed year totalled EUR344,7m, accounting for 
1,70 % of Bulgaria’s total exports and 2,42 % of Serbia’s total imports. 
 
 

Table 49 Exports from Bulgaria in 2011 by export market 
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Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 2.412.383 11,93 % 0,27 % 

2 Romania 1.932.235 9,56 % 3,52 % 

3 Turkey 1.723.285 8,52 % 1,00 % 

4 Italy 1.720.340 8,51 % 0,43 % 

5 Greece 1.425.008 7,05 % 3,26 % 

6 Belgium 1.033.737 5,11 % 0,31 % 

7 France 857.101 4,24 % 0,17 % 

8 Gibraltar 624.500 3,09 % 5,37 % 

9 Spain 543.673 2,69 % 0,21 % 

10 Russia 525.707 2,60 % 0,24 % 

11 Macedonia 448.106 2,22 % 8,91 % 

12 Austria 389.653 1,93 % 0,30 % 

13 Great Britain 378.069 1,87 % 0,08 % 

14 Poland 360.971 1,79 % 0,24 % 

15 The Netherlands 359.519 1,78 % 0,10 % 

16 Serbia 344.701 1,70 % 2,42 % 

17 China 292.149 1,44 % 0,02 % 

18 Ukraine 283.360 1,40 % 0,48 % 

19 USA 262.826 1,30 % 0,02 % 

20 Hungary 255.323 1,26 % 0,35 % 

 
TOTAL Top 20 export 
markets 

16.172.645 79,98 % 0,23 % 

Source: International Trade Centre, www.trademap.org 

 

Bulgaria’s exports in 2012  
 
In 2012, Bulgaria exported EUR16,21bn worth of products to the top 20 export markets, accounting 
for 78,12 % of Bulgaria’s exports in 2012. As before, the top ranking export market was Germany, 
accounting for 10,23 % of Bulgaria’s total exports. Turkey moved up on the list, ranking second with 
9,4 % of Bulgaria’s total exports. Other significant export markets were Italy, Romania and Greece, 
where export value exceeded one billion euros.  
 
As before, Bulgaria had the biggest share in the imports of Macedonia, accounting for 7,74 % of 
Macedonia’s imports, and of Gibraltar, accounting for 5 %. The share of Bulgaria’s exports was also 
significant in Georgia’s imports, accounting for 4,67 % of its total imports in 2012. 
 
In 2012, Bulgaria exported EUR389,7m EUR worth of products to Serbia, accounting for 1,88 % of 
Bulgaria’s total exports and 2,64 % of Serbia’s total imports. 
 

Table 50 Bulgaria’s exports in 2012 by export market 

Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

1 Germany 2.123.234 10,23 % 0,23 % 

2 Turkey 1.952.378 9,40 % 1,06 % 

3 Italy 1.761.011 8,48 % 0,46 % 
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Rank Country 
Bulgaria’s total export 

value, in EUR’000s  

Share in 
Bulgaria’s total 

exports  

Share in imports 
of the observed 

country  

4 Romania 1.668.171 8,04 % 3,05 % 

5 Greece 1.491.459 7,18 % 3,08 % 

6 France 823.648 3,97 % 0,16 % 

7 Belgium 763.892 3,68 % 0,22 % 

8 Gibraltar 730.996 3,52 % 5,00 % 

9 China 594.045 2,86 % 0,04 % 

10 Russia 561.334 2,70 % 0,23 % 

11 Spain 538.619 2,59 % 0,21 % 

12 Great Britain 397.361 1,91 % 0,07 % 

13 Macedonia 392.022 1,89 % 7,74 % 

14 Serbia 389.705 1,88 % 2,64 % 

15 Austria 379.611 1,83 % 0,29 % 

16 The Netherlands 378.462 1,82 % 0,10 % 

17 USA 370.697 1,79 % 0,02 % 

18 Poland 362.654 1,75 % 0,24 % 

19 Georgia 284.726 1,37 % 4,67 % 

20 Czech Republic 253.743 1,22 % 0,23 % 

 
TOTAL Top 20 export 
markets 

16.217.766 78,12 % 0,22 % 

Source: International Trade Centre, www.trademap.org 
 
 
 

Combined exports of Serbia and Bulgaria in the period 2009-2013 by top export market 

 
Combined exports from Serbia and Bulgaria to top 20 export markets between 2009 and 2013 
totalled EUR18,97bn, accounting for 76,68 % of their total combined export value for the observed 
period. Twelve countries in the table below have already appeared as top export markets in Serbia’s 
and Bulgaria’s respective exports, whilst the other eight are included in the table because either 
Serbia or Bulgaria exported significantly there in the observed period. The top country where both 
countries exported is Germany, accounting for 10,99 % of Serbia and Bulgaria’s combined exports. 
Italy is right behind it, accounting for 9,48 % of Serbia and Bulgaria’s combined exports. Romania 
ranks third, accounting for 8,28 % of Serbia and Bulgaria’s combined exports, mostly due to the fact 
that this is an important export market for Bulgaria.  
 
The list of top export markets is dominated by those that are most significant for Bulgaria’s exports 
due to the fact that Bulgaria exports twice as much as Serbia. Bosnia and Herzegovina, Montenegro 
and Slovenia, accounting for a quarter of Serbia’s exports in the observed period, are the only 
countries that have made it to the list of top export markets although they are not among Bulgaria’s 
top export markets.  
 

Table 51 Combined exports of Serbia and Bulgaria (2009-2013) by export market 
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Rank Country 

Average annual 
exports of Serbia and 

Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in 
average 

annual 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 

country’s average 
annual imports 

1 Germany 2.718.434 10,99 % 0,33 % 

2 Italy 2.346.543 9,48 % 0,65 % 

3 Romania 2.048.480 8,28 % 4,20 % 

4 Turkey 1.558.297 6,30 % 1,04 % 

5 Greece 1.442.755 5,83 % 3,06 % 

6 Russia 931.279 3,76 % 0,49 % 

7 France 915.710 3,70 % 0,20 % 

8 Belgium 855.668 3,46 % 0,28 % 

9 Bosnia and Herzegovina 848.910 3,43 % 11,84 % 

10 Macedonia 707.866 2,86 % 15,88 % 

11 Montenegro 628.970 2,54 % 36,23 % 

12 Austria 560.713 2,27 % 0,47 % 

13 Spain 522.254 2,11 % 0,22 % 

14 Gibraltar 442.950 1,79 % 4,59 % 

15 Great Britain 436.760 1,77 % 0,10 % 

16 Hungary 436.151 1,76 % 0,65 % 

17 Slovenia 430.506 1,74 % 2,11 % 

18 The Netherlands 399.602 1,61 % 0,12 % 

19 Poland 394.840 1,60 % 0,29 % 

20 Croatia 347.421 1,40 % 2,21 % 

 
TOTAL Top 20 export 
markets 

18.974.111 76,68 % 0,50 % 

Source: International Trade Centre, www.trademap.org 

 
In the composition of exports from Serbia and Bulgaria to Germany, the sectors accounting for over 
10 % of these countries’ combined total export value comprise electrical machinery and equipment, 
copper and articles thereof, mechanical appliances and parts thereof, articles of apparel and clothing 
accessories, not knitted or crocheted. 
 
On the other hand, exports from Serbia and Bulgaria to Italy are less concentrated as only one sector, 
copper and articles thereof, appears in both countries’ exports to Italy, accounting for over 10 % of 
their exports. Other big export sectors are footwear and articles of apparel, electrical machinery and 
equipment, mechanical appliances and parts thereof, and iron and steel. 
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Figure 17 Composition of Serbia and Bulgaria’s combined exports to Germany and to Italy (2009-

2013) by sector (up to 2-digit code) 
 

  

 
 

Source: International Trade Centre, www.trademap.org 

 
Trade in cereals and iron and steel account for over 10 % of Serbia and Bulgaria’s combined exports 
to Romania. Other significant sectors are mineral fuels, mineral oils and electrical energy, mechanical 
appliances and parts thereof, oil seeds and oleaginous fruits, plastics and articles thereof, and 
vehicles and parts thereof (other than railway or tramway rolling stock). 
 
Serbia and Bulgaria’s combined exports to Turkey are much more concentrated when compared with 
their exports to other observed countries. In fact, mineral fuels, mineral oils and electrical energy, 
and copper and articles thereof account for nearly 42 % of Serbia and Bulgaria’s total combined 
exports to Turkey. Other significant sectors are iron and steel, accounting for 11,64 % of their total 
exports to Turkey, oil seeds and oleaginous fruits (accounting for 5,58 %) and wood and articles of 
wood (accounting for 4,5 %). 
 

Figure 18 Composition of Serbia and Bulgaria’s combined exports to Romania and to Turkey (2009-
2013) by sector (up to 2-digit code) 
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Source: International Trade Centre, www.trademap.org 

 
As regards exports from Serbia and Bulgaria to Greece, mineral fuels, mineral oils and electrical 
energy ranked highest, accounting for 14,68 % of their total exports to Greece, followed by apparel 
and clothing accessories (knitted or crocheted), cereals, sugars, iron and steel, copper, and wood and 
articles of wood. 
 

Figure 19 Composition of Serbia and Bulgaria’s combined exports to Greece (2009-2013) by sector 
(up to 2-digit code) 

 

 

Source: International Trade Centre, www.trademap.org 

 

Combined exports of Serbia and Bulgaria in 2009 
 
In 2009, Serbia and Bulgaria’s combined exports totalled EUR17,8bn, of which 77,76 % went to the 
top 20 export markets. Twelve of these countries have appeared as top export markets in Serbia’s 
and Bulgaria’s respective exports before, whilst eight are included in the table because either Serbia 
or Bulgaria exported significantly there in 2009. The top country where both countries exported was 
Germany, accounting for 10,94 % of Serbia and Bulgaria’s combined exports in 2009. Italy and 
Romania ranked second and third, accounting for 9,47 % and 7,62 % respectively of Serbia and 
Bulgaria’s combined exports. Ranking also among the top 5 export markets are Greece (6,81 %) and 
Turkey (5,02 %), primarily because Bulgaria exported significantly to these two countries.  
 
The combined share of Serbia and Bulgaria in the total exports of Montenegro (36,78 %) and Bosnia 
and Herzegovina (12,82 %) was primarily due to the great dependency of Montenegro on the 
products from Serbia. Macedonia (15,24 %), with the combined share of Serbia’s and Bulgaria’s 
exports, follows. 
 
Table 52 Serbia and Bulgaria’s combined exports in 2009 by export market 

Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 
country’s 

total 
imports 

1 Germany 1.949.161 10,94 % 0,29 % 

2 Italy 1.686.456 9,47 % 0,57 % 

3 Romania 1.357.537 7,62 % 3,49 % 

4 Greece 1.213.203 6,81 % 2,52 % 

5 Turkey 894.791 5,02 % 0,89 % 

6 Bosnia and Herzegovina 769.048 4,32 % 12,82 % 
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Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 
country’s 

total 
imports 

7 Belgium 747.812 4,20 % 0,29 % 

8 France 704.387 3,95 % 0,18 % 

9 Montenegro 609.995 3,42 % 36,78 % 

10 Macedonia 550.975 3,09 % 15,24 % 

11 Russia 550.783 3,09 % 0,45 % 

12 Austria 438.863 2,46 % 0,45 % 

13 Spain 419.940 2,36 % 0,20 % 

14 Hungary 319.053 1,79 % 0,58 % 

15 Great Britain 307.628 1,73 % 0,09 % 

16 The Netherlands 299.325 1,68 % 0,11 % 

17 Slovenia 296.466 1,66 % 1,73 % 

18 Croatia 270.229 1,52 % 1,78 % 

19 USA 236.638 1,33 % 0,02 % 

20 Poland 232.580 1,31 % 0,22 % 

 
TOTAL Top 20 export 
markets 

13.854.869 77,76 % 0,33 % 

Source: International Trade Centre, www.trademap.org 

 

Combined exports of Serbia and Bulgaria in 2010 
 
In 2010, Serbia and Bulgaria’s combined exports to top 20 export markets totalled EUR17,6bn, 
accounting for 77,06 % of the value of total combined exports of these two countries in the observed 
year. This is some 27 % higher than in 2009 due to the increased value of exports from Serbia and 
Bulgaria. Thirteen of the top 20 export markets have appeared as top export markets both in the 
exports of Serbia and in the exports of Bulgaria, whilst seven are included in the table because either 
Serbia or Bulgaria exported significantly there in 2010. 
 
The geographic structure of exports did not change much in 2010. The top 5 export markets were 
Germany (accounting for 10,53 % of total combined exports of Serbia and Bulgaria), Italy (10,25 %), 
Romania (8,41 %), Turkey (6,05 %) and Greece (5,98 %). Turkey and Greece entered the list because 
Bulgaria exported there significantly, whilst Serbia’s exports to these countries were negligible. 
 
As for the importers of Serbian and Bulgarian goods, Romania ranked highest (4,12 % of its total 
imports). Relatively high levels of dependency on Serbian and Bulgarian goods was that of 
Montenegro (37,65 % of total imports came from Serbia and Bulgaria), Macedonia (16,71 %), Bosnia 
and Herzegovina (12,29 %) and Gibraltar (4,76 %). It should be born in mind that the high 
dependency on imports of Montenegro and Bosnia and Herzegovina reflects Serbia’s high share in 
their imports, whilst in the case of Macedonia it reflects the value of imports from both Serbia and 
Bulgaria. On the other hand, the high level of combined exports in the case of Gibraltar is primarily 
due to high exports from Bulgaria.   
 

Table 53 Combined exports from Serbia and Bulgaria in 2010 by export market 

Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 

country’s total 
imports 



P a g e  | 91 

Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 

country’s total 
imports 

1 Germany 2.410.800 10,53 % 0,30 % 

2 Italy 2.346.658 10,25 % 0,64 % 

3 Romania 1.924.915 8,41 % 4,12 % 

4 Turkey 1.385.807 6,05 % 0,99 % 

5 Greece 1.368.353 5,98 % 2,84 % 

6 Bosnia and Herzegovina 853.530 3,73 % 12,29 % 

7 Russia 844.263 3,69 % 0,49 % 

8 France 834.011 3,64 % 0,18 % 

9 Macedonia 688.824 3,01 % 16,71 % 

10 Belgium 683.805 2,99 % 0,23 % 

11 Montenegro 618.686 2,70 % 37,65 % 

12 Austria 547.402 2,39 % 0,48 % 

13 Spain 464.442 2,03 % 0,20 % 

14 Slovenia 438.175 1,91 % 2,19 % 

15 Hungary 425.662 1,86 % 0,65 % 

16 Great Britain 418.947 1,83 % 0,10 % 

17 The Netherlands 352.850 1,54 % 0,11 % 

18 Poland 351.553 1,54 % 0,27 % 

19 Ukraine 345.017 1,51 % 0,75 % 

20 Gibraltar 339.681 1,48 % 4,76 % 

 
TOTAL Top 20 export 
markets 

17.643.381 77,06 % 0,48 % 

Source: International Trade Centre, www.trademap.org 

 

Combined exports of Serbia and Bulgaria in 2011  
 
In 2011, Serbia and Bulgaria’s combined exports to top 20 export markets increased to 22,38bn EUR, 
accounting for 78,05 % of the value of the total combined exports of these two countries. The export 
growth of about 27 % was due to the increase in the export value of both countries, with Serbia 
accounting for about 20 % and Bulgaria for the rest. When compared with the year before, the top 
20 export markets remained the same, but their ranking changed. 
 
The top 5 places were taken by the same countries as in 2010. Germany ranked first, accounting for 
11,74 % of total exports, followed by Italy (9,27 %), Romania (8,77 %), Turkey (6,47 %) and Greece 
(5,47 %). In 2011, the value of exports from Serbia and Bulgaria (combined) to as many as eight 
countries exceeded one billion euros each, as opposed to five countries in the year before.  
 
The countries exhibiting the greatest degree of dependence on imports from Serbia and Bulgaria 
were again Montenegro (35,68 %), Macedonia (16,39 %), Bosnia and Herzegovina (11,3 %) and 
Gibraltar (5,37 %). 
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Table 54 Combined exports of Serbia and Bulgaria in 2011 by export market 

Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 

country’s total 
imports 

1 Germany 3.367.777 11,74 % 0,37 % 

2 Italy 2.658.162 9,27 % 0,66 % 

3 Romania 2.515.598 8,77 % 4,59 % 

4 Turkey 1.854.800 6,47 % 1,07 % 

5 Greece 1.569.321 5,47 % 3,59 % 

6 Belgium 1.128.860 3,94 % 0,34 % 

7 Russia 1.094.554 3,82 % 0,50 % 

8 France 1.079.033 3,76 % 0,21 % 

9 Bosnia and Herzegovina 896.322 3,13 % 11,30 % 

10 Macedonia 824.785 2,88 % 16,39 % 

11 Austria 656.476 2,29 % 0,50 % 

12 Montenegro 651.748 2,27 % 35,68 % 

13 Gibraltar 624.515 2,18 % 5,37 % 

14 Spain 599.059 2,09 % 0,23 % 

15 Great Britain 511.046 1,78 % 0,11 % 

16 Hungary 504.134 1,76 % 0,69 % 

17 Poland 491.981 1,72 % 0,33 % 

18 Slovenia 467.035 1,63 % 2,08 % 

19 The Netherlands 454.525 1,58 % 0,13 % 

20 Ukraine 434.864 1,52 % 0,73 % 

 
TOTAL Top 20 export 
markets 

22.384.594 78,05 % 0,54 % 

Source: International Trade Centre, www.trademap.org 

 

Combined exports of Serbia and Bulgaria in 2012  
 
In 2012, Serbia and Bulgaria’s combined exports to top 20 export markets totalled EUR22,44bn, 
accounting for 75,86 % of their combined exports in 2012. When compared with the year before, the 
combined export value somewhat increased, with Serbia recording a bigger growth (by EUR171m 
compared to Bulgaria’s EUR45m). Thanks to the growth in Bulgaria’s exports to China, this country 
entered the list of top 20 export markets. 
 
The top 5 export markets did not change in 2012 either: Germany took first place, having absorbed 
10,63 % of Serbia and Bulgaria’s combined exports. Italy followed, accounting for 9,11 %, then 
Romania,  accounting for 8,1 %, Turkey with 7,09 % and Greece with 5,48 % of Serbia and Bulgaria’s 
combined exports. Whilst Germany, Italy and Romania were the top export markets for both Serbia 
and Bulgaria, Turkey and Greece ranked high as a result of Bulgaria’s exports to these countries. The 
remaining countries in the top 20 group had accounted for less than 5 % of combined exports, 
individually.  
 
As regards the share of combined exports of Bulgaria and Serbia in the imports of the observed 
countries, it was the highest in Montenegro (34,98 %), then in Macedonia (15,15 %) and in Bosnia 
and Herzegovina (11,25 %). It was somewhat lower in Gibraltar (5 %) and in Romania (4,39 %). 
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Table 55 Combined exports from Serbia and Bulgaria in 2012 by top export market 

Rank Country 

Exports of Serbia and 
Bulgaria between 
2009 and 2013, in 

EUR’000s  

Share in total 
exports of 
Serbia and 

Bulgaria 

Share in 
observed 

country’s total 
imports 

1 Germany 3.145.997 10,63 % 0,34 % 

2 Italy 2.694.898 9,11 % 0,71 % 

3 Romania 2.395.869 8,10 % 4,39 % 

4 Turkey 2.097.789 7,09 % 1,14 % 

5 Greece 1.620.144 5,48 % 3,34 % 

6 Russia 1.235.518 4,18 % 0,50 % 

7 France 1.045.408 3,53 % 0,20 % 

8 Bosnia and Herzegovina 876.741 2,96 % 11,25 % 

9 Belgium 862.195 2,91 % 0,25 % 

10 Macedonia 766.881 2,59 % 15,15 % 

11 Gibraltar 731.010 2,47 % 5,00 % 

12 Montenegro 635.452 2,15 % 34,98 % 

13 China 609.802 2,06 % 0,04 % 

14 Spain 605.578 2,05 % 0,24 % 

15 Austria 600.112 2,03 % 0,45 % 

16 Slovenia 520.348 1,76 % 2,36 % 

17 Great Britain 509.420 1,72 % 0,10 % 

18 Poland 503.248 1,70 % 0,34 % 

19 Hungary 495.753 1,68 % 0,68 % 

20 The Netherlands 491.708 1,66 % 0,13 % 

 
TOTAL Top 20 export 
markets 

22.443.872 75,86 % 0,40 % 

Source: International Trade Centre, www.trademap.org 
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COMPETITION ON TOP EXPORT MARKETS 
 

According to the data on the value of products exported from the Pirot region for the period 2009-
2013, the following are the biggest export-oriented companies: Tigar AD, Tigar Tyres DOO, D-
Company DOO, Pro vel metal DOO, Alatnica Krstid, Tigar Chemical Products, Unitrade Export DOO, 
Limes DOO, Tigar Safety Workshop, Kosteks DOO, Fontana DOO, Tigar Rubber Footwear, Miša-Gas 
DOO, Lenada agrar DOO and Dimmetal DOO. The table below lists the companies, products that 
dominate their exports and a top export market for each product. 
 
Table 56 Top export-oriented companies in the Pirot region, their corresponding products and export 

markets 

Company 
Tariff 
code 

Main export article 
Product 
share5 

Top export 
market 

Share of 
export 

market6 

Tigar AD 6401 
Waterproof footwear with outer 
soles and uppers of rubber or of 
plastics 

88.67 % Finland 31.12 % 

Tigar Tyres 
DOO 

4011 New pneumatic tyres 72.07 % 
Bosnia and 
Herzegovina 

19.79 % 

D-Company 
DOO 

8480 
Moulds for metal, glass, mineral 
materials, rubber or plastics 

96.09 % France 31.45 % 

Pro vel metal 
DOO 

7404 Copper waste and scrap 41.13 % Bulgaria 
100.00 

% 

Alatnica 
Krstid 

4016 
Other articles of vulcanised 
rubber other than hard rubber7 

59.31 % 
The 
Netherlands 

54.35 % 

Tigar 
Chemical 
Products 

3506 
Prepared glues and other 
prepared adhesives 

74.78 % South Africa 48.46 % 

Unitrade 
Export DOO 

7204 
Ferrous waste and scrap; 
remelting ingots of iron and steel   

70.13 % Bulgaria 
100.00 

% 

Limes DOO 3402 
Organic surface-active products 
and preparations, other than soap 

35.58 % 
Bosnia and 
Herzegovina 

75.51 % 

Tigar Safety 
Workshop 

6401 
Waterproof footwear with outer 
soles and uppers of rubber or of 
plastics 

86.27 % 
Bosnia and 
Herzegovina 

37.25 % 

Kosteks DOO 5106 Yarn of carded wool 98.11 % Great Britain 49.49 % 

Fontana DOO 4102 Raw skins of sheep and lambs 98.09 % Turkey 97.96 % 

Tigar Rubber 
Footwear LLC 

6401 
Waterproof footwear with outer 
soles and uppers of rubber or of 
plastics 

99.71 % Italy 47.98 % 

Miša-Gas 
DOO 

8481 
Taps, valves and similar 
appliances for pipes, boiler shells 
or tanks 

66.37 % Bulgaria 90.05 % 

Lenada agrar 
DOO 

0811 Frozen fruits 57.54 % Austria 58.27 % 

                                                           
5
 Share of company’s top export in the total value of the company’s exports between 2009 and 2013.  

6
 Share of company’s top export to the top export market in the total value of that export between 2009 and 

2013. 
7
 These products include preparations of cellular rubber, floor coverings and mats of rubber, erasers, rubber 

caulk, inflatable products, boat and dock fenders, etc. 
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Company 
Tariff 
code 

Main export article 
Product 
share5 

Top export 
market 

Share of 
export 

market6 

Dimmetal 
DOO 

8477 
Machinery for working rubber 
and plastics 

38.27 % Bulgaria 
100.00 

% 

Source: Serbian Ministry of Finance – Customs Administration 

 
The top 5 export-oriented companies in the Bulgarian region of Montana are: Monbat PLC, Cross 
LTD, Berg Montana Fittings AD, Monolit JSC and Balkan AD. The table below lists the companies, 
products that dominate their exports and the top export market for each product8. 
 

Table 57 Top export-oriented companies in the Montana region, their corresponding products and 
export markets 

Company 
Tariff 
code 

Top export 
Top export 
market 

Monbat PLC 8507 
Electric accumulators, including 
separators therefor 

Germany 

Cross LTD 8712 
Bicycles and other cycles, not 
motorised 

Germany 

Berg Montana 
Fittings AD 

7303 
Tubes, pipes and hollow profiles, of 
cast iron 

Greece 

Monolit JSC 6802 Articles of natural stone9 Greece 

Balkan AD 73269040 
Pallets and similar platforms for 
handling goods of iron or steel 

Turkey 

Source: Bulgarian Ministry of Justice, Registry Agency, www.brra.bg 

 
We have analysed each of these export-oriented companies’ competitors by top export product and 
top export market. 
 

Competition on the Finnish market of waterproof footwear with outer soles and uppers of 
rubber or of plastics 

 
The main competitors of Tigar AD on the Finnish market of waterproof footwear with outer soles and 
uppers of rubber or of plastics are Chinese companies, accounting for 40 % of Finland’s total imports 
of these products in 2013. In addition to Chinese companies, there are Slovakian, Swedish and 
Malaysian companies. In 2013, Tigar AD accounted for 16 % of Finland’s total imports of waterproof 
footwear with outer soles and uppers of rubber or of plastics. 
 
Table 58 Structure of Finland’s imports of waterproof footwear with outer soles and uppers of rubber 

or of plastics (2009-2013) 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 781 748 608 776 557 

Serbian companies 223 301 293 290 229 

Slovakian companies 184 194 191 215 186 

Swedish companies 37 37 194 25 201 

Malaysian companies 61 82 33 58 38 

Tigar AD - - 181 290 215 

                                                           
8
 As there are no available data on the exports of observed Bulgarian companies by export market, the 

structure of Bulgaria’s total exports of observed product was used to identify top export markets. 
9
 These products include worked monumental or building stone, mosaic cubes, artificially coloured granules, 

chippings and powder of natural stone. 



P a g e  | 96 

Exporter 2009 2010 2011 2012 2013 

TOTAL 1.416 1.563 1.697 1.593 1.360 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 

Chinese companies are the biggest competitors because their wholesale prices are half the average 
price. Tigar AD’s prices are above average because the rubber it uses is considered to be among the 
best quality rubber in the world. 
  
Table 59 Structure of Finland’s imports of waterproof footwear with outer soles and uppers of rubber 

or of plastics (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 4.980 5.688 4.837 7.564 5.417 

Serbian companies 10.138 10.060 12.036 12.489 13.607 

Slovakian companies 9.516 10.069 11.021 11.562 11.827 

Swedish companies 12.829 16.344 12.512 19.905 15.713 

Malaysian companies 10.144 9.395 7.201 10.202 8.519 

Tigar AD - - 12.330 11.918 13.383 

TOTAL 7.387 8.216 8.904 9.834 11.527 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Top Finnish manufacturers and exporters of waterproof footwear with outer soles and uppers of 
rubber or of plastics, which are also Tigar AD’s competitors on the Finnish market, are given in the 
table below. 
 
Table 60 Finnish manufacturers and exporters of waterproof footwear with outer soles and uppers of 

rubber or of plastics 

Company Based in 

Laitosjalkine Oy Hirsilä 

Nokian Pirkkalaistie 1 Oy Nokia 

Procurator Oy Ab Helsinki 

Suojalaite Oy Helsinki 

Uudenmaan Kumikeskus Oy Hyvinkää 

Ejendals Suomi Oy Jalasjärvi 

Sievin Jalkine Oy Sievi As 

Image Wear Oy Tampere 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the BiH market of new pneumatic tyres 

 
The main competitors of Tigar Tyres DOO on the BiH market are other Serbian companies and Polish 
companies. New pneumatic tyres account for about 40 % of total imports of Bosnia and Herzegovina. 
In addition, big competitors come from Germany, Slovenia and China. The exports of Tigar Tyres DOO 
accounted for 2,3 % of Bosnia and Herzegovina’s total imports of these products in 2013.  

 
Table 61 Structure of BiH’s imports of new pneumatic tyres (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 1.828 2.332 2.328 1.964 1.941 

Polish companies 1.669 1.884 2.016 1.817 1.570 

German companies 786 932 861 845 794 
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Exporter 2009 2010 2011 2012 2013 

Slovenian companies 965 633 540 533 683 

Chinese companies 546 515 495 662 808 

Tigar Tyres DOO 338 - - 469 249 

TOTAL 9.331 10.591 10.942 10.323 10.707 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
The largest competitors on the market of new pneumatic tyres are Chinese companies as they offer 
their products at prices that are 40 % lower than average. Serbian companies, including Tigar Tyres 
DOO, sell their products at lower-than-average prices.  
 

Table 62 Average wholesale prices of new pneumatic tyres in Bosnia and Herzegovina (2009-2013), 
EUR/t 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 2.871 3.257 3.769 3.800 3.731 

Polish companies 3.563 3.972 4.556 4.699 4.622 

German companies 5.021 5.613 6.261 6.597 6.573 

Slovenian companies 4.004 4.564 5.374 5.605 5.001 

Chinese companies 2.108 2.410 2.896 3.122 2.818 

Tigar Tyres DOO 3.426 7.378 - 4.095 4.081 

TOTAL 3.675 4.058 4.750 4.992 4.819 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 

Competition on the French market of moulds for metal, glass, mineral substances, rubber 
and plastic 

 
The main competitors of Most D-Company DOO on the French market of moulds for metal, glass, 
mineral substances, rubber and plastic come from China and some Western European countries, 
such as Portugal, Germany, Italy and Spain. Chinese companies account for 36 % of France’s total 
imports of these moulds in 2013. D-Company’s coverage of the French market is negligible.  

 
Table 63 Structure of France’s imports of moulds for metal, glass, mineral substances, rubber and 

plastic (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 4.253 4.454 6.286 6.916 8.125 

Portuguese companies 1.322 1.205 1.887 2.752 4.401 

German companies 5.695 6.442 4.634 4.591 3.785 

Italian companies 2.017 2.780 2.624 2.353 2.071 

Spanish companies 1.215 695 856 1.286 1.235 

D-Company DOO 38 21 85 67 52 

TOTAL 20.878 21.309 23.087 24.971 22.283 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
The average import prices of these products rose in the observed period, primarily following on the 
growing prices of products coming from less significant. In 2013, the average wholesale import price 
of moulds for metal, glass, mineral substances, rubber and plastic realised with the companies from 
the top five export markets was much lower than the average import price. D-Company DOO sold its 
products at prices that were 40 % below average prices for 2013.  
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Table 64 Average wholesale prices of moulds for metal, glass, mineral substances, rubber and plastic 
in France (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 13.179 13.087 12.889 15.444 14.108 

Portuguese companies 18.808 13.520 13.917 12.529 11.969 

German companies 6.386 7.756 8.134 8.302 11.377 

Italian companies 15.411 9.674 12.985 17.959 14.749 

Spanish companies 11.526 19.598 20.211 14.670 13.827 

D-Company DOO 11.485 10.103 13.515 11.022 10.296 

TOTAL 12.613 12.835 13.545 14.468 17.071 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Top French manufacturers and exporters of moulds for metal, glass, mineral matters, rubber and 
plastic are listed in the table below. These companies are also among D-Company’s biggest 
competitors. 

 
Table 65 French manufacturers and exporters of moulds for metal, glass, mineral matters, rubber 

and plastic 

Company Based in 

Sotraban Colombelles 

Ets Sagaert et Cie - Groupe Fauchille Comines 

Sénard-Fonderie-Mécanique Maromme 

Somocap Jatxou 

Besnard S.A.S La Selle la Forge 

Alliance Caoutchouc Rochefort 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Bulgarian market of copper waste and scrap 

 
The largest competitors of Pro vel metal DOO on the Bulgarian market of copper waste and scrap are 
companies from Romania, Greece and Turkey. These three countries account for as much as 68 % of 
Bulgaria’s total imports of these products in 2013. Pro vel metal’s coverage of the Bulgarian market is 
negligible. 
 

Table 66 Structure of Bulgaria’s imports of copper waste and scrap (2009-2013), in tonnes 

Exporters 2009 2010 2011 2012 2013 

Romanian companies 9.359 14.931 20.781 21.290 19.434 

Greek companies 1.722 7.237 11.369 9.136 10.288 

Turkish companies 3.252 2.999 2.397 4.335 8.566 

Serbian companies 517 1.544 2.875 5.102 3.479 

UAE companies 171 1.820 3.218 3.603 2.197 

Pro vel metal DOO - 39 89 96 92 

TOTAL 20.729 35.464 52.461 64.561 56.041 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Serbian companies have the most competitive prices, including Pro vel metal DOO with prices 20 % 
lower than average prices for 2013. 
 

Table 67 Average wholesale prices of copper waste and scrap in Bulgaria  
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(2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Romanian companies 3.235 4.701 5.635 5.658 5.094 

Greek companies 3.650 4.811 5.522 5.694 5.230 

Turkish companies 3.712 5.195 5.676 5.621 4.998 

Serbian companies 3.193 4.843 5.238 5.295 4.843 

UAE companies 3.153 5.713 6.355 5.997 5.331 

Pro vel metal DOO - 4.207 4.335 4.626 4.179 

TOTAL 3.395 4.866 5.575 5.586 5.032 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 

Competition on the Dutch market of other articles of rubber other than hard rubber 

 
The main competitors of Alatnica Krstid competitors on the Dutch market of other articles of rubber 
other than hard rubber are German, Chinese, Polish, Indian and Turkish companies, which accounted 
for 60 % of the total Dutch imports of these products. Alatnica Krstid exports very little to the 
Netherlands, about 2 tonnes a year.  
 
Table 68 Structure of Dutch imports of other articles of rubber other than hard rubber (2009-2013), 

in tonnes 

Exporter 2009 2010 2011 2012 2013 

German companies 6.122 7.005 10.997 9.387 6.701 

Chinese companies 1.883 7.146 6.968 6.847 7.838 

Polish companies 842 4.987 6.557 6.545 4.886 

Indian companies 958 3.656 3.373 2.880 3.665 

Turkish companies 1.035 2.296 2.203 1.846 2.180 

Alatnica Krstid - 2 2 1 2 

TOTAL 21.869 47.693 49.633 44.732 42.322 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Chinese and Indian companies had the lowest wholesale prices on the Dutch market thanks to a very 
low cost of labour in these countries. On the other hand, German companies offered their products 
at high import prices because of their high quality. Alatnica Krstid sold at such high prices because of 
the high import prices of rubber sealants, the only product that this company exports to the 
Netherlands. 
 

Table 69 Average wholesale prices of other articles of rubber other than hard rubber in the 
Netherlands (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

German companies 8.806 8.018 6.916 7.838 9.701 

Chinese companies 6.689 2.654 3.604 3.618 3.739 

Polish companies 14.541 3.794 4.725 4.869 4.447 

Indian companies 4.489 1.706 2.334 2.521 2.235 

Turkish companies 9.684 5.724 5.655 5.594 6.464 

Alatnica Krstid - 94.701 87.415 88.320 95.647 

TOTAL 8.869 4.842 6.001 6.930 6.933 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 

http://www.trademap.org/
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Top Dutch manufacturers and exporters of other articles of rubber other than hard rubber are given 
in the table below. These companies are also Alatnica Krstid’s biggest competitors on the Dutch 
market. 

 
Table 70 Top Dutch manufacturers and exporters of other articles of rubber (other than hard rubber) 

Company Based in 

Eriks BV Alkmaar 

Angst + Pfister BV Zoetermeer 

Maasstad Rubber BV Vlaardingen 

Paul Klaren Trading BV Dordrecht 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the South African market of prepared glues and other prepared adhesives 

 
The largest competitors of Tigar Chemical Products on the South African market of prepared glues 
and other prepared adhesives are German, Chinese and French companies, which accounted for 56 
% of South Africa’s total imports of these products in 2013. Tigar Chemical Products primarily 
exported special glues for the mining industry and between 2009 and 2011 it covered a negligible 
portion of South Africa’s total imports.  

 
Table 71 Structure of South African imports of prepared glues and other prepared adhesives (2009-

2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

German companies 1.890 2.512 3.019 3.352 1.685 

Chinese companies 1.990 2.455 2.456 2.756 1.452 

French companies 655 904 1.231 1.385 758 

Italian companies 609 664 516 807 286 

British companies 555 592 569 730 314 

Tigar Chemical Products 23 46 17 - - 

TOTAL 8.203 10.935 11.742 13.164 6.937 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Chinese companies have the most competitive prices on the South African market of prepared glues 
and other prepared adhesives, selling their products at half the average price. Tigar Chemical 
Products offers its products at higher-than-average prices primarily because the main export of this 
company are special glues for conveyor belts in the mining industry.  

 
Table 72 Average wholesale prices of prepared glues and other adhesives in South Africa (2009-

2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

German companies 3.587 3.604 3.952 3.727 7.564 

Chinese companies 1.621 1.923 2.269 2.542 3.747 

French companies 3.077 3.009 3.256 3.595 8.013 

Italian companies 2.463 2.934 3.214 3.104 7.910 

British companies 4.356 4.630 5.027 4.468 9.296 

Tigar Chemical Products 6.415 6.852 8.569 - - 

TOTAL 3.120 3.247 3.439 3.554 6.667 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 
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South Africa’s top manufacturers and exporters of these products, which are also the main 
competitors of Tigar Chemical Products in South Africa, are listed in the table below. 
 
Table 73 South African manufacturers and exporters of prepared glues and other prepared adhesives 

Company Based in 

Gauteng Rubber & Seal Company Ltd Edenvale 

Henkel Ltd Alberton 

Pratley Group of Companies Ltd Krugersdorp 

The Pekay Group Ltd Johannesburg 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Bulgarian market of ferrous waste and scrap; remelting ingots of iron 
and steel   

 
In addition to other Serbian companies trading in ferrous waste and scrap, remelting ingots of iron 
and steel, Unitrade Export’s biggest competitors on the Bulgarian market are Romanian companies. 
The total combined imports of ferrous waste and scrap, remelting ingots of iron and steel of Serbia 
and Romania accounted for as much as 88 % of Bulgaria’s total imports of ferrous waste and scrap, 
remelting ingots of iron and steel in 2013. Unitrade Export DOO is a big exporter to Bulgaria as it 
accounted for 2,4 % of Bulgaria’s total imports of these products in 2013. 

 
Table 74 Structure of Bulgaria’s exports of ferrous waste and scrap; remelting ingots of iron and steel 

(2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Romanian companies 175.934 174.842 55.091 55.011 51.743 

Serbian companies 22.160 41.364 52.599 39.154 29.976 

Greek companies 303 51.315 61.153 9.332 1.815 

British companies - 61 58.488 4.912 1.172 

Macedonian companies 315 1.249 2.080 4.040 1.046 

Unitrade Export DOO - - - 896 2.242 

TOTAL 202.268 269.482 230.400 113.496 93.301 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
When it comes to the prices, the biggest competitors are Macedonian and Romanian companies. In 
2013, Unitrade Export DOO exported ferrous waste and scrap, remelting ingots of iron and steel to 
Bulgaria at prices that were higher than average.  

 
Table 75 Average wholesale prices of ferrous waste and scrap, remelting ingots of iron and steel in 

Bulgaria (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Romanian companies 186 244 389 230 169 

Serbian companies 159 228 272 265 243 

Greek companies 151 323 293 284 1.180 

British companies -  198 276 296 263 

Macedonian companies 139 225 259 154 112 

Unitrade Export DOO - - - 246 250 

TOTAL 185 259 311 253 213 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 
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Bulgarian biggest manufacturers and exporters of ferrous waste and scrap, remelting ingots of iron 
and steel are listed in the table below. These companies are also Unitrade Export’s biggest 
competitors in Bulgaria. 
 
Table 76 Bulgarian manufacturers and exporters of ferrous waste and scrap; remelting ingots of iron 

and steel 

Company Based in 

Dana Trade EOOD Sofia 

Stam Trading AD Sofia 

BEL OOD Gabrovo 

Vilitet EOOD Lovech 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the BiH market of organic surface-active agents, other than soap 

 
The main competitors of Limes DOO on the BiH market of organic surface-active agents (other than 
soap) are South-East European companies (primarily Serbian, Croatian and Romanian), as well as 
Czech and German companies. In 2013, Limes DOO accounted for only 0,2 % of total Bosnia and 
Herzegovina’s total imports of organic surface-active agents (other than soap). 

 
Table 77 Structure of BiH’s exports of organic surface-active agents, other than soap (2009-2013), in 

tonnes 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 13.060 15.470 15.114 13.165 9.724 

Croatian companies 10.888 12.506 13.572 14.469 14.378 

Romanian companies 9.373 9.755 10.401 9.944 10.009 

Czech companies 6.932 5.612 4.545 4.201 3.514 

German companies 1.057 1.219 1.988 2.164 2.409 

Limes DOO 13 15 15 43 75 

TOTAL 49.487 53.119 53.579 52.207 48.727 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
As regards the prices, the biggest competitors on the BiH market are Serbian and Croatian 
companies, with the exception of Limes DOO, which exported its products at the prices 51 % higher 
than average prices for 2013.  
 

Table 78 Average wholesale import prices of organic surface-active agents (other than soap) in 
Bosnia and Herzegovina (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 756 759 786 751 762 

Croatian companies 812 811 791 764 756 

Romanian companies 918 954 1.002 1.019 1.003 

Czech companies 976 910 1.014 1.002 1.052 

German companies 1.513 1.680 1.526 1.506 1.427 

Limes DOO 1.731 1.619 1.549 1.502 1.505 

TOTAL 972 982 1.011 975 996 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 
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Competition on the BiH market of waterproof footwear with outer soles and uppers of 
rubber or of plastics 

 
Tigar Safety Workshop, like most of the subsidiary companies of Tigar AD, exports its products 
abroad via its parent company. However, in 2013, Tigar Safety Workshop directly exported a quantity 
of its waterproof footwear with outer soles and uppers of rubber or of plastics to Bosnia and 
Herzegovina, whilst a much larger portion of its production was exported the usual way. This is why 
its main competitors on the BiH market are Serbian companies represented by Tigar AD, which 
accounted for about 46 % of Bosnia and Herzegovina’s total imports of these products. Other big 
exporters to Bosnia and Herzegovina are Turkish, Chinese and Italian companies.  

 
Table 79 Structure of BiH’s imports of waterproof footwear with outer soles and uppers of rubber or 

of plastics (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 240 316 176 212 288 

Italian companies 61 105 128 420 42 

Turkish companies 208 160 128 94 149 

Chinese companies 73 135 144 83 88 

Croatian companies 28 28 17 16 16 

Tigar Safety Workshop - - - - 30 

TOTAL 619 820 612 840 620 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Price-wise, Turkish companies are the biggest competitors as they sell their products at more than 
half the average wholesale price. Tigar Safety Workshop, which directly exported waterproof 
footwear with outer soles and uppers of rubber or of plastics to Bosnia and Herzegovina only in 2013, 
sold its products at the highest average wholesale prices.   

 
Table 80 Average wholesale prices of waterproof footwear with outer soles and uppers of rubber and 

of plastics in BiH (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 4.359 4.652 5.519 5.788 5.874 

Italian companies 2.610 3.407 3.141 2.744 4.517 

Turkish companies 621 885 1.660 2.018 2.137 

Chinese companies 3.448 2.505 3.500 4.469 3.910 

Croatian companies 5.711 6.267 7.180 6.512 6.305 

Tigar Safety Workshop - - - - 6.445 

TOTAL 2.912 4.562 3.962 3.750 4.548 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 

Competition on the British market of yarn of carded wool 

 
The biggest competitors of Kosteks DOO on the British market of yarn of carded wool are Belgian 
companies, which accounted for 32 % of Britain’s total imports of these products in 2013. Belgian 
companies, as well as Danish, Italian, Turkish and Indian, exported yarn of carded wool to Great 
Britain in quantities that much exceeded those of Kosteks DOO (just 0,13 % of total Britain’s imports) 
in 2013. 
 

Table 81 Structure of Britain’s imports of yarn of carded wool (2009-2013), in tonnes 
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Exporter 2009 2010 2011 2012 2013 

Danish companies 3.600 3.047 3.412 2.786 2.610 

Belgian companies 863 2.770 4.074 3.554 3.658 

Italian companies 2.381 3.192 3.483 2.518 3.036 

Turkish companies 574 1.174 1.207 756 494 

Indian companies 1.013 973 929 492 362 

Kosteks DOO - 19 8 7 15 

TOTAL 9.794 12.044 14.545 11.160 11.367 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
In 2013, Kosteks DOO had the most competitive wholesale prices on the British market. Somewhat 
higher, but still under the average prices when compared with other countries, were the prices of 
Indian, Belgian and Danish exporters.  
 

Table 82 Average wholesale prices of yarn of carded wool in Great Britain  
(2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Danish companies 3.918 4.051 4.656 5.062 4.662 

Belgian companies 3.554 3.923 4.436 4.959 4.542 

Italian companies 4.550 4.636 5.479 6.869 6.135 

Turkish companies 3.689 3.695 5.452 6.924 7.777 

Indian companies 2.097 3.046 4.292 4.586 4.349 

Kosteks DOO - 3.079 3.551 4.201 4.206 

TOTAL 3.809 4.227 4.967 5.840 5.438 
Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs Administration 

 
A list of British biggest producers and exporters of yarn of carded wool, which are also Kosteks’s 
biggest competitors in Great Britain, is given in the table below. 
 

Table 83 British producers and exporters of yarn of carded wool 

Company Based in 

E Mesrie & Sons Ltd Manchester 

R Gledhill Ltd Oldham 

Spectrum Yarns Ltd Huddersfield 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Turkish market of raw skins of sheep or lambs  

 
The main competitors of Fontana on the Turkish market of raw skins of sheep or lambs are Spanish 
companies, which accounted for 13 % of Turkey’s total imports of these products in 2013. Other big 
competitors are British, Italian, Greek and French companies, accounting, combined, for 26 % of 
Turkey’s imports of these products. The imports of Fontana DOO to Turkey in 2013 accounted for just 
0,03 % of Turkey’s total imports of raw skins of sheep or lambs.     
 

Table 84 Structure of Turkey’s imports of raw skins of sheep or lambs (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Spanish companies 8.199 12.415 11.460 9.769 9.160 

British companies 8.910 5.152 3.027 7.361 5.172 

Italian companies 3.888 7.271 4.813 5.903 4.039 

Greek companies 4.127 4.900 4.695 4.851 3.806 
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Exporter 2009 2010 2011 2012 2013 

French companies 4.963 3.059 3.462 4.232 4.783 

Fontana DOO 34 60 46 35 23 

TOTAL 56.265 64.746 66.817 75.991 69.398 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Price-wise, British companies are the biggest competitors as their wholesale prices are 40 % lower 
than average. Fontana DOO also has competitive prices, lower than average in Turkey for this type of 
products for 2013. 

 
Table 85 Average wholesale prices of raw skins of sheep or lambs in Turkey 

 (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Spanish companies 2.313 3.186 5.617 6.902 7.137 

British companies 724 1.632 3.161 2.143 2.015 

Italian companies 1.667 2.528 5.147 5.498 8.190 

Greek companies 1.461 2.163 4.784 5.701 6.417 

French companies 737 1.818 3.549 3.032 2.887 

Fontana DOO 1.003 1.309 1.791 2.284 2.356 

TOTAL 1.130 1.951 3.348 3.418 3.440 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Major Turkish producers and exporters of raw skins of sheep or lambs, which are also Fontana’s 
competitors in Turkey, are listed in the table below. 
 

Table 86 Turkish producers and exporters of raw skins of sheep or lambs  

Company Based in 

Megaplast Deri Suni Deri ve Tekstil San. ve Tic. A.S. Istanbul 

Atik Deri Sanayi ve Dis Ticaret Ltd. Sti. Istanbul 

Ozkan Leather & Fur Co. Ltd. Istanbul 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Italian market of waterproof footwear with outer soles and uppers of 
rubber or of plastics 

 
Like Tigar Safety Workshop, Tigar Rubber Footwear LLC manufactures rubber footwear and exports 
usually via the parent company Tigar AD. In 2009, Tigar Rubber Footwear directly exported a quantity 
of its products to Italy. Considering Italy’s total imports of these products in 2009, this was only a 
small quantity. The biggest competitors on the Italian market are companies from Bosnia and 
Herzegovina, which accounted for 40 % to 50 % of Italy’s total imports of these products in the 
observed period. 
 
Table 87 Structure of Italy’s imports of waterproof footwear with outer soles and uppers of rubber or 

of plastics (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

BiH companies 2.102 4.105 4.023 3.164 3.318 

Romanian companies - 2.752 2.977 874 631 

Chinese companies 1.042 1.277 1.027 724 550 

French companies - 699 584 362 358 
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Exporter 2009 2010 2011 2012 2013 

Bulgarian companies - 535 496 357 366 

Tigar Rubber Footwear LLC 16 - - - - 

TOTAL 4.114 11.139 10.529 6.502 6.401 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
As regards the prices, Bulgarian companies are the biggest competitors on the Italian market of 
waterproof footwear with outer soles and uppers of rubber or of plastics as their prices are much 
lower than average. The prices are very low because of the poor quality of products and because 
they are made of plastic, which is much cheaper than rubber. In 2009, Tigar Rubber Footwear LLC 
was very competitive on the market. It should be born in mind that this company offers high-quality 
products predominantly made of rubber.  
 
Table 88 Average wholesale prices of waterproof footwear with outer soles and uppers of rubber or 

of plastics in Italy (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

BiH companies 2.208 2.016 2.537 3.542 3.661 

Romanian companies - 745 1.331 3.341 7.045 

Chinese companies 5.140 5.662 5.890 6.302 6.913 

French companies - 2.016 2.537 3.542 3.611 

Bulgarian companies - 2.083 2.155 1.882 1.777 

Tigar Rubber Footwear LLC 8.206 - - - - 

TOTAL 6.737 3.398 4.426 6.593 7.203 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Major Italian manufacturers and exporters of waterproof footwear with outer soles and uppers of 
rubber or of plastics are listed below. They are also competitors of Tigar Rubber Footwear LLC on the 
Italian market. 
 
Table 89 Italian manufacturers and exporters of waterproof footwear with outer soles and uppers of 

rubber or of plastics 

Company Based in 

G & G FOOTWEAR, Srl Torrile 

PERLETTI, SpA Telgate 

DELTA PLUS SICUREX, Srl Vicenza 

FAB, SpA Paderno Franciacorta 

PERIN, SpA  Recoaro Terme 

PEZZOL, Srl Barletta 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Bulgarian market of taps, cocks, valves and similar appliances for pipes, 
boiler shells, tanks, vats or the like 

 
The main competitors of Miša-Gas on the Bulgarian market of taps, cocks, valves and similar 
appliances for pipes, boiler shells, tanks, vats or the like are Chinese companies, accounting for 
nearly 50 % of Bulgaria’s imports of these products in 2013. Other competitors on the Bulgarian 
market are Italian and German companies. The exports of Miša-Gas DOO to Bulgaria were negligible. 
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Table 90 Structure of Bulgaria’s imports of taps, cocks, valves and similar appliances for pipes, boiler 
shells, tanks, vats or the like (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 2.394 1.667 2.075 2.557 3.094 

Italian companies 1.589 1.695 1.776 1.601 1.830 

German companies 1.137 1.184 1.192 1.306 1.171 

Danish companies 417 553 829 657 - 

Turkish companies 391 467 616 449 - 

Miša-Gas DOO - - - 4 1 

TOTAL 8.045 8.318 9.060 8.613 6.354 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
The biggest competitors on this market are Chinese companies as they exported taps, cocks, valves 
and similar appliances for pipes, boiler shells, tanks, vats or the like at half the average prices. Danish 
and Turkish companies also offered competitive prices. On the other hand, Miša-Gas DOO exported 
its products at very high prices. It should be born in mind that the prices in this sector depend on 
whether the products are intended for household or industrial use. 

 
Table 91 Average wholesale prices of taps, cocks, valves and similar appliances for pipes, boiler 

shells, tanks, vats or the like in Bulgaria (2009-2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 5.689 6.391 7.125 8.250 8.156 

Italian companies 10.497 10.564 11.789 11.475 17.606 

German companies 21.287 18.606 23.560 21.002 25.540 

Danish companies 10.265 10.858 8.722 10.56 - 

Turkish companies 6.327 5.405 4.664 5.753 - 

Miša-Gas DOO - - - 33.206 24.842 

TOTAL 10.817 11.128 12.063 11.944 21.386 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Major Bulgarian manufacturers and exporters of taps, cocks, valves and similar appliances for pipes, 
boiler shells, tanks, vats or the like are listed in the table below. They are also Miša-Gas’s biggest 
competitors. 
 

Table 92 Bulgarian manufacturers and exporters of taps, cocks, valves and similar appliances for 
pipes, boiler shells, tanks, vats or the like  

Company Based in 

Garant AD Byala Slatina 

Kaproni AD Kazanlak 

MDM Team Impex OOD Sofia 

HydroPneumoTechinca Kazanlak 

Eurofluid Hydraulik OOD Kazanlak 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Austrian market of frozen fruits 

 
The main competitors of Lenada agrar DOO on the Austrian market of frozen fruits are Serbian 
companies, followed by Polish, Dutch and German companies. Only in 2013, Serbian companies 
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accounted for 35 % of Austria’s total demand for frozen fruits. Lenada agrar DOO accounted for just 
over 0,3 % of Austria’s imports of frozen fruits in 2013.  
 

Table 93 Structure of Austria’s imports of frozen fruits (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 15.068 19.554 19.734 12.311 21.739 

Polish companies 7.406 9.598 8.613 8.998 8.221 

Dutch companies 3.441 3.847 4.261 3.740 7.401 

German companies 2.892 3.921 3.070 3.190 6.244 

Chinese companies 4.362 4.835 3.949 4.574 175 

Lenada agrar DOO - - - 102 20 

TOTAL 49.983 62.034 58.464 50.444 63.062 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
In 2012 and 2013, Lenada agrar DOO was among the exporters with most competitive prices. The 
wholesale prices offered by Chinese, Serbian and Polish companies were also lower than average, yet 
much higher than those of Lenada agrar DOO. 
 

Table 94 Average wholesale prices of frozen fruits in Austria (2009-2013),  
EUR/t 

Exporter 2009 2010 2011 2012 2013 

Serbian companies 1.416 1.066 1.331 1.402 1.587 

Polish companies 1.270 1.132 1.311 1.507 1.526 

Dutch companies 1.779 1.806 2.019 2.153 1.860 

German companies 1.979 1.860 2.139 1.844 1.831 

Chinese companies 1.175 1.239 1.484 1.549 1.398 

Lenada agrar DOO - - - 594 650 

TOTAL 1.467 1.323 1.625 1.696 1.686 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Top Austrian producers and exporters of frozen fruits, also the Lenada agrar’s competitors on the 
Austrian market, are listed in the table below. 
 

Table 95 Austrian producers and exporters of frozen fruits 

Company Based in 

Grünewald International Stainz 

Ischia & Co.Import & Export GmbH & Co.KG Innsbruck 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Bulgarian market of machinery for working rubber or plastics 

 
The biggest competitors of Dimmetal DOO on the Bulgarian market of machinery for working rubber 
or plastics are Chinese companies, accounting for 35 % of Bulgaria’s total imports of this product 
in2013. Other big competitors on the Bulgarian market are German and Italian companies. Dimmetal 
DOO started exporting to Bulgaria only in 2013, accounting for 2,5 % of Bulgaria’s total imports of 
this product. 
 

Table 96 Structure of Bulgaria’s imports of machinery for working rubber or plastics in Bulgaria 
(2009-2013), in tonnes 
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Exporter 2009 2010 2011 2012 2013 

Chinese companies 681 366 502 500 695 

German companies 198 393 333 544 622 

Italian companies 341 335 162 184 462 

Austrian companies 150 331 288 226 0 

Turkish companies 199 219 237 176 0 

Dimmetal DOO - - - - 51 

TOTAL 1.949 2.208 2.197 2.207 1.970 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Dimmetal DOO has very competitive prices. The average wholesale price of machinery for working 
rubber or plastics in Bulgaria was 18 times as high as Dimmetal’s. In the period between 2009 and 
2013 Chinese companies also had competitive prices, two or three times lower than average in 
Bulgaria. 

 
Table 97 Average wholesale price of machinery for working rubber or plastics in Bulgaria (2009-

2013), EUR/t 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 5.468 4.780 5.096 5.979 5.439 

German companies 23.782 22.700 15.937 18.144 23.092 

Italian companies 12.867 13.241 20.701 17.812 19.309 

Austrian companies 4.732 12.199 12.018 19.394 - 

Turkish companies 7.797 9.181 12.451 16.333 - 

Dimmetal DOO - - - - 1.038 

TOTAL 9.679 12.917 10.557 15.103 18.244 

Source: International Trade Centre, www.trademap.org and Serbian Ministry of Finance – Customs 
Administration 

 
Bulgaria’s top manufacturers of machinery for working rubber or plastics, also Dimmetal’s 
competitors, are listed in the table below. 

 
Table 98 Bulgarian manufacturers and exporters of machinery for working rubber or plastics 

Company Based in 

Bankov OOD Pleven 

Deseti dekemvri AD Pleven 

Esmos AD Levski 

PIVI-Kompas AD Pleven 

Vespa VP EOOD Pleven 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the German market of electric accumulators, including separators therefor  

 
Monbat’s biggest competitors on the German market of electric accumulators, including separators 
therefor are Czech, Austrian and Spanish companies, which accounted for 41 % of Germany’s total 
imports of these products in 2013. Monbat PLC and other Bulgarian companies accounted for only 
1,6 % of Germany’s total imports of electric accumulators in the same year. 
 

Table 99 Structure of Germany’s imports of electric accumulators, including separators therefor 

(2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 
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Exporter 2009 2010 2011 2012 2013 

Czech companies 29.975 32.349 42.294 48.635 43.354 

Austrian companies 27.337 35.248 37.871 43.330 40.648 

Spanish companies 27.898 23.981 37.881 39.076 51.270 

Chinese companies 26.753 35.020 34.161 34.814 28.489 

Italian companies 26.321 27.684 34.067 34.884 25.544 

Monbat PLC and other 
Bulgarian companies 

6.180 13.360 13.645 5.881 5.258 

TOTAL 223.090 272.164 315.149 347.346 329.340 

Source: International Trade Centre, www.trademap.org 

 
Bulgarian companies had the most competitive prices, half the average wholesale prices. Spanish and 
Italian companies also exported at lower prices than average. 
 

Table 100 Average wholesale prices of electric accumulators, including separators therefor in 
Germany (2009-2013), EUR/t  

Exporter 2009 2010 2011 2012 2013 

Czech companies 2.655 2.850 2.865 2.796 3.235 

Austrian companies 2.177 2.529 3.075 2.731 3.215 

Spanish companies 1.922 2.433 2.748 2.861 2.158 

Chinese companies 7.308 7.331 7.994 9.138 8.999 

Italian companies 2.198 2.403 2.540 2.482 2.977 

Monbat PLC and other 
Bulgarian companies 

1.722 1.762 2.229 2.799 2.625 

TOTAL 4.115 4.433 4.852 4.726 4.908 

Source: International Trade Centre, www.trademap.org 

 
Top German manufacturers and exporters of electric accumulators, including separators therefor, 
also Monbat’s competitors on the German market, are listed in the table below. 
 

Table 101 Top German manufacturers and exporters of electric accumulators, including separators 
therefor 

Company Based in 

Distrelec Schuricht GmbH Bremen 

Farnell GmbH Obernaching 

M.E.H. Bierögel Groß-Umstadt 

Straschu Holding GmbH Stuhr 

Baeck GmbH & Co. KG Norderstedt 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the German market of bicycles and other cycles, not motorised 

 
The greatest competitors of Cross LTD on the German market of bicycles and other cycles, not 
motorised, are Asian, especially Taiwanese and Cambodian companies. Germany imported 
considerable quantities of bicycles and other cycles, not motorised, from Poland, the Netherlands 
and Lithuania. In 2013, Cross LTD and other Bulgarian companies accounted for 6,7 % of Germany’s 
total imports of bicycles and other cycles, not motorised. 
 
Table 102 Structure of Germany’s imports of bicycles and other cycles, not motorised (2009-2013), in 

tonnes 

Exporter 2009 2010 2011 2012 2013 
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Exporter 2009 2010 2011 2012 2013 

Companies in Taiwan, China 6.363 6.097 5.361 4.642 3.508 

Cambodian companies 2.470 1.737 2.009 7.706 9.828 

Polish companies 4.524 4.234 4.428 5.025 4.532 

Dutch companies 4.264 4.070 4.621 2.358 3.349 

Lithuanian companies 3.153 2.465 4.374 4.289 4.211 

Cross LTD and other 
Bulgarian companies 

978 1.425 2.307 2.960 2.839 

TOTAL 42.402 41.142 42.418 43.223 42.228 

Source: International Trade Centre, www.trademap.org 

 
Polish and Lithuanian companies had the most competitive prices, exporting at a third of the average 
wholesale price in Germany. Cross LTD and other Bulgarian companies also exported at prices that 
were lower than average in Germany.  
 

Table 103 Average wholesale import prices of bicycles and other cycles, not motorised, in Germany 
(2009-2013), EUR/t  

Exporter 2009 2010 2011 2012 2013 

Companies in Taiwan, China 13.499 12.751 17.431 20.266 15.019 

Cambodian companies 7.002 7.028 8.990 12.564 12.477 

Polish companies 7.249 8.072 8.542 7.781 7.751 

Dutch companies 22.381 22.778 23.628 23.219 20.117 

Lithuanian companies 11.680 8.175 8.842 8.944 8.899 

Cross LTD and other 
Bulgarian companies 

7.005 7.873 9.176 10.500 10.163 

TOTAL 11.383 11.721 12.390 12.306 12.308 

Source: International Trade Centre, www.trademap.org 

 
Top German manufacturers and exporters of bicycles and other cycles not motorised, also Cross’s 
competitors on the German market, are listed in the table below. 
 

Table 104 German manufacturers and exporters of bicycles and other cycles, not motorised 

Company Based in 

IKO SPORTARTIKEL-Handels-GmbH Raubling 

Monz GmbH & Co. KG Trier 

Messingschlager GmbH & Co. KG Baunach 

HEINZ KETTLER GmbH und Co. KG Ense 

Diamant Fahrradwerke GmbH Hartmannsdorf 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Greek market of tubes, pipes and hollow profiles of cast iron 

 
The main competitors of Berg Montana Fitingi EAD on the Greek market of tubes, pipes and hollow 
profiles of cast iron are Chinese, French, Indian and German companies, accounting for 88 % of the 
Greece’s total demand for these products in 2013. In the same year, Berg Montana Fitingi EAD and 
other Bulgarian companies accounted for about 8,5 % of Greece’s total imports of tubes, pipes and 
hollow profiles of cast iron. 
 
Table 105 Structure of Greece’s imports of tubes, pipes and hollow profiles of cast iron (2009-2013), 

in tonnes 

Exporter 2009 2010 2011 2012 2013 
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Exporter 2009 2010 2011 2012 2013 

Chinese companies 175 78 3.798 2.181 475 

French companies 617 487 1.904 1.152 1.663 

Indian companies - 895 205 1.956 480 

German companies 238 236 147 51 1.340 

Berg Montana Fitingi EAD 
and other Bulgarian 
companies 

251 300 372 434 382 

TOTAL 1.513 2.189 7.356 6.068 4.517 

Source: International Trade Centre, www.trademap.org 

 
Indian companies have the most competitive prices, about a third of the average wholesale price in 
Greece. Berg Montana Fitingi EAD and other Bulgarian companies exported at prices that were 23 % 
higher than average wholesale prices in Greece in 2013.  
 
Table 106 Average wholesale prices of tubes, pipes and hollow profiles of cast iron in Greece (2009-

2013), EUR/t  

Exporter 2009 2010 2011 2012 2013 

Chinese companies 803 1.081 788 706 1.022 

French companies 868 756 1.667 728 742 

Indian companies - 783 763 573 635 

German companies 3.895 1.114 2.901 7.699 887 

Berg Montana Fitingi EAD 
and other Bulgarian 
companies 1.060 798 814 941 1.147 

TOTAL 1.877 1.146 1.113 855 930 

Source: International Trade Centre, www.trademap.org 

 
Top Greek manufacturers and exporters of tubes, pipes and hollow profiles of cast iron, also 
competitors of Berg Montana Fitingi EAD competitors on the Greek market, are listed in the table 
below. 
  

Table 107 Greek manufacturers and exporters of tubes, pipes and hollow profiles of cast iron 

Company Based in 

ENIMEX S.A. Kilkis 

EVDOS S.A. Efkarpia 

HARENIAS BROS S.A. Langadas 

MAKEDONIA FOUNDRIES S.A. Ionia 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Greek market of articles of natural stone 

 
The main competitors of Monolit PLC greatest competitors on the Greek market of articles of natural 
stone are Chinese companies, which met 42 % of Greece’s total import demand in 2013. In the same 
year, Monolit PLC and other Bulgarian companies accounted for 8,2 % of Greece’s total imports of 
natural stone. 
 

Table 108 Structure of Greece’s imports of articles of natural stone (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

Chinese companies 35.895 28.897 15.906 13.163 15.996 

Albanian companies 14.335 11.299 8.126 6.423 5.815 
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Exporter 2009 2010 2011 2012 2013 

Syrian companies 15.673 11.183 8.244 3.775 658 

Indian companies 13.707 7.838 5.563 4.779 3.635 

Turkish companies 16.195 10.638 3.804 2.429 2.009 

Monolit PLC and other 
Bulgarian companies 

7.156 7.180 3.591 2.617 3.145 

TOTAL 124.600 116.221 54.911 46.286 38.474 

Source: International Trade Centre, www.trademap.org 

 
Albanian companies offered the most competitive prices, 3,5 times as low as the average wholesale 
prices on the Greek market. Monolit PLC and other Bulgarian companies also exported at 
competitive prices, 40 % lower than average wholesale prices in 2013.  
 

Table 109 Average wholesale prices of articles of natural stone (2009-2013), EUR/t  

Exporter 2009 2010 2011 2012 2013 

Chinese companies 282 248 286 339 278 

Albanian companies 56 73 70 85 79 

Syrian companies 141 137 149 135 286 

Indian companies 390 449 396 403 377 

Turkish companies 337 289 314 373 332 

Monolit PLC and other 
Bulgarian companies 245 207 294 242 164 

TOTAL 282 248 286 339 278 

Source: International Trade Centre, www.trademap.org 

 
Top Greek producers and exporters of articles of natural stone, also Monolit’s competitors on the 
Greek market, are listed in the table below. 
 

Table 110 Greek producers and exporters of articles of natural stone 

Company Based in 

DERMITZAKIS BROS S.A. Shryssoupoli 

MATHIOS REFRACTORIES S.A. Agios Ioannis Rentis 

IKTINOS HELLAS S.A. Metamorfossi 

DIONYSSOMARBLE – DIONYSSOS PENTELICON COM. & 
IND. MARBLE CO. S.A.  

Halandri 

MOSCHOU S.A. Zangliveri 

VERYKOKOS S.A. Metamorfossi 

Source: International Trade Centre, www.trademap.org and Kompass, us.kompass.com 

 

Competition on the Turkish market of pallets and similar platforms for handling goods of 
iron or steel 

 
The main competitors of Balkan PLC on the Turkish market of pallets and similar platforms for 
handling goods of iron and steel are French companies, which met 52 % of Turkey’s import needs for 
these products in 2013. In the same year, Balkan PLC and other Bulgarian companies accounted for 
10,9 % of Turkey’s total imports of these products 
 

Table 111 Structure of Turkey’s imports of pallets and similar platforms for handling goods of iron 
and steel (2009-2013), in tonnes 

Exporter 2009 2010 2011 2012 2013 

French companies 675 1.512 1.423 4.684 8.951 

http://www.trademap.org/
http://www.trademap.org/
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Exporter 2009 2010 2011 2012 2013 

British companies 788 1.010 1.281 2.273 1.664 

German companies 561 373 976 447 1.924 

Romanian companies 292 910 161 152 249 

Indonesian companies - - - - 1.735 

Balkan PLC and other 
Bulgarian companies 

830 831 1.348 1.525 1.877 

TOTAL 3.024 4.422 4.507 8.728 17.208 

Source: International Trade Centre, www.trademap.org 

 
Balkan PLC and other Bulgarian companies have the most competitive prices, much lower than the 
average wholesale prices for these products in Turkey.  
 

Table 112 Average wholesale prices of pallets and similar platforms for handling goods of iron and 
steel (2009-2013), EUR/t  

Exporter 2009 2010 2011 2012 2013 

French companies 3.630 4.800 5.520 2.720 490 

British companies 2.490 2.330 2.560 2.790 2.620 

German companies 1.540 2.670 1.880 3.480 1.430 

Romanian companies 1.820 2.320 2.040 2.070 570 

Indonesian companies - - - - 580 

Balkan PLC and other 
Bulgarian companies 

614 265 520 478 438 

TOTAL 2.270 3.200 3.220 2.610 1.010 

Source: International Trade Centre, www.trademap.org 

http://www.trademap.org/
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IDENTIFYING POTENTIAL EUROPEAN MARKETS FOR PRODUCTS 
MANUFACTURED IN THE PIROT-MONTANA REGION  
 
Using the data obtained from the Serbian Customs Administration we have identified the most 
exported products from the Pirot region, i.e. products with the highest export values in the period 
2009-2013. Similarly, using the data obtained from the Bulgarian Registry Agency we have identified 
the most exported products from the Montana region10.  
 

Table 113 Top exports from the Pirot and Montana regions 

Tariff 
code 

Product 
Total export value 
(2009-2013) in EUR 

Region 

6401 
Waterproof footwear with outer soles 
and uppers of rubber or of plastics 

28.463.943 Pirot 

4011 New pneumatic tyres  20.705.098 Pirot 

8480 
Moulds for metal, glass, mineral 
materials, rubber or plastics 

9.870.376 Pirot 

4013 Inner tubes 6.238.715 Pirot 

4016 
Other articles of rubber other than hard 
rubber11 

1.990.925 Pirot 

3506 
Prepared glues and other prepared 
adhesives 

1.645.877 Pirot 

7404 Copper waste and scrap 1.631.624 Pirot 

7204 
Ferrous waste and scrap; remelting 
ingots of iron and steel   

1.432.546 Pirot 

8507 
Electric accumulators, including 
separators therefor 

- Montana 

8712 Bicycles and other cycles, not motorised  - Montana 

Source: Serbian Ministry of Finance – Customs Administration and Bulgarian Ministry of Justice – Registry 
Agency, www.brra.bg 

  
For each identified product listed above we have analysed export markets in the EU and potential 
export markets. The identification of potential export markets for the products from the Pirot-
Montana region was done using the following criteria: 

 trade deficit for the observed product, 
 import volume for the observed product, 
 average wholesale prices of the observed product.  

 

                                                           
10

 As the data on the export value of the Montana region are not available, the main products of the largest 
export-oriented companies in this region are regard as the most exported products from the Montana region. 
11

 These products include preparations of cellular rubber, floor coverings and mats of rubber, erasers, rubber 
caulk, inflatable products, boat and dock fenders, etc. 
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6401 – Waterproof footwear with outer soles and uppers of rubber or of plastics 

 
Most EU Member States continuously ran deficits in foreign trade in waterproof footwear with outer 
soles and uppers of rubber or of plastics. This is especially the case with Great Britain, whose annual 
deficit between 2009 and 2013 averaged EUR62,2m, and Germany, with annual deficit averaging 
EUR40,4m in the same period. Finland, Sweden, Denmark, France, Spain and Austria also ran high 
deficits in the observed period (averaging over EUR7m a year). 
 
On the other hand, Italy, Portugal, the Netherlands, Romania and Slovakia, the homes of world’s 
largest manufacturers of rubber footwear, were recording surpluses. 
 

Table 114 List of EU Member States by foreign trade balance ‒ waterproof footwear with outer soles 
and uppers of rubber or of plastics  

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -44.339 -56.393 -76.413 -67.522 -66.230 -62.179 

2 Germany -29.238 -37.249 -57.125 -39.504 -39.106 -40.444 

3 Finland -9.045 -10.828 -12.136 -13.447 -11.785 -11.448 

4 Sweden -7.327 -12.221 -12.180 -10.167 -9.996 -10.378 

5 Denmark -5.514 -8.305 -16.417 -8.654 -10.087 -9.795 

6 France -3.712 -14.411 -12.416 -4.130 -8.433 -8.620 

7 Spain -6.402 -9.228 -16.967 -4.117 -4.010 -8.145 

8 Austria -5.826 -7.108 -8.359 -8.108 -6.018 -7.084 

9 Greece -4.329 -4.856 -4.998 -3.998 -4.806 -4.597 

10 Ireland -4.357 -3.790 -4.550 -4.249 -5.742 -4.538 

11 Czech Republic -1.959 -4.365 -5.970 -4.233 -6.133 -4.532 

12 Slovenia -1.615 -1.870 -2.005 -1.498 -1.471 -1.692 

13 Latvia -1.083 -1.969 -2.157 -1.455 -1.580 -1.649 

14 Luxembourg -1.582 -1.655 -1.483 -1.584 -1.326 -1.526 

15 Estonia -1.324 -1.325 -1.336 -1.512 -1.713 -1.442 

16 Hungary -522 -1.144 -2.161 -970 -1.664 -1.292 

17 Croatia -315 -1.118 -1.341 -724 -1.090 -918 

18 Cyprus -234 -467 -313 -498 -642 -431 

19 Malta -132 -240 -228 -196 -163 -192 

20 Belgium -2.933 420 -1.316 736 3.733 128 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

21 Lithuania 116 -93 134 692 1.195 409 

22 Poland 2.837 220 -2.325 190 1.456 476 

23 Bulgaria -984 -1.316 1.915 1.505 1.873 599 

24 Slovakia 3.261 1.045 2.658 4.467 3.513 2.989 

25 Romania 9.294 12.785 10.961 3.883 1.848 7.754 

26 The Netherlands 13.090 10.695 11.070 12.578 20.802 13.647 

27 Portugal 11.821 12.094 12.933 18.333 23.870 15.810 

28 Italy 39.647 62.551 70.708 46.074 73.539 58.504 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in waterproof footwear with outer soles and uppers 
of rubber or of plastics, Great Britain, France and Germany have the highest import volumes 
(averaging 10 thousand tonnes a year), relative, primarily, to their sizes. Spain, Denmark, Sweden, 
Czech Republic, Finland, Austria, Greece and Ireland also have high imports, averaging thousand 
tonnes a year. 
 
France is the fastest growing market, with the annual growth rate of 29,7 %. On the other hand, 
Finland is the most stable market, with a stable moderate growth rate of 4,3 % a year and the import 
volume coefficient variation of only 7,4 %. 
 
Table 115 Imports of waterproof footwear with outer soles and uppers of rubber or of plastics of the 

EU Member States running deficits in foreign trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient
12 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

1 Great Britain 11.415 14.156 17.447 12.675 13.923 18,7 % 6,6 % 

2 France 6.962 9.867 13.786 14.841 11.364 32,0 % 29,7 % 

3 Germany 8.759 10.863 14.178 8.562 10.591 24,6 % 5,0 % 

4 Spain 2.132 3.881 4.979 2.873 3.466 35,7 % 22,7 % 

5 Denmark 2.341 3.276 4.118 2.691 3.107 25,0 % 10,3 % 

6 Sweden 2.292 3.300 3.303 2.657 2.888 17,3 % 8,2 % 

7 Czech Republic 1.248 2.327 2.047 1.120 1.686 35,2 % 9,7 % 

                                                           
12

 A variation coefficient is a measure of deviation from the average value. In this case, an import volume 
variation coefficient is the average deviation of the import volume from the average import volume in the 
observed period. 
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Rank Country 

Imports in tonnes 
Variation 

coefficient
12 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

8 Finland 1.416 1.563 1.697 1.593 1.567 7,4 % 4,3 % 

9 Austria 1.269 1.460 1.855 1.356 1.485 17,4 % 5,1 % 

10 Greece 1.398 1.362 1.299 1.210 1.317 6,3 % -4,7 % 

11 Ireland 1.099 1.068 1.191 1.201 1.140 5,8 % 3,2 % 

12 Hungary 407 627 651 426 528 24,5 % 7,8 % 

13 Estonia 549 587 429 351 479 22,7 % -12,7 % 

14 Latvia 322 539 504 363 432 24,5 % 11,0 % 

15 Croatia 297 480 402 280 365 25,7 % 5,0 % 

16 Luxembourg 286 325 301 297 302 5,4 % 1,6 % 

17 Slovenia 283 328 318 213 286 18,2 % -6,7 % 

18 Cyprus 36 61 49 50 49 20,9 % 17,3 % 

19 Malta 21 33 27 24 26 19,5 % 9,3 % 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with continuously high import volumes, the highest wholesale import prices of 
waterproof footwear with outer soles and uppers of rubber or of plastics were in Scandinavian 
countries, Finland in particular (averaging EUR9.834/tonne), and in Austria (averaging 
EUR9.059/tonne). Consequently, these are potential markets for the export of rubber footwear from 
the Pirot and Montana regions. 

 
Figure 20 Average wholesale import prices of waterproof footwear with outer soles and uppers of 

rubber or of plastics on potential EU markets in 2013, EUR/t 

 
Source: International Trade Centre, www.trademap.org 

*Last available data for 2012.  **Last available data for 2011.  
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4011 – New pneumatic tyres 

 
As in rubber and plastic footwear, most EU countries run deficits in foreign trade in new pneumatic 
tyres. This is particularly the case with Great Britain, whose annual deficit in the period 2009-2013 
averaged EUR EUR1,26bn. Germany, Italy, Sweden, Austria and Belgium also ran high deficits in this 
period (averaging over EUR400m a year). 
 
On the other hand, Czech Republic, Poland, Spain, Romania, Slovakia and Hungary recorded high 
surpluses in foreign trade in new pneumatic tyres (averaging over EUR500m a year).  
 

Table 116 List of EU Member States by foreign trade balance ‒ new pneumatic tyres 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -1.005.382 -1.176.449 -1.360.637 -1.408.968 -1.330.715 -1.256.430 

2 Germany -533.194 -567.203 -1.304.582 -1.053.275 -877.723 -867.195 

3 Italy -647.385 -793.365 -871.219 -589.349 -696.565 -719.577 

4 Sweden -388.079 -586.878 -744.448 -758.557 -610.934 -617.779 

5 Austria -373.082 -432.251 -578.305 -527.769 -492.316 -480.745 

6 Belgium -297.475 -281.428 -575.858 -465.312 -432.676 -410.550 

7 Denmark -203.531 -259.112 -260.645 -203.816 -197.695 -224.960 

8 The Netherlands -30.605 -178.865 -442.898 -251.330 -74.731 -195.686 

9 Greece -223.406 -193.563 -177.065 -171.650 -205.873 -194.311 

10 Ireland -121.731 -135.114 -143.419 -147.749 -142.420 -138.087 

11 Bulgaria -82.866 -88.963 -105.101 -116.149 -111.644 -100.945 

12 Croatia -87.815 -92.659 -106.658 -91.759 -89.153 -93.609 

13 Lithuania -30.275 -48.011 -75.559 -76.420 -78.106 -61.674 

14 France 79.410 141.643 -132.816 -10.076 -383.321 -61.032 

15 Latvia -14.871 -33.034 -57.265 -56.049 -72.562 -46.756 

16 Cyprus -37.845 -38.420 -39.600 -39.305 -30.834 -37.201 

17 Estonia -7.965 -21.234 -24.308 -25.514 -34.737 -22.752 

18 Malta -4.973 -4.528 -6.426 -6.931 -6.215 -5.815 

19 Finland -23.287 13.811 82.689 50.351 -9.940 22.725 

20 Slovenia 135.566 176.402 227.570 183.111 170.471 178.624 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

21 Luxembourg 178.189 320.115 457.727 379.851 366.731 340.523 

22 Portugal 229.618 295.687 403.133 556.998 539.176 404.922 

23 Hungary 237.033 345.225 602.070 761.026 745.375 538.146 

24 Slovakia 244.253 480.694 643.075 728.386 875.656 594.413 

25 Romania 417.424 535.030 669.547 741.009 856.468 643.896 

26 Spain 429.474 619.053 1.330.472 804.047 671.292 770.868 

27 Poland 537.512 772.717 897.517 908.258 955.241 814.249 

28 Czech Republic 629.197 824.148 851.114 1.090.724 1.105.880 900.213 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in new pneumatic tyres, Germany has the highest 
import volume (1,23 million tonnes), then France (0,7 million tonnes) and Great Britain (0,54 million 
tonnes), primarily because they are big markets. Italy, the Netherlands, Belgium, Sweden and Austria 
also have significant imports, averaging over 100 thousand tonnes a year. 
 
Great Britain is the most stable market, with the average annual growth rate of 1,7 % and import 
volume coefficient variation of only 4,9 %. 
 
Table 117 Imports of new pneumatic tyres of the EU Member States running deficits in foreign trade 

in these products 

Rank Country 

 Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 2013 
2009-2013 

average 

1 Germany 941.320 1.205.353 1.465.578 1.268.983 1.274.812 1.231.209 15,4 % 9,2 % 

2 France 620.131 647.395 929.642 602.987 700.434 700.118 19,1 % 7,3 % 

3 
Great 
Britain 

508.545 551.499 576.570 521.510 539.862 539.597 4,9 % 1,7 % 

4 Italy - 467.549 536.770 432.684 457.743 473.687 9,4 % 0,4 % 

5 
The 
Netherlan
ds 

351.708 379.701 546.947 401.984 414.813 419.031 18,0 % 7,2 % 

6 Belgium 366.288 211.799 347.607 226.264 - 287.990 27,9 % -4,3 % 

7 Sweden 125.015 167.764 186.802 170.760 148.008 159.670 14,9 % 5,9 % 

8 Austria 126.367 150.684 170.194 133.228 125.237 141.142 13,6 % 1,1 % 
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Rank Country 

 Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 2013 
2009-2013 

average 

9 Denmark 54.171 73.204 66.666 52.569 53.073 59.937 15,7 % 1,5 % 

10 Greece 60.897 54.797 45.784 42.453 53.792 51.545 14,4 % -1,8 % 

11 Ireland 42.894 46.705 41.716 40.396 40.998 42.542 5,9 % -0,9 % 

12 Estonia 34.524 37.883 48.103 60.599 17.399 39.702 40,5 % -2,2 % 

13 Bulgaria 24.089 25.750 25.849 27.056 29.905 26.530 8,1 % 5,6 % 

14 Lithuania 14.186 21.429 26.037 25.021 27.599 22.854 23,4 % 19,7 % 

15 Latvia 10.354 18.869 24.691 26.054 28.720 21.738 33,6 % 32,2 % 

16 Croatia 18.165 18.795 19.207 16.480 17.797 18.089 5,8 % -0,1 % 

17 Cyprus 9.718 10.716 10.327 9.982 7.973 9.743 10,9 % -4,2 % 

18 Malta 1.746 1.522 1.850 2.023 1.851 1.798 10,2 % 2,4 % 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with continuously high import volumes, Belgium had the highest wholesale 
import prices of new pneumatic tyres (averaging EUR7.356/tonne), followed by Sweden (averaging 
EUR5.262), which makes these countries potential markets for the export of new pneumatic tyres 
from the Pirot-Montana region. 
 
Figure 21 Average wholesale import prices of new pneumatic tyres on potential EU markets in 2013, 

EUR/t 

 
Source: International Trade Centre, www.trademap.org 

*Last available data for 2012.  

 

8480 – Moulds for metal, glass, mineral materials, rubber and plastics 
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Great Britain and Slovakia had the highest deficits in foreign trade in moulds for metal, glass, mineral 
materials, rubber and plastics in the EU (over EUR60m a year). Poland, Spain, Romania, France and 
Sweden also ran high deficits (over EUR20m a year). 
 
On the other hand, Italy, Portugal, Germany and Austria recorded high surpluses in foreign trade in 
these products (over EUR200m a year).  
 

Table 118 List of EU Member States by foreign trade balance ‒ moulds for metal, glass, mineral 
materials, rubber and plastics 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -53.804 -73.154 -67.810 -137.196 -121.108 -90.614 

2 Slovakia -54.583 -57.215 -69.109 -58.841 -72.038 -62.357 

3 Poland -42.096 -38.191 -58.163 -48.347 -53.820 -48.123 

4 Spain -46.706 -23.638 -42.595 -50.312 -61.267 -44.904 

5 Romania -30.835 -17.046 -29.862 -50.441 -45.442 -34.725 

6 France 14.607 -50.410 -52.994 -12.204 -61.441 -32.488 

7 Sweden -20.395 -16.058 -22.914 -35.115 -28.019 -24.500 

8 Ireland -7.403 -12.571 -22.828 -20.118 -13.339 -15.252 

9 Greece -11.119 -12.881 -11.892 -11.176 -9.030 -11.220 

10 Hungary -1.866 -16.168 -14.987 -3.737 -904 -7.532 

11 Bulgaria -5.432 -5.406 -7.658 -7.574 -8.818 -6.978 

12 Czech Republic -7.754 -514 8.022 -28.165 -2.834 -6.249 

13 Finland -5.916 -4.192 -15.000 -7.532 7.173 -5.093 

14 Belgium -7.644 -9.667 332 -7.011 4.306 -3.937 

15 Malta -3.776 -5.022 -4.092 -3.970 -1.383 -3.649 

16 Estonia -6.571 265 -2.073 82 392 -1.581 

17 Cyprus -2.490 -1.906 -1.551 -704 -327 -1.396 

18 Lithuania -1.026 -462 -359 -1.778 -2.871 -1.299 

19 Latvia 3.262 1.656 183 340 -206 1.047 

20 The Netherlands 8.921 3.690 -2.677 16.757 5.451 6.428 

21 Slovenia 16.002 21.519 27.229 33.512 19.894 23.631 

22 Denmark 17.165 26.773 37.991 17.385 32.278 26.318 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

23 Croatia 18.471 36.973 42.059 47.033 54.823 39.872 

24 Luxembourg 37.651 71.926 80.035 72.319 65.909 65.568 

25 Austria 146.883 191.084 213.674 258.045 235.832 209.104 

26 Germany 284.956 329.836 274.555 268.248 230.765 277.672 

27 Portugal 264.482 246.358 289.318 405.186 407.790 322.627 

28 Italy 569.352 509.626 595.707 743.314 721.688 627.937 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in moulds for metal, glass, mineral materials, rubber 
and plastics, France, Spain and Great Britain have the highest import volumes (averaging over 15 
thousand tonnes a year). Poland, the Czech Republic, Belgium, Romania and Slovakia also have 
significant imports averaging over 5 thousand tonnes a year. 
 
Romania, Spain and the Czech Republic were markets that kept growing every year over the 
observed period, at a two-figure average growth rate. On the other hand, France is the most stable 
market with a growth rate of 6,2 % a year and import volume coefficient variation of just 8,3 %. 
 

Table 119 Imports of moulds for metal, glass, mineral materials, rubber and plastics of the EU 
Member States running deficits in foreign trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient
13 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

1 France 20.878 21.309 23.087 24.971 22.561 8,3 % 6,2 % 

2 Spain - 12.250 15.068 18.915 15.411 21,7 % 24,3 % 

3 Great Britain 16.363 12.082 13.650 18.002 15.024 17,7 % 6,2 % 

4 Poland 9.896 15.035 12.805 12.005 12.435 17,1 % 10,3 % 

5 Czech Republic 8.034 9.492 10.183 12.699 10.102 19,3 % 16,7 % 

6 Belgium 7.472 7.413 6.121 7.194 7.050 8,9 % -0,2 % 

7 Romania 4.361 5.070 6.539 9.602 6.393 36,3 % 30,7 % 

8 Slovakia 5.668 6.093 7.075 5.130 5.992 13,7 % -1,3 % 

9 Hungary 4.239 5.032 5.763 4.457 4.873 14,0 % 3,5 % 

                                                           
13

 A variation coefficient is a measure of deviation from the average value. In this case, an import volume 
variation coefficient is the average deviation of the import volume from the average import volume in the 
observed period. 
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Rank Country 

Imports in tonnes 
Variation 

coefficient
13 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

10 Sweden 2.848 3.580 5.497 4.140 4.016 27,9 % 18,2 % 

11 Finland 1.022 1.080 1.429 1.088 1.155 16,0 % 4,7 % 

12 Greece 1.240 1.171 1.203 1.004 1.155 9,0 % -6,5 % 

13 Bulgaria 766 991 930 1.247 984 20,3 % 19,1 % 

14 Ireland 308 814 702 618 611 35,6 % 46,2 % 

15 Estonia 434 204 1.481 122 560 112,1 % 160,4 % 

16 Lithuania 302 219 254 434 302 31,2 % 19,8 % 

17 Cyprus 117 268 154 112 163 44,6 % 19,7 % 

18 Malta 108 101 170 114 123 25,7 % 9,6 % 

19 Latvia 24 167 - 145 112 68,8 % - 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with continuously high import volumes, the highest wholesale import prices of 
moulds for metal, glass, mineral matters, rubber and plastics were in the Czech Republic (averaging 
EUR18.245/tonne), and in France, Poland, Slovakia and Belgium (averaging over EUR13 
thousand/tonne), making them potential markets for the export of moulds from the Pirot-Montana 
region. 
 

Figure 22 Average wholesale import prices of moulds for metal, glass, mineral matters, rubber and 
plastics on potential EU markets in 2012, EUR/t 

 
Source: International Trade Centre, www.trademap.org 

*Data for 2013 

 

4013 – Inner tubes  
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Between 2009 and 2013 nearly all EU Member States were net exporters of inner tubes. Germany 
posted the highest deficit in this period (averaging EUR19,1m a year). France, Great Britain, Spain and 
the Netherlands also had significant deficits (over EUR9m).  
 
On the other hand, the only three countries with surpluses in foreign trade in inner tubes were 
Poland, Hungary and the Czech Republic. Poland had the highest surplus (EUR15,4m a year).  
 

Table 120 List of EU Member States by foreign trade balance – inner tubes 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Germany -13.965 -19.156 -21.768 -22.353 -18.259 -19.100 

2 France -13.148 -16.264 -17.344 -16.032 -16.971 -15.952 

3 Great Britain -8.683 -9.832 -12.638 -12.830 -13.029 -11.402 

4 Spain -10.440 -10.558 -11.342 -12.173 -11.688 -11.240 

5 The Netherlands -8.150 -9.404 -19.194 -6.965 -5.505 -9.844 

6 Romania -3.712 -4.247 -5.604 -6.699 -4.726 -4.998 

7 Austria -3.436 -4.337 -5.119 -5.757 -5.692 -4.868 

8 Sweden -1.976 -4.396 -5.007 -4.549 -4.432 -4.072 

9 Greece -2.994 -2.925 -2.745 -3.186 -3.101 -2.990 

10 Portugal -2.127 -2.787 -2.931 -3.214 -3.256 -2.863 

11 Slovakia -977 -5.227 -964 -3.459 -572 -2.240 

12 Denmark -2.062 -2.166 -2.369 -2.128 -2.445 -2.234 

13 Belgium -1.641 -1.831 -1.008 -2.908 -2.768 -2.031 

14 Bulgaria -2.147 -1.004 -1.762 -2.045 -1.661 -1.724 

15 Croatia -1.587 -1.549 -1.766 -1.688 -1.565 -1.631 

16 Italy -2.070 -3.248 -2.969 -358 800 -1.569 

17 Ireland -956 -1.125 -1.679 -1.229 -1.485 -1.295 

18 Finland -2.600 -1.006 -686 -1.077 -1.048 -1.283 

19 Lithuania -749 -989 -1.012 -1.002 -1.007 -952 

20 Luxembourg -248 -91 -556 -1.057 -405 -471 

21 Latvia -76 -486 -791 -408 -403 -433 

22 Slovenia -158 -317 -350 -414 -515 -351 

23 Estonia -61 -154 -370 -188 -422 -239 

24 Cyprus -196 -245 -243 -208 -188 -216 

25 Malta -221 -29 -136 -135 -181 -140 

26 Czech Republic 1.392 2.256 2.578 3.357 2.444 2.405 

27 Hungary 5.339 6.308 7.720 5.830 7.355 6.510 

28 Poland 9.422 12.750 17.983 16.663 20.291 15.422 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in inner tubes, Germany had the highest import 
volume (averaging 9,5 thousand tonnes a year), and then France (8,2 thousand tonnes). Italy, the 
Netherlands, Spain and Great Britain had import volumes that averaged over 3 thousand tonnes in 
the observed period.  
 
Among the countries running deficits in foreign trade in inner tubes, Germany had the highest 
growth rate, 9,8 % a year between 2009 and 2012. On the other hand, there was a considerable drop 
in imports in the Netherlands. The most stable imports in the EU are observed in Spain, with the 
variation coefficient that suggests deviation from the average imports for the observed period by just 
2,4 %. 
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Table 121 Imports of inner tubes of the EU Member States running deficits in foreign trade in these 
products 

Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 
2009 2010 2011 2012 

2009-2012 
average 

1 Germany 7.821 9.698 10.161 10.219 9.475 11,9 % 9,8 % 

2 France 6.689 8.243 9.794 7.896 8.156 15,7 % 7,6 % 

3 Italy -  4.911 4.648 4.301 4.620 6,6 % -6,4 % 

4 
The 
Netherlands 

4.740 5.617 3.472 3.018 4.212 28,2 % -10,9 % 

5 Spain 3.479 3.503 3.449 3.316 3.437 2,4 % -1,6 % 

6 Great Britain 2.646 2.864 3.432 3.085 3.007 11,2 % 6,0 % 

7 Romania 2.041 2.732 3.189 3.068 2.758 18,7 % 15,6 % 

8 Sweden 1.226 1.722 1.605 1.522 1.519 13,9 % 9,5 % 

9 Belgium 1.189 1.215 1.521 1.871 1.449 22,0 % 16,8 % 

10 Greece 107 1.075 867 969 995 9,9 % -2,4 % 

11 Denmark 1.143 1.067 886 876 993 13,4 % -8,2 % 

12 Austria 680 939 1.086 1.153 965 21,7 % 20,0 % 

13 Slovakia 496 817 1.304 1.162 945 38,4 % 37,8 % 

14 Portugal 732 769 802 838 785 5,8 % 4,6 % 

15 Bulgaria 847 532 701 679 690 18,7 % -2,9 % 

16 Finland 500 623 657 531 578 12,9 % 3,6 % 

17 Slovenia 504 533 516 492 511 3,4 % -0,7 % 

18 Croatia 523 445 500 472 485 7,0 % -2,7 % 

19 Ireland 319 369 514 384 397 21,0 % 9,9 % 

20 Lithuania 245 337 351 369 326 17,0 % 15,6 % 

21 Latvia 133 231 424 355 286 45,3 % 47,0 % 

22 Luxembourg 84 52 212 387 184 82,8 % 117,4 % 

23 Estonia 75 68 95 85 81 14,6 % 6,6 % 

24 Cyprus 56 77 72 40 61 27,4 % -4,5 % 

25 Malta 76 4 38 40 40 74,5 % 253,5 % 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with continuously high import volumes, the highest wholesale prices in 2013 
were in Sweden (EUR5.777/tonne), Great Britain (EUR5.097/tonne) and France (EUR4.816/tonne), 
making them potential markets for the export of inner tubes from the Pirot-Montana region. 

Figure 23 Average wholesale import prices of inner tubes on potential EU markets in 2013, 

EUR/t  
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Source: International Trade Centre, www.trademap.org 
*Last available data for 2012. 
 

4016 – Other articles of vulcanised rubber other than hard rubber 

 
In the period 2009-2013, the European Union was a net exporter of other articles of vulcanised 
rubber other than hard rubber. In the observed period, half of the EU Member States ran deficits in 
trade in these products. Great Britain had the highest average annual deficit of EUR144,6m. Austria, 
the Netherlands and Denmark also ran considerable deficits in trade in these products (over 
EUR50m).  
 
On the other hand, Germany was the top net exporter of other articles of vulcanised rubber, with the 
annual surplus averaging over EUR500m. Italy, Poland, France, Sweden and Spain also recorded 
positive net exports (averaging over EUR150m). 
 

Table 122 List of EU Member States by foreign trade balance – other articles of vulcanised rubber 
other than hard rubber 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -96.612 -141.048 -141.412 -154.794 -189.033 -144.580 

2 Austria -72.651 -78.013 -69.422 -95.738 -103.476 -83.860 

3 
The 
Netherlands 

-51.316 -69.073 -93.812 -69.760 -36.786 -64.149 

4 Denmark -46.272 -51.260 -57.527 -64.696 -48.791 -53.709 

5 Czech Republic -4.499 -8.328 -30.622 -54.601 -61.249 -31.860 

6 Finland -21.709 -13.320 -18.193 -18.948 -26.655 -19.765 

7 Croatia -15.551 -12.824 -15.264 -14.667 -14.886 -14.638 

8 Ireland -12.902 -12.402 -9.904 -15.254 -15.471 -13.187 

9 Hungary 7.781 12.988 -6.551 -3.620 -51.933 -8.267 

10 Greece -11.751 -9.770 -10.965 -7.146 1.753 -7.576 

11 Latvia -3.740 -2.505 -4.894 -7.976 -8.638 -5.551 

12 Lithuania -4.694 -5.872 -8.286 -4.804 -4.052 -5.542 

13 Cyprus -4.035 -3.725 -3.663 -3.717 -4.049 -3.838 

14 Luxembourg -2.522 -2.418 -4.599 -4.902 -3.807 -3.650 

15 Portugal -6.683 -930 6.520 7.458 13.695 4.012 

16 Estonia -160 7.429 10.937 6.784 9.260 6.850 

17 Romania -16.465 -11.906 13.180 24.874 47.162 11.369 

18 Bulgaria -3.932 6.446 19.711 23.976 30.918 15.424 

19 Slovenia 12.905 18.727 25.378 30.027 35.133 24.434 

20 Belgium -155 19.778 -10.816 4.628 115.634 25.814 

21 Malta 20.989 33.419 34.738 33.681 37.990 32.163 

22 Slovakia 29.336 44.868 68.455 59.729 60.665 52.611 

23 Spain 92.608 144.254 158.699 197.176 195.931 157.734 

24 Sweden 141.810 177.651 163.526 160.789 175.627 163.881 

25 France 165.817 213.839 212.963 241.341 237.915 214.375 

26 Poland 160.751 227.582 275.876 332.583 453.425 290.043 

27 Italy 212.775 363.957 430.133 422.484 492.081 384.286 

28 Germany 501.940 531.097 497.554 512.306 581.226 524.825 

Source: International Trade Centre, www.trademap.org 
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Great Britain, the Czech Republic, the Netherlands, Austria, Hungary and Denmark imported more 
than 10 thousand tonnes of other articles of vulcanised rubber.  
 
The Netherlands and the Czech Republic had the highest import growth rates, whilst Austria had the 
most stable import demand, with the coefficient variation of only 9,1 %.  
 

Table 123 Imports of other articles of vulcanised rubber other than hard rubber of the EU Member 
States running deficits in foreign trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 
2009 2010 2011 2012 

Average 
2009-2012 

1 Great Britain 80.284 101.079 102.932 108.112 98.102 12,5 % 11,0 % 

2 Czech Republic 40.921 59.990 79.893 76.250 64.264 27,7 % 25,0 % 

3 
The 
Netherlands 

21.869 47.693 49.633 44.732 40.982 31,5 % 37,3 % 

4 Austria 28.552 33.600 35.235 31.057 32.111 9,1 % 3,7 % 

5 Hungary 13.081 16.017 17.071 18.143 16.078 13,5 % 11,7 % 

6 Denmark 9.857 10.559 12.004 12.100 11.130 9,9 % 7,3 % 

7 Finland 8.579 7.202 7.643 7.529 7.738 7,6 % -3,7 % 

8 Ireland 6.939 7.299 7.922 8.044 7.551 6,9 % 5,3 % 

9 Greece 4.449 5.391 3.554 3.675 4.267 19,9 % -3,3 % 

10 Lithuania 2.522 3.643 4.084 3.933 3.546 19,9 % 17,3 % 

11 Croatia 2.800 2.435 2.709 2.413 2.589 7,5 % -4,3 % 

12 Latvia 1.032 868 1.076 2.015 1.248 41,6 % 31,7 % 

13 Luxembourg 948 810 1.003 1.378 1.035 23,5 % 15,3 % 

14 Cyprus 811 856 716 680 766 10,7 % -5,0 % 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with continuously high import volumes, Denmark and Hungary had the highest 
wholesale prices of other articles of vulcanised rubber other than hard rubber (averaging some 
EUR11 thousand/tonne). Austria and Croatia had somewhat lower prices (averaging around 9 
thousand/tonne). These data indicate the attractiveness of these markets for the export of other 
articles of vulcanised rubber other than hard rubber from the Pirot-Montana region. 
 

Figure 24 Average wholesale import prices of other articles of vulcanised rubber other than hard 
rubber on potential EU markets in 2013, EUR/t 

 
Source: International Trade Centre, www.trademap.org 

*Last available data for 2012. 
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3506 – Prepared glues and other prepared adhesives 

 
Poland had the highest deficit in trade in prepared glues and other prepared adhesives in the 
European Union (averaging EUR158m a year) between 2009 and 2013. The Czech Republic and Spain 
also had considerable deficits, of over EUR50m a year. 
 
On the other hand, Germany had the highest surplus, with the annual growth in imports of prepared 
glues and other prepared adhesives averaging EUR723m a year.  
 

Table 124 List of EU Member States by foreign trade balance ‒ prepared glues and other prepared 
adhesives  

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Poland -118.160 -144.515 -173.430 -174.719 -180.114 -158.188 

2 Czech Republic -54.009 -59.551 -70.606 -71.880 -81.933 -67.596 

3 Spain -57.290 -69.065 -62.895 -49.898 -51.725 -58.175 

4 Romania -35.373 -39.463 -45.939 -49.414 -52.563 -44.550 

5 Austria -36.072 -42.739 -49.429 -42.854 -44.707 -43.160 

6 Luxembourg -37.444 -21.000 -46.918 -41.965 -45.172 -38.500 

7 Hungary -25.886 -25.910 -32.534 -31.100 -34.235 -29.933 

8 Slovakia -24.125 -30.200 -27.634 -31.772 -31.386 -29.023 

9 Great Britain -8.419 -28.924 -14.028 -15.175 -27.798 -18.869 

10 Greece -14.426 -15.300 -17.477 -15.246 -16.174 -15.725 

11 Croatia -12.813 -13.338 -13.659 -15.162 -13.916 -13.778 

12 Lithuania -11.275 -12.546 -15.071 -15.221 -14.644 -13.751 

13 Bulgaria -9.154 -10.598 -12.646 -11.734 -12.929 -11.412 

14 Denmark 3.598 4.174 -18.457 -22.964 -18.004 -10.331 

15 Finland -8.833 -8.728 -9.188 -8.412 -7.783 -8.589 

16 Slovenia -6.832 -6.169 -4.666 -4.699 -6.767 -5.827 

17 Latvia -4.018 -5.500 -6.624 -5.673 -6.717 -5.706 

18 Cyprus -4.642 -4.172 -3.762 -3.313 -2.396 -3.657 

19 Estonia -2.371 -3.034 -3.459 -3.154 -3.356 -3.075 

20 Malta -1.627 -1.670 -2.010 -2.018 -1.703 -1.806 

21 Belgium 10.824 17.044 24.469 -2.178 981 10.228 

22 Ireland 11.055 18.678 21.488 28.703 24.697 20.924 

23 Portugal 14.087 13.772 33.234 46.393 52.349 31.967 

24 Sweden 32.262 33.349 34.345 43.800 48.280 38.407 

25 France 87.371 76.549 64.079 77.473 74.838 76.062 

26 The Netherlands 73.093 100.048 110.327 137.997 163.712 117.035 

27 Italy 144.198 160.060 193.960 204.532 203.478 181.246 

28 Germany 600.262 681.742 716.744 786.190 829.342 722.856 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in prepared glues and other prepared adhesives, 
Poland had the highest import volume (averaging 93 thousand tonnes a year). Poland was also the 
most stable market as its stable import demand deviated by only 6,1 % from the average value. Spain 
and Great Britain also recorded significant imports of these products in the observed period (about 
65 thousand tonnes).  
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Lithuania was the only country with a positive growth rate of as much as 13,9 % between 2009 and 
2013.  

 
Table 125 Imports of prepared glues and other prepared adhesives of the EU Member States running 

deficits in foreign trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

1 Poland 88.124 100.996 90.264 92.644 93.007 6,1 % 2,2 % 

2 Spain 97.109 73.916 44.657 44.035 64.929 39,4 % -21,6 % 

3 Great Britain 57.632 66.630 69.115 59.435 63.203 8,8 % 1,8 % 

4 Austria 30.078 34.873 39.156 35.631 34.935 10,7 % 6,4 % 

5 Czech Republic 27.742 29.902 32.908 31.936 30.622 7,5 % 5,0 % 

6 Slovakia 25.315 24.869 21.721 26.065 24.493 7,8 % 1,9 % 

7 Lithuania 16.239 18.304 21.284 23.966 19.948 17,0 % 13,9 % 

8 Romania 17.553 18.293 20.939 20.564 19.337 8,6 % 5,6 % 

9 Luxembourg 21.009 12.171 23.499 13.398 17.519 31,9 % 2,7 % 

10 Denmark 14.822 12.676 13.202 14.649 13.837 7,7 % 0,2 % 

11 Hungary 12.334 12.472 13.530 13.631 12.992 5,3 % 3,4 % 

12 Greece 10.814 11.076 11.476 10.303 10.917 4,5 % -1,4 % 

13 Finland 9.587 11.023 9.608 10.073 10.073 6,7 % 2,3 % 

14 Croatia 8.359 8.811 9.702 10.109 9.245 8,7 % 6,6 % 

15 Slovenia 6.954 7.367 7.422 8.583 7.582 9,2 % 7,4 % 

16 Bulgaria 5.729 6.527 8.646 7.199 7.025 17,6 % 9,9 % 

17 Estonia 5.720 6.006 6.522 6.949 6.299 8,7 % 6,7 % 

18 Latvia 3.897 4.513 6.085 4.825 4.830 19,1 % 10,0 % 

19 Cyprus 4.597 3.580 3.405 3.069 3.663 18,0 % -12,3 % 

20 Malta 1.611 1.523 1.719 3.042 1.974 36,3 % 28,1 % 

Source: International Trade Centre, www.trademap.org 

 
Despite the high import growth rate, Lithuania had relatively low wholesale import prices, averaging 
EUR1.268/tonne. On the other hand, Hungary, Denmark and Great Britain had high wholesale import 
prices averaging over EUR3.000/tonne, which makes them potential markets for the export of these 
products from the Pirot-Montana region. 
 

Figure 25 Average wholesale import prices of prepared glues and other prepared adhesives on 
potential EU markets in 2013, EUR/t 
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Source: International Trade Centre, www.trademap.org 

*Last available data for 2012. 
 

7404 – Copper waste and scrap 

 
As regards foreign trade in copper waste and scrap, a number of EU Member States recorded foreign 
trade surpluses, whilst ten countries ran constant deficits. The country with the highest average 
annual deficit between 2009 and 2013 was Belgium with EUR725m, with Germany right behind 
(EUR722m). Austria (EUR417m), Sweden (EUR329m) and Bulgaria (averaging EUR186m a year) also 
posted high deficits.  
 
Great Britain and France recorded the highest surpluses in foreign trade in copper waste and scrap 
(EUR1,08bn and EUR629m respectively). The surpluses of the Czech Republic, the Netherlands and 
Romania averaged over EUR200m. 
 

Table 126 List of EU Member States by foreign trade balance – copper waste and scrap 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Belgium -353.461 -774.555 -678.459 -905.841 -911.552 -724.774 

2 Germany -308.324 -616.797 -901.236 -960.135 -825.583 -722.415 

3 Austria -279.152 -516.350 -504.348 -458.864 -324.424 -416.628 

4 Sweden -182.266 -285.277 -389.686 -428.872 -359.739 -329.168 

5 Bulgaria -42.596 -101.658 -239.034 -309.433 -239.275 -186.399 

6 Slovakia -45.828 -139.678 -94.916 -113.880 1.107 -78.639 

7 Italy 69.970 -41.854 -192.465 -40.269 -187.633 -78.450 

8 Greece 375 -18.194 -87.377 -97.606 -90.484 -58.657 

9 Luxembourg -30.132 -48.497 -51.514 -49.668 -40.870 -44.136 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

10 Spain -141 -1.175 -132.312 -3.453 59.141 -15.588 

11 Malta 1.509 1.110 2.364 2.941 2.104 2.006 

12 Lithuania 3.904 4.659 9.784 12.309 13.665 8.864 

13 Cyprus 8.883 15.547 17.049 19.137 12.934 14.710 

14 Latvia 10.590 15.171 43.836 6.678 3.051 15.865 

15 Estonia 12.927 23.473 17.683 17.860 18.273 18.043 

16 Slovenia 11.497 16.402 32.417 47.960 51.856 32.026 

17 Ireland 27.617 43.609 41.229 40.579 32.764 37.160 

18 Croatia 26.498 49.513 57.547 64.142 47.206 48.981 

19 Poland 82.537 172.159 107.615 -85.038 -7.020 54.051 

20 Finland 35.100 63.624 63.018 55.925 53.700 54.273 

21 Denmark 39.875 61.725 91.373 62.107 53.896 61.795 

22 Portugal 23.157 50.347 92.109 135.206 100.007 80.165 

23 Hungary 17.559 41.961 118.566 146.826 126.277 90.238 

24 Romania 125.268 203.374 259.247 248.707 194.808 206.281 

25 The Netherlands 188.618 228.568 236.182 276.327 278.939 241.727 

26 Czech Republic 281.923 425.649 294.920 232.262 196.997 286.350 

27 France 348.839 626.854 782.441 748.320 643.439 629.979 

28 Great Britain 730.839 1.160.859 1.409.805 1.221.598 878.377 1.080.296 

Source: International Trade Centre, www.trademap.org 
 

Among the countries running deficits in foreign trade in copper waste and scrap, Germany had the 
highest import volume (averaging 597 thousand tonnes a year). Germany was followed by Belgium 
(averaging 307 thousand tonnes a year) and Italy, Austria and Sweden (averaging over 100 thousand 
tonnes).  
 
Of the top five countries by average import volume, Sweden and Italy were the fastest growing with 
average growth rate of about 13,5 % a year, whilst Germany was among the most stable ones, with 
average rate of 8,7 % a year and import volume coefficient variation of 13,5 %. 
 

Table 127 Imports of copper waste and scrap of the EU Member States running deficits in foreign 
trade in these products 

Rank Country  Imports in tonnes Variation Average 
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2009 2010 2011 2012 2013 
2009-2013 

average 
coefficient growth 

rate 

1 Germany 454.753 626.443 646.282 646.016 607.769 596.253 13,53 % 8,74 % 

2 Belgium 212.834 273.499 255.327 303.572 307.106 270.468 14,32 % 10,48 % 

3 Italy 94.759 129.108 148.433 137.713 151.713 132.345 17,25 % 13,54 % 

4 Austria 134.135 145.902 130.675 127.186 102.613 128.102 12,41 % -5,91 % 

5 Sweden 96.739 105.279 120.154 137.533 160.802 124.101 20,72 % 13,58 % 

6 Spain 68.431 82.931 89.499 97.129 104.671 88.532 15,68 % 11,35 % 

7 Bulgaria 20.729 35.464 52.461 64.561 56.041 45.851 38,35 % 32,22 % 

8 Slovakia 31.622 40.046 30.977 50.637 36.165 37.889 21,16 % 9,72 % 

9 Greece 11.494 20.016 29.252 43.627 33.671 27.612 44,85 % 36,65 % 

10 Luxembourg 10.651 10.709 10.820 13.931 12.352 11.693 12,29 % 4,75 % 

Source: International Trade Centre, www.trademap.org 
 

Among the countries running deficits in foreign trade in copper waste and scrap, the average 
wholesale import prices were the highest in Greece and Bulgaria (over EUR5.000/tonne), whilst in 
the case of largest importers, Germany and Belgium, the average price was lower by 
EUR1.000/tonne.  
 

Figure 26 Average wholesale import prices of copper waste and scrap on potential EU markets in 

2013, EUR/t  

Source: International Trade Centre, www.trademap.org 

 

7204 – Ferrous waste and scrap; remelting ingots of iron and steel   

 
Of the nine countries that kept running deficits in foreign trade in ferrous waste and scrap, remelting 
ingots of iron and steel in the observed period, Spain and Italy had the highest average deficits, 
EUR1,36bn and EUR1,29bn respectively. Belgium (EUR922m), Finland (EUR648m) and Luxembourg 
(616m EUR) also had considerable average deficits in trade in these products.  
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On the other hand, there was a great number of the EU Member States that recorded surpluses in 
foreign trade in these products, especially Great Britain (averaging as much as EUR2,08bn a year), 
Germany (EUR1,65bn), the Netherlands (EUR1,22bn) and France (averaging EUR1,17bn a year). 
 

Table 128 List of EU Member States by foreign trade balance ‒ ferrous waste and scrap; remelting 
ingots of iron and steel   

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Spain -955.671 -1.604.933 -1.541.192 -1.352.093 -1.358.016 -1.362.381 

2 Italy -496.496 -1.181.051 -1.816.014 -1.618.046 -1.352.855 -1.292.892 

3 Belgium -453.670 -1.073.680 -1.236.801 -955.030 -889.416 -921.719 

4 Finland -437.971 -1.035.502 -996.844 -858.056 86.826 -648.309 

5 Luxembourg -346.571 -664.297 -775.307 -636.704 -656.648 -615.905 

6 Portugal -89.087 -70.224 -253.732 -255.332 -298.415 -193.358 

7 Greece -201.973 -236.730 -255.857 -94.076 -52.363 -168.200 

8 Slovenia -59.665 -140.740 -154.497 -149.919 -106.442 -122.253 

9 Austria 17.812 24.186 -11.014 19.168 -61.453 -2.260 

10 Malta 4.293 6.616 10.110 8.859 6.024 7.180 

11 Latvia 5.950 1.489 81.768 -112.486 59.869 7.318 

12 Cyprus 14.517 25.050 42.195 41.101 27.560 30.085 

13 Slovakia 44.218 143.383 180.947 21.945 -13.839 75.331 

14 Croatia 51.988 81.819 144.456 153.771 84.463 103.299 

15 Lithuania 65.746 116.828 164.554 151.003 126.522 124.931 

16 Ireland 76.147 133.324 195.019 162.956 113.713 136.232 

17 Estonia 76.088 143.026 180.444 201.909 142.400 148.773 

18 Bulgaria 57.156 181.785 191.886 194.069 142.074 153.394 

19 Sweden 194.979 201.205 328.630 316.022 192.531 246.673 

20 Hungary 111.797 268.717 379.592 345.332 291.622 279.412 

21 Czech Republic 202.523 415.608 515.660 463.111 355.649 390.510 

22 Denmark 290.564 465.801 529.222 431.838 338.006 411.086 

23 Poland 149.847 387.055 570.315 576.035 472.292 431.109 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

24 Romania 491.812 709.020 761.842 596.281 537.057 619.202 

25 France 678.201 1.364.532 1.353.383 1.297.359 1.158.308 1.170.357 

26 The Netherlands 686.027 1.330.899 1.541.980 1.415.122 1.130.871 1.220.980 

27 Germany 1.006.554 1.709.086 1.832.014 2.040.651 1.655.325 1.648.726 

28 Great Britain 1.235.277 2.078.899 2.573.643 2.444.863 2.086.320 2.083.800 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in foreign trade in ferrous waste and scrap, remelting ingots of iron 
and steel, Spain had the highest import volume with 4,92 million tonnes a year. Italy had somewhat 
smaller average imports (4,79 million tonnes a year) and so did Belgium (4,31 million tonnes a year). 
The import volumes of Luxembourg, Austria and Portugal exceeded 1 million tonnes. 
 

Table 129 Imports of ferrous waste and scrap, remelting ingots of iron and steel of the EU Member 
States running deficits in foreign trade in these products 

Rank Country 

 Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 2013 
2009-2013 

average 

1 Spain 4.930.416 5.708.900 4.764.338 4.348.807 4.851.614 4.920.815 10,05 % 0,52 % 

2 Italy 3.347.499 4.619.204 5.753.393 5.271.623 4.957.207 4.789.785 18,96 % 12,05 % 

3 Belgium 3.643.458 4.715.567 4.610.557 4.284.462 4.271.603 4.305.129 9,72 % 4,96 % 

4 Luxembourg 2.030.383 2.694.264 2.636.475 2.255.453 2.538.625 2.431.040 11,53 % 7,16 % 

5 Austria 1.143.787 991.578 1.016.309 1.007.905 1.171.682 1.066.252 7,93 % 1,15 % 

6 Portugal 887.111 858.133 1.030.589 - 1.414.667 1.047.625 24,44 % - 

7 Greece 1.160.830 1.008.247 935.409 413.394 301.676 763.911 49,98 % -21,58 % 

8 Finland 467.375 754.726 710.558 - 50.935 495.899 65,02 % - 

9 Slovenia 281.620 500.843 569.914 558.976 540.068 490.284 24,39 % 21,58 % 

Source: International Trade Centre, www.trademap.org 

 
Among the countries with high import volumes between 2009 and 2013, Sweden stands apart as a 
country with the highest wholesale import prices in 2013 (EUR710/tonne). Far behind it were 
Belgium (EUR417/tonne), Spain, Austria and Germany (under EUR330/tonne). 

 
Figure 27 Average wholesale import prices of ferrous waste and scrap, remelting ingots of iron and 

steel on potential EU markets in 2013, EUR/t 
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 Source: International Trade Centre, www.trademap.org 

 

8507 – Electric accumulators, including separators thereof 

 
Between 2009 and 2013, most EU Member States recorded deficits in trade in electric accumulators, 
including separators therefor. France had the highest net imports in the observed period (averaging 
319m a year). Great Britain, Hungary, Belgium and the Netherlands also had average deficits in trade 
in these products that exceeded EUR100m a year. 
 
Of the nine countries recording surplus in the observed period, the Czech Republic stands out with 
net exports averaging EUR228m a year, followed by Spain with next export value of EUR193m. 
 

Table 130 List of EU Member States by foreign trade balance ‒ electric accumulators, including 
separators therefor 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 France -67.126 -207.383 -324.780 -436.359 -561.174 -319.364 

2 Great Britain -173.282 -274.719 -315.655 -302.393 -420.152 -297.240 

3 Hungary -210.550 -193.651 -165.233 -113.310 -81.591 -152.867 

4 Belgium -82.397 -107.041 -118.122 -122.169 -126.107 -111.167 

5 The Netherlands -134.127 -106.490 -71.814 -119.672 -105.237 -107.468 

6 Finland -89.469 -117.758 -119.834 -72.365 -73.314 -94.548 

7 Denmark -50.428 -56.912 -67.187 -75.269 -58.061 -61.571 

8 Slovenia -36.884 -48.425 -58.660 -63.122 -73.986 -56.215 

9 Romania -65.711 -75.421 -48.985 -22.359 -22.368 -46.969 

10 Sweden 10.379 -18.450 -30.116 -38.217 -104.938 -36.268 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

11 Germany 10.381 11.748 -158.780 -162.271 153.943 -28.996 

12 Ireland -13.031 -23.609 -26.637 -26.516 -25.832 -23.125 

13 Croatia -19.579 -18.614 -19.439 -19.342 -18.659 -19.127 

14 Lithuania -8.560 -17.880 -17.498 -20.737 -25.750 -18.085 

15 Estonia -4.527 -10.475 -9.355 -11.991 -12.065 -9.683 

16 Latvia -6.967 -10.311 -6.882 -10.708 -8.814 -8.736 

17 Cyprus -6.303 -9.165 -8.454 -7.853 -7.864 -7.928 

18 Greece -14.128 -10.416 9.361 305 1.758 -2.624 

19 Malta -1.928 -1.319 -2.241 -628 -1.706 -1.564 

20 Portugal 9.052 -12.829 10.670 6.177 8.160 4.246 

21 Luxembourg 25.048 30.684 28.993 32.735 32.995 30.091 

22 Italy 19.376 27.728 53.477 64.345 32.576 39.500 

23 Austria 49.017 57.939 62.724 54.233 76.844 60.151 

24 Poland -17.343 77.396 -7.228 142.847 133.181 65.771 

25 Slovenia 43.163 78.591 100.362 108.235 108.558 87.782 

26 Bulgaria 57.224 73.649 101.448 90.479 119.867 88.533 

27 Spain 113.706 204.090 235.387 141.848 269.014 192.809 

28 Czech Republic 167.528 203.892 239.974 270.052 259.744 228.238 

Source: International Trade Centre, www.trademap.org 
 

Of the countries running deficits in trade in these products, Germany had the greatest import volume 
in the observed period (290 thousand tonnes). With an average growth rate of 15,5 % Germany was 
also the fastest growing market, if we exclude Ireland, which ranked much lower than Germany by 
total import volume. Great Britain, ranked second by import volume, was one of the most stable 
markets with a low growth rate of about 4 % a year but with a low variation coefficient of 7 % as well. 
 

Table 131 Imports electric accumulators, including separators therefor of the EU Member States 
running deficits in trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

1 Germany 226.090 272.164 315.149 347.346 290.187 18,15 % 15,46 % 
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Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 2009 2010 2011 2012 
2009-2012 

average 

2 Great Britain 150.697 174.678 175.818 167.473 167.167 6,93 % 3,94 % 

3 The Netherlands - - 97.436 119.130 108.283 14,17 % - 

4 Belgium - 57.167 98.352 - 77.760 - - 

5 Sweden - - - 70.113 70.113 - - 

6 Greece 29.953 29.146 30.285 28.949 29.583 2,16 % -1,07 % 

7 Finland 20.722 25.656 27.449 32.196 26.506 17,89 % 16,03 % 

8 Hungary 20.047 21.395 23.983 20.400 21.456 8,29 % 1,29 % 

9 Denmark 19.173 21.166 14.365 24.115 19.705 20,80 % 15,38 % 

10 Romania 14.706 16.910 20.827 19.950 18.098 15,56 % 11,31 % 

11 Slovenia 10.978 14.070 13.545 12.541 12.784 10,64 % 5,67 % 

12 Croatia 8.882 8.267 8.669 9.000 8.705 3,70 % 0,59 % 

13 Ireland 6.349 7.260 7.554 12.176 8.335 31,34 % 26,53 % 

14 Lithuania 5.595 8.486 8.062 9.382 7.881 20,56 % 21,02 % 

15 Cyprus 4.248 4.634 3.996 4.157 4.259 6,36 % -0,22 % 

16 Latvia 3.291 4.627 2.862 4.418 3.800 22,56 % 18,94 % 

17 Estonia 2.128 3.198 3.029 3.724 3.020 21,99 % 22,65 % 

18 Malta 1.056 982 1.000 902 985 6,46 % -4,99 % 

19 France14 - - - - - - - 

Source: International Trade Centre, www.trademap.org 

 
Hungary had the highest average wholesale import price of EUR8,8 thousand/tonne, whilst in 
Denmark, Germany, Belgium and the Netherlands prices ranged from EUR4 thousand to EUR5 
thousand/tonne. 
 

                                                           
14

 Although France ranks among the top potential markets for the export of electric accumulators, including 
separators therefor, the data on its imports are not available. 
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Figure 28 Average wholesale import prices of electric accumulators, including separators therefor on 
potential EU markets in 2013, 

EUR/t  
Source: International Trade Centre, www.trademap.org 

*Last available data for 2012.  

 

8712 – Bicycles and other cycles, not motorised 

 
Most EU Member States are net importers of bicycles and other cycles, not motorised.  Great Britain 
had the highest net imports of these products, averaging EUR306m a year between 2009 and 2013. 
France, Germany and Spain had deficits that exceeded EUR100m.  
 
On the other hand, the Netherlands and Portugal recorded high surplus levels in the observed 
period. These countries are well-known as big manufacturers and users of bicycles. 
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Table 132 List of EU Member States by foreign trade balance – bicycles and other cycles, not 
motorised 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -241.939 -355.841 -285.635 -335.166 -312.301 -306.176 

2 France -172.053 -174.537 -163.113 -167.689 -161.263 -167.731 

3 Germany -209.688 -159.173 -167.107 -132.177 -100.490 -153.727 

4 Spain -83.289 -129.136 -141.422 -102.796 -55.428 -102.414 

5 Denmark -73.036 -92.683 -111.992 -109.684 -105.005 -98.480 

6 Sweden -39.898 -41.390 -52.464 -60.122 -61.256 -51.026 

7 Finland -39.326 -37.636 -39.842 -38.412 -41.317 -39.307 

8 Belgium -25.483 -33.163 -24.590 -49.743 -35.641 -33.724 

9 Ireland -18.700 -24.430 -23.097 -23.716 -16.188 -21.226 

10 Austria -4.778 -2.436 -9.783 -28.564 -35.071 -16.126 

11 Greece -9.775 -15.861 -16.728 -14.667 -11.364 -13.679 

12 Slovenia -12.820 -13.723 -13.872 -12.984 -13.055 -13.291 

13 Croatia -10.172 -10.059 -12.719 -16.763 -16.102 -13.163 

14 Luxembourg -6.587 -7.195 -6.796 -7.637 -5.767 -6.796 

15 Estonia -2.604 -2.742 -4.347 -5.488 -5.543 -4.145 

16 Latvia -3.000 -1.899 -2.874 -3.346 -3.863 -2.996 

17 Cyprus -1.772 -2.185 -2.254 -2.263 -2.783 -2.251 

18 Malta -631 -535 -682 -502 -422 -554 

19 Slovakia 9.354 4.272 2.610 4.270 1.442 4.390 

20 Czech Republic 6.472 11.591 25.125 24.613 38.057 21.172 

21 Poland 39.343 32.676 25.198 21.264 17.330 27.162 

22 Italy 46.711 21.738 28.813 15.009 60.664 34.587 

23 Romania 12.965 29.065 42.055 50.835 46.858 36.356 

24 Lithuania 33.943 42.706 43.168 41.936 40.769 40.504 

25 Hungary 42.997 47.447 51.208 67.496 91.004 60.030 

26 Bulgaria 33.176 43.653 58.154 84.977 86.026 61.197 

27 Portugal 84.110 103.784 112.851 112.745 108.431 104.384 

28 
The 
Netherlands 

168.845 167.688 214.526 274.087 213.713 207.772 

Source: International Trade Centre, www.trademap.org 

 
Of the countries running deficits in trade in bicycles and other cycles, not motorised, France had the 
highest import volume in the observed period, and was also the fastest growing import market in the 
EU. Great Britain ranks second (about 50 thousand tonnes a year), and Germany third, absorbing 
about 42 thousand tonnes of these products a year.  
 
In addition to the above countries, Croatia is an interesting and geographically close market for 
products manufactured in the Pirot-Montana region, with the highest import growth rate in this 
sector of 15,8 % a year. 
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Table 133 Imports of bicycles and other cycles, not motorised, of the EU Member States running 
deficits in foreign trade in these products 

Rank Country 

Imports in tonnes 
Variation 

coefficient 

Average 
growth 

rate 
2009 2010 2011 2012 

2009-2012 
average 

1 France 51.623 45.027 42.913 64.389 50.988 19,0 % 10,9 % 

2 Great Britain 45.249 55.333 54.617 46.363 50.391 10,6 % 2,0 % 

3 Germany 42.402 41.142 42.418 43.223 42.296 2,0 % 0,7 % 

4 Belgium 37.120 21.991 21.992 34.864 28.992 28,1 % 5,9 % 

5 Spain 19.289 24.448 22.267 21.506 21.878 9,7 % 4,8 % 

6 Denmark 7.019 7.388 7.085 7.928 7.355 5,6 % 4,4 % 

7 Sweden 6.086 5.728 6.535 7.584 6.483 12,4 % 8,1 % 

8 Austria 5.708 5.389 5.703 5.388 5.547 3,3 % -1,8 % 

9 Finland 4.821 4.452 4.570 3.979 4.456 7,9 % -6,0 % 

10 Ireland 3.693 3.945 3.284 3.677 3.650 7,5 % 0,7 % 

11 Greece 2.574 3.073 2.518 2.767 2.733 9,2 % 3,7 % 

12 Croatia 2.180 1.807 2.424 3.158 2.392 23,8 % 15,8 % 

13 Slovenia 1.244 1.262 1.113 1.048 1.167 8,9 % -5,4 % 

14 Luxembourg 735 805 766 828 784 5,3 % 4,3 % 

15 Estonia 453 504 558 582 524 11,0 % 8,8 % 

16 Cyprus 447 502 497 365 453 14,0 % -5,1 % 

17 Latvia 448 347 497 410 426 14,9 % 1,1 % 

18 Malta 102 65 69 49 71 31,2 % -19,7 % 

Source: International Trade Centre, www.trademap.org 

 
The highest average wholesale prices are in Austria, EUR20.111/tonne, which is three times as high 
as the prices in Croatia and Greece. 

 
Figure 29 Average wholesale prices of bicycles and other cycles, not motorised, on potential EU 

markets in 2013, EUR/t 

 
Source: International Trade Centre, www.trademap.org 

*Last available data for 2012. 
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RECOMMENDATIONS FOR DEVELOPMENT – CONCLUSION  
 

Export background of the Pirot-Montana region 

Having analysed earlier studies and processed a number of questionnaires and data obtained from 
government institutions, we have compiled an overview of top exports of the Pirot-Montana region 
in the previous period. 

Table 134 Top exports of the Pirot-Montana 

Tariff 
code 

Product 
Total import value 
between 2009 and 

2013 in EUR 
Region 

6401 
Waterproof footwear with outer soles 
and uppers of rubber or of plastics 

28.463.943 Pirot 

4011 New pneumatic tyres 20.705.098 Pirot 

8480 
Moulds for metal, glass, mineral 
materials, rubber or plastics 

9.870.376 Pirot 

4013 Inner tubes 6.238.715 Pirot 

4016 
Other articles of rubber other than hard 
rubber15 

1.990.925 Pirot 

3506 
Prepared glues and other prepared 
adhesives 

1.645.877 Pirot 

7404 Copper waste and scrap 1.631.624 Pirot 

7204 
Ferrous waste and scrap; remelting 
ingots of iron and steel   

1.432.546 Pirot 

8507 
Electric accumulators, including 
separators therefor 

- Montana 

8712 Bicycles and other cycles, not motorised - Montana 

Source: Serbian Ministry of Finance – Customs Administration and Bulgarian Ministry of Justice – Registry 
Agency, www.brra.bg 

 

The exports of the Pirot-Montana region are dominated by waterproof footwear with outer soles and 
uppers of rubber or of plastics, new pneumatic tyres, and inner tubes, amounting to over EUR54 
million in the period 2009-2013. All three dominate the exports of the Pirot region, whilst electric 
accumulators, including separators therefor, and bicycles and other cycles, not motorised, are the 
top exports of the Montana region. 

                                                           
15

 These products include preparations of cellular rubber, floor coverings and mats of rubber, erasers, rubber 
caulk, inflatable products, boat and dock fenders, etc. 
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Bearing in mind the above list, we have analysed the markets where export activities may potentially 
increase. 

In the segment of waterproof footwear with outer soles and uppers of rubber or of plastics, most EU 
Member States continuously ran foreign trade deficits. This is especially the case with Great Britain 
and with Germany. Finland, Sweden, Denmark, France, Spain and Austria also ran high deficits in the 
observed period. As regards potential competition, Italy, Portugal, the Netherlands, Romania and 
Slovakia were recording surpluses. Regarding average wholesale prices, they are the highest in 
Finland, Austria, Sweden and Denmark. 
 

Table 135 Foreign trade balances of 10 countries with highest deficits in trade in waterproof 
footwear with outer soles and uppers of rubber or of plastics 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -44.339 -56.393 -76.413 -67.522 -66.230 -62.179 

2 Germany -29.238 -37.249 -57.125 -39.504 -39.106 -40.444 

3 Finland -9.045 -10.828 -12.136 -13.447 -11.785 -11.448 

4 Sweden -7.327 -12.221 -12.180 -10.167 -9.996 -10.378 

5 Denmark -5.514 -8.305 -16.417 -8.654 -10.087 -9.795 

6 France -3.712 -14.411 -12.416 -4.130 -8.433 -8.620 

7 Spain -6.402 -9.228 -16.967 -4.117 -4.010 -8.145 

8 Austria -5.826 -7.108 -8.359 -8.108 -6.018 -7.084 

9 Greece -4.329 -4.856 -4.998 -3.998 -4.806 -4.597 

10 Ireland -4.357 -3.790 -4.550 -4.249 -5.742 -4.538 

Source: International Trade Centre, www.trademap.org 

 
 
In the segment of new pneumatic tyres most EU Member States also recorded foreign trade deficits. 
This is particularly the case with Great Britain, whose annual deficit in the period 2009-2013 
averaged EUR EUR1,26bn. Germany, Italy, Sweden, Austria and Belgium also ran high deficits in this 
period (averaging over EUR400m a year). On the other hand, Czech Republic, Poland, Spain, 
Romania, Slovakia and Hungary recorded high surpluses in foreign trade in new pneumatic tyres 
(averaging over EUR500m a year). When it comes to wholesale import prices, they are the highest in 
Belgium, Sweden, Austria and the Netherlands. 
 

Table 136 Foreign trade balances of 10 countries with highest deficits in trade in new pneumatic 
tyres 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -1.005.382 -1.176.449 -1.360.637 -1.408.968 -1.330.715 -1.256.430 
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Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

2 Germany -533.194 -567.203 -1.304.582 -1.053.275 -877.723 -867.195 

3 Italy -647.385 -793.365 -871.219 -589.349 -696.565 -719.577 

4 Sweden -388.079 -586.878 -744.448 -758.557 -610.934 -617.779 

5 Austria -373.082 -432.251 -578.305 -527.769 -492.316 -480.745 

6 Belgium -297.475 -281.428 -575.858 -465.312 -432.676 -410.550 

7 Denmark -203.531 -259.112 -260.645 -203.816 -197.695 -224.960 

8 The Netherlands -30.605 -178.865 -442.898 -251.330 -74.731 -195.686 

9 Greece -223.406 -193.563 -177.065 -171.650 -205.873 -194.311 

10 Ireland -121.731 -135.114 -143.419 -147.749 -142.420 -138.087 

Source: International Trade Centre, www.trademap.org 

In addition to the above products, inner tubes have a considerable share in exports too. Based on 
their foreign trade balances in the observed period we can conclude that nearly all EU Member 
States were net importers of inner tubes. Germany posted the highest deficit in this period and 
France, Great Britain, Spain and the Netherlands followed. On the other hand, the only three 
countries with surpluses in foreign trade in inner tubes were Poland, Hungary and the Czech 
Republic. Poland had the highest surplus (averaging EUR15,4m a year). 

Table 137 Foreign trade balances of the EU Member States trading in inner tubes 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Germany -13.965 -19.156 -21.768 -22.353 -18.259 -19.100 

2 France -13.148 -16.264 -17.344 -16.032 -16.971 -15.952 

3 Great Britain -8.683 -9.832 -12.638 -12.830 -13.029 -11.402 

4 Spain -10.440 -10.558 -11.342 -12.173 -11.688 -11.240 

5 The Netherlands -8.150 -9.404 -19.194 -6.965 -5.505 -9.844 

6 Romania -3.712 -4.247 -5.604 -6.699 -4.726 -4.998 

7 Austria -3.436 -4.337 -5.119 -5.757 -5.692 -4.868 

8 Sweden -1.976 -4.396 -5.007 -4.549 -4.432 -4.072 

9 Greece -2.994 -2.925 -2.745 -3.186 -3.101 -2.990 

10 Portugal -2.127 -2.787 -2.931 -3.214 -3.256 -2.863 
Source: International Trade Centre, www.trademap.org 

 
In the segment of electric accumulators, including separators therefor, most EU Member States 
recorded foreign trade deficits between 2009 and 2013. France had the highest net imports in the 
observed period, followed by Great Britain, Hungary, Belgium and the Netherlands. Price-wise, 
Hungary, Denmark, Germany, Belgium and the Netherlands had the highest average wholesale 
import prices. 
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Of the countries recording surpluses in the observed period, which makes them direct competition of 
the companies in the Pirot-Montana region, the Czech Republic stands out with net exports 
averaging EUR228m a year, followed by Spain with next export value of EUR193m. 
 

Table 138 Foreign trade balances of 10 countries with highest deficits in trade in electric 
accumulators, including separators therefor 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 France -67.126 -207.383 -324.780 -436.359 -561.174 -319.364 

2 Great Britain -173.282 -274.719 -315.655 -302.393 -420.152 -297.240 

3 Hungary -210.550 -193.651 -165.233 -113.310 -81.591 -152.867 

4 Belgium -82.397 -107.041 -118.122 -122.169 -126.107 -111.167 

5 The Netherlands -134.127 -106.490 -71.814 -119.672 -105.237 -107.468 

6 Finland -89.469 -117.758 -119.834 -72.365 -73.314 -94.548 

7 Denmark -50.428 -56.912 -67.187 -75.269 -58.061 -61.571 

8 Slovenia -36.884 -48.425 -58.660 -63.122 -73.986 -56.215 

9 Romania -65.711 -75.421 -48.985 -22.359 -22.368 -46.969 

10 Sweden 10.379 -18.450 -30.116 -38.217 -104.938 -36.268 

Source: International Trade Centre, www.trademap.org 
 
 

In the segment of bicycles and other cycles, not motorised, most EU Member States are net 
importers, with the highest net imports of these products, averaging EUR306m a year between 2009 
and 2013 recorded by Great Britain. France, Germany and Spain had deficits that exceeded 
EUR100m. On the other hand, the Netherlands and Portugal, well-known as big manufacturers and 
users of bicycles, recorded high surplus levels in the observed period. The highest average wholesale 
prices were in Austria, Denmark, Slovenia and Spain. 

 
Table 139 Foreign trade balances of EU Member States trading in bicycles and other cycles, not 

motorised 

Rank Country 

Foreign trade balance in EUR’000s  

2009 2010 2011 2012 2013 
2009-2013 

average 

1 Great Britain -241.939 -355.841 -285.635 -335.166 -312.301 -306.176 

2 France -172.053 -174.537 -163.113 -167.689 -161.263 -167.731 

3 Germany -209.688 -159.173 -167.107 -132.177 -100.490 -153.727 

4 Spain -83.289 -129.136 -141.422 -102.796 -55.428 -102.414 

5 Denmark -73.036 -92.683 -111.992 -109.684 -105.005 -98.480 

6 Sweden -39.898 -41.390 -52.464 -60.122 -61.256 -51.026 

7 Finland -39.326 -37.636 -39.842 -38.412 -41.317 -39.307 

8 Belgium -25.483 -33.163 -24.590 -49.743 -35.641 -33.724 

9 Ireland -18.700 -24.430 -23.097 -23.716 -16.188 -21.226 

10 Austria -4.778 -2.436 -9.783 -28.564 -35.071 -16.126 
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Source: International Trade Centre, www.trademap.org 

 

Taking into consideration foreign trade analyses and competition analyses, we can conclude that the 
great export potential of both regions is in the industries that are in one way or another connected 
with the manufacture of rubber or articles of rubber. There are many potential export markets in the 
European Union, e.g. Great Britain, France, Germany, Belgium, Finland, Sweden and Denmark, as 
they are major net importers in this sector, and have historically had the best import prices. The main 
competitors in all sectors are primarily Chinese companies, as well as numerous EU companies. 

 
 
 
New export potential of the Pirot-Montana region 

In addition to the industries and products that have dominated the exports of the Pirot-Montana 
region, there is significant potential for cooperation between the Pirot-Montana region with a view 
to intensifying the export of goods and services to the EU. This potential primarily lies in tourism, 
agriculture, honey production, textile industry and old arts and crafts. 

Tourism 
There are preconditions for faster growth of tourism primarily spa tourism, spa tourism, tourist 
hunting and fishing, and winter tourism. There is great unused potential in tourism in both regions. 

In the Pirot region, Stara planina, with its long ski paths, tame nature, great number of snow days 
and good climate, is ideal for sport, recreational and winter tourism. There are possibilities to invest 
in a recreational ski centre on Stara planina. Stara planina, spas, tourist hunting, rural tourism and 
nautical tourism may inspire creation of transnational tourism products that both regions can benefit 
from on the international market. Some tourism products have already been created under the IPA 
project Super Balkans – Tourism Brand for Cross-Border Region. According to it, the main 
transnational tourism products should be in the segments of culinary, rural and youth and extreme 
tourism.  

The Montana region has great potential for recreational tourism. Tourism products relating to its 
culture and history include organised visits to monuments, monasteries (Klisurski Chiprovski, 
Lopushanski, Dobridolski) and churches. Via the Danube, a European transport corridor, European 
tourists can enter the territory of the Montana region in the port of Lom, and from there access 
numerous attractions of this border region. Stara planina with its ski paths has great potential for 
winter, whilst rich hunting grounds and spa centres should attract other categories of tourists. 
Montana has two parks and the biggest open-air water park in North-West Bulgaria for sports and 
entertainment activities, Augusta. Untouched nature in both regions is ideal for the development of 
various types of tourism (rural, mountain, ski, hunting and fishing, water sports, spa tourism) and 
joint tourism products.  

We believe that the municipal tourist organisations in both regions, in cooperation with national 
tourist organisations, should play a key role in creating these products. Nautical tourism in Montana 
should be used to achieve the objectives of the Danube Strategy.  

Despite natural resources and cultural and historic heritage, the contribution of tourism in the 
economy is very low in both regions. The main obstacles to the development of tourism in both 
regions is the lack of good infrastructure, lack of good information in and outside both regions, 
inadequate strategic approach to certain types of tourism where the state has great competitive 
advantage (cultural heritage, caves, mineral waters and springs, etc.). By developing spa and winter 
tourism, this area, rich in natural resources, can offer high-quality services to numerous tourists from 
Europe, who have been constantly looking for new destinations, geographically close to the EU and 
offering great value for money, ever since the economic crisis that started in 2008. 
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Agriculture 
Agriculture in the border regions of Pirot and Montana has a considerable share in their respective 
GDP. There are approximately equally-sized areas of agricultural land in both regions. The land is 
fertile in both regions, with favourable, moderate continental climate.  

The Pirot and Montana regions have great potential for the development of agriculture. Stara planina 
is rich in natural resources, the land is suitable for organic farming (especially of berries (raspberries, 
strawberries) and mushrooms), conditions are ideal for fruit farming and viticulture, the region is free 
of chemical pollution, agricultural production as a driving force for growth of local producers is a big 
challenge, and huge grassland areas are suitable for animal husbandry and bee keeping. 

The Pirot region boasts great conditions for animal husbandry, primarily cattle farming, sheep 
farming and goat farming, as it has vast grassland areas covering approx. 5.560 hectares. Animal 
husbandry brings leather and wool for the manufacture of rugs, jackets and yarn, which is an 
incentive for the textile sector to invest more. These are good conditions for start-up companies. 
Pirot has all preconditions for animal husbandry, production of quality milk and dairy products that 
will ensure a higher degree of processing of primary products and add value to final products. Pirot 
has a wide range of food products it is famous for, among them Pirot lamb, ‘ironed’ sausage and 
yellow Pirot cheese. There are four mini-dairies in the municipality and a workshop attached to a 
dairy school. In addition to dairies, there are many homesteads that produce milk. Logically, these 
households produce quality dairy products such as yellow cheese (đubek), white cheese, sour milk, 
wrung milk. 

The main issue concerning agriculture in the Pirot and Montana regions is fragmented farmland and 
a great number of farmers owning very small parcels of land. In addition to the fragmented land, the 
technology is obsolete and inefficient and there is a lack of foreign investment. Essentially, there is a 
great need for innovation, new equipment and technologies in nearly all companies in both regions. 
Another problem is population ageing as there is a growing number of elderly farmers. The age 
structure of rural population is one of the reasons why there are big areas of uncultivated, unused 
land. 

Agriculture development and authentic food production should complement the recommended 
development of tourism with a view to creating original and unique tourism offer to foreign and 
domestic tourists. 

Production of honey 
Bee keeping is another branch of food industry where it is possible to create partnerships between 
companies in the Pirot and Montana regions, primarily because of their geographical connection and 
good conditions for the development of this branch of food industry. Both regions have excellent 
conditions for the development of bee keeping, the honey from these areas is in great demand 
because of its high quality. Acacia honey from Stara planina is lighter than meadow honey. The latter 
is of extremely good quality primarily thanks to the great variety of herbs on Stara planina. The 
South-East Serbia Regional Association of Bee Keepers organises bee keepers through bee keepers’ 
organisations in Pirot District. The Association comprises a total of 22 societies with 736 members. 

In 2013, the Serbian Ministry of Agriculture adopted regulations increasing subsidies for bee keeping 
and a regulation that allows bee keepers to be reimbursed by the state for as much as a half of the 
funds invested in the procurement of new equipment. The Pirot region should use this incentive and 
favourable climate conditions for bee keeping to increase the volume of production of good quality 
honey and to strengthen its export potential. 

It is important for bee keepers to be in associations to enhance their competitiveness and positioning 
on domestic and foreign markets, and to improve their negotiating power with local central 
governments. Bee keepers’ associations encourage organic production, geographical indication and 
branding of their products with a view to responding to the demand on bigger markets and 
guaranteeing the best possible quality. Selling at high export prices is possible if a high-quality 
product is produced, branded, has geographical indication and appropriate packaging.  
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The annual production of honey is similar in Serbia and Bulgaria, amounting to around 9.000 tonnes a 
year. Serbian honey is of exceptional quality and is in great demand in the EU and, as of recently, in 
the Arab countries. The exports of honey in 2013 amounted to 3.371 tonnes and was worth nearly 

USD15 million. Last year, Serbia exported the most honey to Germany ‒ USD6 million worth, Italy ‒ 

USD3,1 million worth and Norway ‒ USD1,6 million. Simultaneously, Serbia imported honey worth 

USD241 thousand in 2013.  

Bulgaria produces about 8,5 thousand tonnes of honey a year, worth around BGN65 million. Some 35 
% of the total annual production is sold on the Bulgarian national market, which is about 3 thousand 
tonnes a year, and the rest is exported. There is potential for further development of bee keeping in 
Bulgaria’s Montana region. From the aspect of employment, this is a great opportunity for young 
people. The majority of Bulgarian bee keepers own 80 to 150 production units, and the Montana 
region contributes 4 % to Bulgaria’s total production of honey. 

In the EU, the greatest demand is for acacia honey. In 2013, the Pirotska dolina association exported 
about 30 tonnes of acacia honey to Italy at a price of EUR3,7/kg. The Stara planina association mostly 
exports to Germany. In 2013, they exported about 15 tonnes of acacia honey at a price of EUR3,7/kg.   

Germany is Europe’s biggest importer of honey, but import volumes have decreased in the past ten 
years as Germany increased its own production and started exporting more. Germany is also the 
second biggest producer of honey in the EU, after Spain. The German trading centres for honey are 
primarily located in Bremen and Hamburg. According to the data on the exports of honey from 
Serbia, roughly 50 % of the honey exported to the EU is placed on the demanding German market. 
The prices at which Serbia exports honey to Germany are among the highest, which proves the 
quality of honey produced in Serbia. 

Great Britain is the second largest EU market. It saw its imports increase from 2005 to 2010. During 
this period its imports went up 21 %, from 29,5 thousand tonnes to 35,6 thousand tonnes. Most of 
the honey consumed in the UK is imported, and only a minor quantity is home produced. 

As regards the export prices of Serbian honey, the data obtained from the European Commission 
indicate that Serbia has very good average export prices of honey compared with other countries 
exporting to the EU. The average export price of honey in the EU in 2012 was roughly EUR3 per 
kilogram, whilst the lowest average price was EUR1,36 per kilogram, for Chinese honey.  

Our conclusion is that production of honey has significant potential for partnerships and joint entry 
of producers in the Pirot and Montana regions on foreign markets considering geographical origin 
and similar quality. In addition, honey production may be a good business opportunity for younger 
population as there is a relatively high unemployment rate and a below average development level 
of both regions. We believe that local associations of bee keepers in the Pirot and Montana regions 
should play a key role in the communication process. Production of honey and products thereof 
should also contribute to the development of tourism in the Pirot and Montana regions.  

Textile industry and old crafts 
The manufacture of kilims and carpets characteristic by their quality and design both on the regional 
and global markets also has great potential. Pirot kilims got a protected geographical indication in 
June 2002 by the Intellectual Property Office in accordance with the Law on Geographical Indications.  

The population of the Pirot and Montana regions may be included in textile manufacture. Part of 
rural population knows the rug-weaving techniques. Women who know how kilims are manufactured 
may be employed as they spend their leisure time making kilims anyway. Kilims are usually made by 
women. There is an interest in including younger population. The association for the preservation of 
old arts and crafts, Grlica, organised training. Currently, there are 100 kilim-weavers in the 
municipality of Pirot, 12 of which have had formal education in rug-making, and 20 have had training 
under the auspices of the National Employment Service.  
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Education and employment in manufacturing is necessary. To master the basics of weaving minimum 
three-month training is needed plus additional three months to learn the technique of creating 
patterns. It is estimated that the total cost of training would be roughly RSD1 million for a group of 
15 women, with the equipment provided. The unemployed are mobile and willing to get involved in 
the manufacture of kilims. According to Grlica, women are interested in getting involved in the 
manufacture of kilims.  

There is a demand for labour as the craft of rug-weaving is dying out. One option is self-employment. 
There are several weaving workshops in Pirot. The manufacture of kilims is reduced due to a lack of 
workers and the fact that kilim manufacture is a long process.  

Pirot kilims are hand-made from start to finish, in the same way as it was done 400 years ago. Its 
value and originality is a result of its quality, durability, colours and manufacturing technique. 
Because they are hand-made, each piece is different, unique, one-of-a-kind. Ornaments, shapes and 
colours make a Pirot kilim recognisable all over the world. They are decorated with Byzantine, Greek, 
Chinese and Turkish motifs, modified with the imagination and skills of Pirot weavers. Geometric 
shapes are dominant. They are characteristic of prehistoric tradition of manufacturing ceramic, 
bronze and metal objects. Modern-day weavers say that the key to the good quality of Pirot kilims is 
wool. Wool from Stara planina is the right quality for the manufacture of kilims. Pirot kilims are made 
on vertical looms, where both the warp and the weft are wool, which is a rare practice. The kilims are 
of extremely good density, with over 1.400.000 knots on both sides, yet they are very thin and light. 
By combining the ornaments in their own individual ways, Pirot weavers have created around 100 
different original patterns.  

Manufacture and volume ‒ The manufacture of kilims requires technical skill and artistic talent of its 
maker. The process is long. On average, 1,5m2 is manufactured a month. Although there are rules for 
manufacture and ornaments, they are not coded or written. Protection of geographical origin of Pirot   
ornaments, which is in its initial stages, would mean precise definition of the manufacture process 
(method, density, pattern size and arrangement, etc.) and standardisation of manufacture.  

With appropriate training and active inclusion of new, trained weavers capacity building is possible at 
a relatively low cost. The key fixed cost is the procurement of looms. As regards the procurement and 
dyeing of raw material, i.e. the wool used in the manufacture of kilims, there are enough quantities 
and well-developed supply channels in the municipality to meet the increasing demand. Further 
improvement of product characteristics may involve using natural dye in wool dyeing on Stara 
planina.  

Pirot kilim is a geographical indication for kilims manufactured in the municipality of Pirot, from the 
wool that is also produced in the municipality, on Stara planina. Ornaments typical for Pirot kilims are 
used by textile manufacturers and graphic designers (for marketing material, etc). The demand for 
the product cannot be met by the current volume of manufacture. An additional problem is that 
there is no defined selling point and potential buyers do not know where to order or buy the 
product.  

Selling to big buyers, such as ministries, embassies, etc. is usually done via the municipal bodies and 
local associations. Part of the manufactured kilims is sold in galleries in Belgrade and Novi Sad that 
buy the product directly from the manufacturer. Kilims do not require special treatment concerning 
maintenance, storage or transport, and have unlimited lifetime. The price of a Pirot kilim, when 
bought directly from the manufacturer, is roughly EUR200 per m2. The 100 weavers identified to-
date in the municipality of Pirot could generate an income of over EUR350.000 if they worked all year 
around. Indirect export by attracting foreign tourists to Pirot is limited by existing accommodation 
capacity, which is mostly of very poor quality. 

Considering all of the above it is clear that the Pirot and Montana regions have exported to the EU, 
mainly rubber, accumulators etc. Most of the exported goods come from small but export-oriented 
companies such as TIGAR (Pirot) and MONBAT (Montana). These companies should continue to 
export in the future and even increase the exports, but we also believe that special attention should 
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be paid to the diversification of exports by establishing and supporting new products and services 
that could be competitive on foreign markets. First and foremost, this refers to the development of 
tourism services, support for the development of accommodation capacities and to the promotion of 
natural resources and beautiful of the regions, Stara Planina and the Danube, in general. In addition 
to the existing offer, authentic food may be offered to the tourists visiting the area and interested in 
new EU markets. When it comes to the development of authentic food industry, we think that the 
focus should be on honey production. It is of high quality and has the potential to be one of the 
region’s highest exports. There is also great potential in the manufacture of kilims and carpets as 
they have unique quality and design. In this sense, we propose that the two regions join forces, 
create products and services together and offer them under joint marketing promotion of new, 
cheaper tourist destinations, high quality of service, health food, tourist attractions and unique 
souvenirs and products that can only be found in the Pirot and Montana regions. 

 


